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ABSTRACT
The resource guide contains over 900 items dealing

with new business formation and the enterprising person. Included are
books, articles, films, tapes, games, and research reports published
since 1960. It is divided into 21 categories: the entrepreneur; the
female entrepreneur; the minority entrepreneur; entrepreneurship in
other cultures; biographical; historical; psychological;
sociological; small business start-up; small business management;
small business (an overview); financial; venture capital; business
terminations (including failures); counseling the small businessman;
innovation, technology, research, and development; economic
development; management concepts; the SMall Business Administration;
schools, continuing programs, and sources; and additional sources of
information. In addition, there are a glossary, special lists for
potential entrepreneurs and educators, and an author index. Many
items are annotated and cross referenced. The resource guide is an
expanded and updated version of the Center's 1970 bibliography.
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THE ENTREPRENEUR AND NEW ENTERPRISE FORMATION:

A RESOURCE GUIDE

Everything you wanted to know about new business formation and
entrepreneurship*...but were afraid to ask seems like a good subtitle
for this Resource Guide. As a result of over 5 years of experience in
finding out about new business and about business.firm founders (entre-
preneurs), we have tried to put all the Sources of information and help
together in one volume.

The Resource Guide contains well over 900 separate items and
is extensively cross-referenced, with special interest listings for.the
potential entrepreneur and the educator. In addition many of the items
are annotated and special notations have been made on the relevance
and availability of the items. The Resource Guide's entries, the people,
games, books, articles, films, and research reports should be of interest
to anyone working or studying the subjects of entrepreneurship, new
enterprise formation, and small business management.

The Entrepreneur and New Enterprise Formation: A Resource Guide
is divided into 21 separate categories ranging from materials concerning
the Entrepreneur to the motivations, historical and sociological aspects
of entrepreneurs and their activities in forming new businesses. The
Resource Guide also devotes several sections to the topics of cmall
business formation, management, and financing, that are important to
small business formation and operation. For a clearer understanding of
the terms involved, an extensive glossary is included.

The Resource Guide will prove useful to the potential
entrepreneur who wants to discover what has happened and what might be
of assistance in the process of starting a new enterprise; to the
sophisticated entrepreneur who is interested in improving the operation
of a business; to the educator and scholar who are interested in all
material pertaining to entrepreneurship and in the teaching of small
business formation and management; and to librarians who are interested
in assisting any of these individuals in locating pertinent information.

Title: THE ENTREPRENEUR AND NEW ENTERPRISE FORMATION: A RESOURCE GUIDE

James W. Schreier and John L. Komives

Price: $4.00
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PREFACE

The Resource Guide is an updated, expanded version of the Center for
Venture Management's Bibliography published in 1970. Originally, the
Center lamented the fact that there was no bibliographical source which
concentrated on the'items of "New Venture Formation" or "The Entrepreneur."
After 200 years of free enterprise, our society had not yet undertaken
to catalogue the literature and accumulated knowledge in this particular
field. The Center is pleased to present the second edition in an effort
toward a continuing, complete resource guide.

The Resource Guide is changed in scope from its original bibliographic format.
It is no longer limited to printed materials, but includes taped programs,
schools, and continuing sources of informatior. As in the original
we have attempted +o catalogue all works, in English, published since 1960.
However, several items of particular interest have been included which
were published prior to this date. The Resource Guide has expanded
the number of categories and has adopted several new systems for refer-
encing the entries. It is our hope that this document will ease the
burden of scholars pursuing new knowledge in this particular field,
and entice additional able scholars to pursue new knowledge and under-
standing of the font of the enterprise system. This document should
also prove useful to.both the beginning and the professional entre-
preneur in search of relevant materials.

While it has been our attempt to catalogue all items published since
1960, we accept full responsibility for omissions. We ask all readers
to submit additional items for our next editions, and to comment critically
on this document, its format and its usefulness.

James W. Schreier, Research Consultant to the Center in 1973, is largely

responsible for the design and compilation of the Resource Guide. He

was.assisted by numerous persons in scholarly endeavors and librarians
in the several Municipal and University systems, and by the staff at the
Center. To all, we are indeed grateful.
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THE RESOURCE GUIDE

This Resource Guide is divided into tweiyone sections, which cover
the relevant areas of interest under the title of the Entrepreneur
and New Enterprise Formation. The scope (ri these sections are explained
in the first part of the Glossary, which also provides some basic defi-
nitions of the many terms involved in the field of entreprensurship.

In the Resource Guide, the entries are grouped into the twenty-one
sections, and are listed chronologically within each section. This
should hopefully allow a more useful organization than alphabetical
order by authors. However;-if the user of the Resource Guide wishes
to consult some specific author, a complete author index is presented
at the end of the Resource Guide. Unauthored items are also listea
alphabetically within this index.

A

The numbering system includes two numbers, in the form: 8-6. The
first number represents the section in which the entry is listed, and
the second number is the chronological placement of the entry within
the section.

Special Interest References

Because the Resource Guide is designed for use by entrepreneurs, both
the potential, the beginning, and the sophisticated, by scholars, by
educators, and by people who work with entrepreneurs in varying cap-
acities, several new features have been instituted with this edition
which will. make the guide easier to use by any of these special interest
groups.

Glossary: Because of the differences which might arise over the
moaning of the man terms used within the Resource Guide, an ex-
tensive glossary is provided in the beginning of the guide to
clarify the meaning of such terms as entrepreneur, venture capita],
and small business management. The glossary also includes the
descriptions of the categories which were developed for the basic
structure of the Resource Guide.

Special Interest Lists: With recognition of the need to quickly
ascertain the most important references in any particular area,
two special interest lists have been created for the potential
entrepreneur, and for the educator.



Cross Reference Key: For many of the entries, it is difficult to
determine where the item might best be placed according to the
structure of categories that were established. In the old biblio-
graphy, there was no attempt to aid the researcher in determining
what other categories might pertain to a particular entry. In the
Resource Guide, however, this problem has been resolved, hopefully to
the benefit of its users, by establishing a cross reference key for
articles which contain material relevant to other sections in the
guide. This key, which merely indicates the sections in which the
article might also be listed, immediately follows the entry, if

applicable. F6r example, item 1-2 on the nature of the entrepreneur
in society is cross referenced to thesections on psychology, history,
and entrepreneurs in other cultures.

Bibliographies: Many of the scholarly works which are included in
the kesource Guide contain extensive bibliographies which contain
Items related to their specific purpose, and not necessarily dir-
ectly related to the concepts of entrepreneurship and new enterprise
formation. When this occurs; and the Center feels the bibliography
is worthwhile to the researcher, a special notation has been made
witl in the entry.
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GLOSSARY

Resource Guide Categories

The following list is a lengthy attempt to provide a key word listing
of items we feel will help researchers in the field of entrepreneurship.
Since the field covers all aspects of human behavior, it is difficult
to narrow down to four or five areas without a great deal of sub-
headings. We have therefore cross-referenced many items under several
headings.

I. The Entrepreneur refers to those general personality items
dealing with individual persons who behave as entrepreneurs,
i.e., they start new businesses.

2. The Female Entrepreneur - While the entries in this section
are few in number, we feel that particular attention should
be brought to the female entrepreneur, the emerging role
of women in business, the need for research into the subject
of women entrepreneurs, and most importantly, the need for
more women to become entrepreneurs.

3. The Minority Entrepreneur While technically referring to
smaller and more alien groups of society, or at least disad-
vantaged groups, the term is applied more generally to non-
white, i.e., blacks, Indians, and browns (or Latin Americans).
It also refers to the economically disadvantaged in a given
society, for example in Fiji the numerical majority of natives
are minorities in the commercial and economic sense.

4. Entrepreneurship in Other Cultures also crosses many lines of
behavioral analysis, but is listed here mainly to include cross-
cultural types of literature. We are thus able to include
considerable anthropological literature in this category. The
reader is also advised to look under economic development.

5. Biographical refers to those items where personal life histories
are related. Since entrepreneurial behavior can be traced to
previous experiences we find this a fruitful area of research.

6. Historical refers to the background setting in which entrepren-
eurship has taken place. We are not so much interested in the
personal history of the individual entrepreneur as much as
the setting in which it occured. Thus Benjamin Franklin's
Autobiography, while very biographical in title, is really
a document depicting the setting for entrepreneurship during
the colonial period.

7. Psychological refers to those items or documents which relate

to an analysis of the individual behavior, thinking, feeling,
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beliefs, and compulsions which seem to be related to entre-
preneurial behavior.

8. Sociological refers to the croup dynamics of entrepreneurial
behavior and to those aspects of individuals living in end
among groups and peers, and a social structure which bears
on the presence. or absence of entrepreneurial behavior.

9. Small Business Start-Up This category includes those items of
literature relating to what is going on or what-is done to get
a firm started,. Here the concern is not so much on the behavior
of entrepreneurs and others, but rather the events surrounding
the start up.

10. Small Business Management refers to all.the separate events
between people and between machines and organizations, which
ultimately result in a value created sold and effort retrieved.
This may be seen as the micro view of management.

II. Small Business--An Overview This 'category contains studies and
articles. which do not fit into other categories, but deals with
small business in a macro sense, for example, Will Small
Business Survive in America?

12. Financial All Business events can be translated into a common
language of money and time. This is another way of carefully
viewing the aspect of new business and smaller business, because
somewhere within the constraints of time and money lies either
success or termination.

13. Venture Capital refers to the pool of money invested into a
newer or smaller firm in the general form of equity (as opposed
to debt) in the hopes that the invested capital will grow and that
the payback will be some larger multiple of the original invest-
ment. There are some substitutes for venture capital in the form

of long term debt money which can be included in this definition.

14. Business Terminations--Including Failures Any business which
goes out of business or radically changes its form or nature of
its business may be called a termination. Some percentage of
these terminations can becalled failures because the business did
not-deliver adequate funds to persist or the owner did not achieve
his goals or the business was abandoned. This section contains
literature which studies or reports on business terminations and
failures.

15. Counseling the Small, Businessman This category contains articles
and items written to help educators and consultants to better
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understand, communicate with, and teach the small businessman.
This is a growing field and much new research effort is being
directed to this important aspect of small business success.

16. Innovation, Technology, Research and Development are listed
seperately into one category because they are tangential to the
process of enterprise formation. Entrepreneurship may involve
some aspect of innovation or even technology, however innovation
does not Call 'for entrepreneurship. Entrepreneurship is the act
of creating a new busjness firm for profit. Often it is confused
with the development of a new product or a new way of doing
business. Research and Development as a corporate expenditure is
more often done after a new firm is well underway. There are
numbers of people working in R&D who have dreams and aspirations
for forming a new business based upon some new technology they
are currently working on for an employer. This moth.,-) is only a
small part of the entire process of entrepreneurship., thus
we separate it. Conversely, major innovations in a society
have generally been introduced by newer or smaller firms.

17. Economic Development is the "macro" view of small business
stertup. Here the literature is not so concerned with how and
why-an individual firm begins, but rather how many firms do or
do not begin as well as the events needed to generate an overall
business growth.

18. Management Concepts: This category contains several articles and
items not specifically directed at small business management
and yet useful for a fuller understanding of entrepreneurship,
for example items by I-'eter Drucker as he visualizes the future
of the corporation and the new role of entrepreneurShip.

19. The Small Business Administration is the major federal agency
concerned exclw;ively with the small business sector. This
agency sets standards to del-ermine whether or not a business is
small or large and has an extensive program of lending, aids,
etc., to help nuture it. References in this section are to
special literature items of interesti to scholars; entrepreneurs,
etc.

20. School, Continuing Programs and Sources Most bibliographies
contain only literature notations. This Resource Guide also
contains notations to personal resources, tape cassette programs,
school!:, etc.

21. Additional Sources of Inforivition Since a bibliography is
specialized for certain audiences, we felt that may researchers
would be interested in other sources for related topics in this
field. This is a pot pourri of additional sources, for example,
a Small Business Bibliography completed in 1958. This section
has been greatly expanded for the entrepreneur who, often without
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the aid of formal business education, needs more information,
statistical or otherwise, on business conditions or resources.

General Terminology

The following glossary of terms is designed for two purposes. Business-
men who read or use this source of information may not be acquainted
with the terms used in here. Secondly there are numerous persons
doing research in the field of new business and small business,
and each one re-defines terms to suit his research. The time has now
come to assert some agreement about the operational use of these
terms.

There is wide agreement and wide ignorance about the distinction
between the idea of entrepreneur and entrepreneurship and small
business and small business management. We will attempt to clarify
these terms here as well as some additional ones.

ENTREPRENEUR

Taken from the original French word, to undertake a project and to
absorb risks (financial mainly) in this undertaking. The German word
is unternamer, and the nearest English word through history is Danial
deFoe's word "projector", or one who projects into the future and
absorbs the risks of that assertion. Early economic theorists and
writers adopted the word entrepreneur to mean those who started new
business and absorbed the risks of that effort and also absorbed
the rewards.

Enterpreneur refers to that person or that small group of persons
who start a new business and who stand to lose significant financial
committment or to gain significant financial rewards based upon the
success of that formation. This term includes a person or a small
group of persons who may purchase a small business withthe purpose
of growth and risk. It would also include franchises where there
is considerable latitude of operations and considerable risk of
loss or gain from these efforts. It would not include those fran-
chises where success is almost assured and/or where there is con-
siderable lack of personal operational alternatives and freedom.
This definition would also include professionals such as lawyers,
doctors, accountants, management consultants, where the above con-
ditions prevailed.'

The term entrepreneur is not an apt term or description of a person's
behavior where there is no start-up, or where there is minimal or no
personal risks, mainly financial, and where there are no operational
freedoms or alternatives. One can speak of an innovative manager, or
an exploitive or aggressive manager, but one cannot speak of a manager
as being entrepreneurial unless he also qualifies in the above terms.
There are exceptions, but these are very special cases, and we may
be seeing more of these exceptions in the future.
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A small business manager or any manager for that matter behaves
differently from an entrepreneur. An entrepreneur is one who in
rather hectic fashion goe, about putting together or committing
resources and arranging them in some sequence so that a new business
firm emerges and is infused with some success and continuity. He
plays his cards close to his chest; and when he do some planning
it takes place on the back of an old envelope. Arely communi-
cates his plans to colleagues, subordinates or is banker

or his wife. It is not that he does not want tc, just does not
think about it.

Contrast this to the behavior of a professional manager. It is his

job to refine what the organization is doing in order to obtain better
and better results. In order to do this he plans ahead, does detail
work and then tries'to communicate to his colleagues and subordinates.
Managers work through other people, entrepreneurs like to do it
themselves, and only when they do not have the time, do they think
to employ or detail the services of others to do Managers write
memos and do things in an orderly; bureaucratic way. Entrepreneurs
would rather hop into a car or a plane and visit person to person,
or if that is not possible, to get on the telephone.

Entrepreneurs start new firms, and they generally do not do a very
good job of managing them. Managers tend to operate in an orderly
and predictive manner, but they are incapable of starting new firms.

This is how these words are used in this document. We are concerned
in this document with the entrepreneur and new enterprise develop-
ment. There is a listing of items on page XIV which is designed as good
literature for the practical entrepreneur. We hope that counselors
and librarians will refer people who come to them for practical
assistance on starting a new business to this sheet. In the body
of the document, section 10, there is an extensive list of sources
have to do with small busineSs management. We urge counselors or
librarians to refer to these sources for the small business manager
who is trying to improve his operations.

VENTURE CAPITAL

Venture Capital is another term which is widely misused. Generally
most people think that venture capitalists are people who invest in
new ventures. This is only rarely true. Most venture capitalists
invest in ventures when the product has been developed, the market
has been tested by actual, sales, and there is a semblance of a man-
agement structure. The myth is further compounded by the notion
that venture capitalists only invest in equity positions as opposed
to debt money. Lately most venture capitalists invest a combination
of equity and debt. Money invested at the beginning of a company
is called "start-up money". Start-up money is most often invested
in the hopes of eventual "capital gains" (as opposed to return
of principle plus interest). Capital gains can only be achieved
by someone else later on paying a multiple for the equivalent
ownership.
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CLASSES OF SMALL BUSINESS

I. Ma 8 Pa, usually less than 5 employees, usually less than $250,000
annual sales, and most often in retailing or service rather than manufactur-
ing. This classification comprises 701+ of all 8 million visible
businesses in the United States. (Observation suggests that this ratio is
similar throughout the world in mature economies).

2. Craftsmen, usually less than 125 employees with an average some-
where in the 20-30 employee range. Most often there are two or three
levels of supervision and gross sales are less than 2.5 million per annum.
Orgnization charts show specialists such as bookkeepers, engineers,
merchandising specialists, in addition to the trade or craft specialty
around which the business is built. This group usually comprises some
20% plus of the 8 million population of small business in America.

3. Organization, or venture business comprises some 4-5% of all 8
million small businesses. This category is characterized by an elaborate
organizational design, and quite often several founders. This is the
type of organization which has the potential for growth into significance
and possible public ownership. There are some 50,000 companies listed on
the over-the-Counter stock exchange of which some 5,000 are traded at
least once a week.

SMALL BUSINESS MANAGEMENT

The events and the control over those events which are part of the efforts
to operate a small business. These activities are different in nature and
form from the start-up activities and may be pursued by not only the
owner/manager but also the key employees in this small firm.

These activities may be, observed as having to do with the organizing,
managing and controlling of activities, or from a functional point of
view such as accounting, marketing, office management, purchasing or shop
supervision. The Resource Guide does not emphasize this aspect very
heavily, but we are making some source materi.,-.1 suggestions.

VENTURE MANAGEMENT

Recently there have been numerous inquiries from larger companies about
"venture management." It seems that these larger companies contemplating
diversification or "breeding their own companies" are trying to use this
technique.

The term is lossely used to include all manner of effort ranging from a
new name of an old activity called product management or marketing, all
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the way over to include the sponsorship of a totally new and independent
and soverign business firm with its own ownership, bord of directors and

an independent entrepreneur. It has on occasion been used to include those
activities which are included as part of a venture capital investment deal.
There is no clearly accepted usage of this term.

This glossary proposes that this term be used only in those cases where
there is some semblance of independence and sovereignity in the nely
formed enterprise. This would include at least one outsider on the Eloard
of Directors, some down-side risk for.the entrepreneur via his own investment
in the new firm, relative independence in employment, securing of resources
and ability to sell some percentage of the output on the outside market
(not a captive concern). Then and only then can this be considered some
form of venture management and not just an extension of the existing and
traditional management system of the sponsoring company.

Firms that engage in venture capital activities but where this is not their
main or only business is a different activity. Here we have financial
firms which are venture capita'ists as a division of activity. Here we
have venture capital divisions of large firms which are heavily but not
mainly engaged in financial activities but these are not the basis of that
business, for example Sears and Allstate, and venture capitalists which are
exclusively in this activity. There was over the past few years a flurry
of activity by manufacturing firms to engage in venture capital if not
venture management, with only a few left today who were happy with their
results. The point is that anyone who has a pool of capital to invest in
newer firms with an expectation of growth of the capital base is a
venture capitalist.

Citations made to this concept are designed to help the reader or
researcher at least make a beginning in this field. To fully understand
the ramifications of engaging in venture management as defined above, would
require the reading and understanding of the entire literature body on
venture formation and general management.
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SPECIAL INTEREST LIST: THE POTENTIAL ENTREPRENEUR

The following list of publications and tape cassettes has been compiled
to be used by potential-new entrepreneurs (people-who start new businesses).
We hope that librarians and others who counsel-new business starters
will use.this iist also.

We-assume that the people who are looking through this list are not very
experienced in business start-up. For those who are more experienced,
we recommend that you contact the Center for Venture Management or your
State Office of Entrepreneurship for additional books and items to read.

Books, pamphlets and tape cassetts have only limited value to entrepre-
neurs, because each business is very different. Therefore, we do recom-
mend strongly that persons planning -to start a business finda helpful'
person to talk out thoroughly your plans to start a venture.

These people may be a local independent business extention agent; a lawyer;
a teacher or college professor; a member of SCORE (Service Corps of
Retired ExecutiVes) which is a part of the Small Business Administration;
or an active small business owner/manager.

The next step would be to go to the nearest Small Business Administration
Office. There are 200 such offices throughout the nation. Not only are
there SCORE counselors to talk to, but each office has a pamphlet collection
for general use. Be sure to.take the item entitled CHECKLIST FOR GOING
INTO BUSINESS #71, Small Marketers Aid. Also, each office has a list
of pamphlets designed for specific business interest. For example,
Beauty Shops, Flower Shops, Television Repair, Small Manufacturing, etc.
Be sure to obtain the one that most nearly fits your business interests.

The Bank of America in San Franciscohas a Small Business Reporter,
and these are also pamphlets with excellent information about starting
certain types of businesses. Your library or your bank may have a set
of these studies. Or, you may write to the Bank of America, Small

Business Reporter, San Francisco, California, 94120.

The 'following books are divided into two groups.

The first group has to do with 'Starting a New Business'. The second
group is concerned with the management of a small business. The list
is rather long, but those items which are marked with an asterisk(*)
are the best according to this author.

In conclusion, we commend you for looking to books and pamphlets for help
in successfully starting your business: We have found that thoughtful
and thinking entrepreneurs are those who are most likely to succeed.
Continued reading and study will prove to be both helpful and profitable
to you.
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STARTING A NEW BUSINESS

Lasser Institute (The J.K.--) HOW TO START AND BUILD A SUCCESSFUL
BUSINESS, Larchmont, New York: American Res,:31-ch Council,
1961, 92 pp.

A guide for finding the right path to ease the problems
in starting a new business enterprise.' Topics covered
are: choosing the best form of business, ob-Lining finance
and credit, record keeping, and buying a business.

Ota, Leslie and Rodgers, NancvM., editors, "How to Establish
and Operate Your Own Small business: Thirty-Nine Varieties".
BUSINESS LITERATURE, April-June, 1962, pp. 35 -40.

This is an afansive annotated bibliography' listing books
treating the 'details of-starting and operating 39 different
types of small_ businesses. Available from The Business
Library," 34 Commerce Street, Newark, New Jersey 07102.

*Baumback, Clifford, Kelley, Pearce. and Lawyer, Kenneth, -110W TO
ORGANIZE AND OPERATE A 'SMALL BUSINESS, 5th editi,
Englewood Cliffs, New Jersey: Prentice-Hall, Inc., 1973.

This book is designed to show a person howhe'can become
an entrepreneur. The boOk follows a sequence, from the
first choice between entrepreneurship and employhient, to
the later considerations of enterprise, operating policy,
management and personal factors.

*Allen, Louis L., STARTING AND SUCCEEDING IN YOUR OWN SMALL
BUSINESS, New York: Grosset & Dunlap, 1968, 156 pp.

This book is written as a serious handbook for an
individual who wishes to start his own small business.
The chapters cover how to raise money, how to get
customers, how to select products, how to manage,
and the philosophy of a venture capitalist.



Metz, Robert, FRANCHISING: HOW TO SELECT A BUSINESS OF YOUR
OWN. New York: Hawthorne Books, Inc. 1969, 344 pp.

Franchising, the kind of business arrangement thct is
sweeping the country, is treated in depth in this volume.
The entire spectrum of franchising and ways to enter this
field are laid out step by step. Designed primarily for
aspiring entrepreneurs investigating franchising as a
means of business entry.

Goodman, Steven E., GUIDE TO 150 SOURCES OF FRANCHISING
INFORMATION. Dunnellen, New Jersey: Franchise Infor-
mation Institute, Education and Training Associates,
1970, 39 pp.

This guide is of value to anyone seeking information about
the field of franchising. The listings and'sources include
free and inexpensive books, magazines, directories and
pamphlets; consulting and advisory services; associations;
and workshops and seminars in the franchising fields.

David, William, NOT QUITE READY TO RETIRE, New York: Collier
Books, 1970

The second part of this book contains ideas for new
businesses which might be started by retired people.

*Barry, James, "Should You Start Your Own Business?" INDUSTRY
WEEK, June 29, 1970, pp. 22-28

A hard-hitting article by a knowledgeable consultant
exploring human and business alternatives to starting
one's own business.

*Dible, Donald M. UP YOUR OWN ORGANIZATION, Entrepreneur Press,
Santa Clara, California, 1971

A handbook for the employed, the unemployed, and the self-
employed on how to start and finance a new business.
Includes an extensive bibliography and sources of
additional information.
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*"How to Start and Finance a New Business," A. cassette tape
prodram, Santa Clara, California: The Entrepreneur
Press, 1973

Delman, M. "Pitfalls to Avoid in Starting Your Own Business,"
AMERICAN LEGION MAGAZINE, February, 1971 Vol. 90, No.

*Nicholas, Ted, HOW TO FORM YOUR OWN CORPORATION WITHOUT A
LAWYER FOR UNDER $50.00," Wilmi'ngton, Delaware:
Enterprise Publishing Co., 1973, 103 pp.

Putt, William, ed., STARTING A NEW BUSINESS - A DO-IT-YOURSELF
GUIDE. (Tentative title), Cambridge: MIT Press,
Expected, 1974

Small Business Administration, BUYING AND SELLING A SMALL
BUSINESS, 1963

SMALL BUSINESS BIBLIOGRAPHIES, Small Business Administration

The Small Business Administration publishes a series of
small business bibliographies on particular areas, such as
retailng, pet shops, etc. Available from the local SBA
offices.

*Schabacker, Joseph, STRENGTHENING SMALL BUSINESS MANAGEMENT,
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*Krentzman, H. C., MANAGING FOR PROFITS, Washington: Small
Business Administration, 1968

This book offers both basic theory and day-to;day practices
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THE ENTREPRENEUR

1-1 , Sawyer, J.E. "Entrepreneurial Studies: Perspectives and
Directions 1948-1958." BUSINESS HISTORY REVIEW,

Winter, 1958, pp. 434-443.

1-2 Hagen, Everett, E. "The Entrepreneur as Rebel Against
Traditional Society," HUMAN ORGANIZATION, Vol. 19,

Winter, 1960-1961, pp. 185-187.

Cross Reference: 4,6,7

Research by the author into the personalities and
roles of entrepreneurs in Latin America shows that
society's value on. industrial activity affects the
development of entrepreneurs. In particular, if the

value is low, entrepreneurs will be rebels against
the traditional society.

1-3 Zinker, Maurice. "Entrepreneurs: Key to Growth," STANFORD
RESEARCH INSTITUTE JOURNAL. Second Quarter, 1961,
pp. 43-48.

1-4 Moore), David G. THE ENTREPRENEUR: A BEHAVIORAL STUDY OF
THE MEN WHO START BUSINESS ENTERPRISES. Michigan State
University: Bureau of Business and Economic Research, 1962.

Cross Reference: 7

1-5 Collins, Orvis and Moore, David G. BEHAVIORAL CHARACTERISTICS
OF ENTREPRENEURS. Michigan State University: Bureau
of Business and Economic Research, 1962.
Cross Reference: 7

1-6 Granick, David. THE EUROPEAN EXECUTIVE. Garden City, New York:
Doubleday and Company, !nc., 1962, 376 pp.

Cross Reference: 4, 8

In the analysis of the post-war European executive, the
author shows how some older structures of society cause
European executives to differ greatly from their American
counterparts. Part III, on entrepreneurship, and Part !V,
pn owners and managers, show the difference between
America and Europe.



1-7 "Developmental Marketing: The Rebirth of the Entrepreneur."
STEEL, September, 1963. 153: 50-63.

Cross Reference: 18

A series of predictions are made indicating the
importance of developmental marketing for future success
in business. To make those predictions come true, a rebirth
of the entrepreneur is needed. The article lists a dozen
of the more outstanding trends, developments, shifts and
change', in the environment that gives the entrepreneur
his chance to do developmental marketing.

1

1-8 Shetty, M.C. "Entrepreneurship in Small Industry." INTERNATIONAL
DEVELOPMENT REVIEW, June, 1964. 6:13.

Cross Reference: 17

This paper seeks to emphasize the role of "imitative,"
as opposed to "innovative," entrepreneur-managers in
the newly industralizina countries.

1-9 "Why men take risks." NATION'S BUSINESS, October, 1964.

52: 121-122+.

Cross Reference: 7

Adapted from a chapter of THE ENTERPRISING MAN (see item
7-9). A penetrating look at the qualities of an

entrepreneur the antitheses of the organization man..

1-10 Collins, Orvis F., Moore, David G., and Unwalla, Darab.
"The Enterprising Man and the Business Executive."
BUSINESS TOPICS, XII, Winter, 1964, pp. 19-34.

Komives, John L. "Some Characteristics of Selected Entrepreneurs."
PhD Thesis, Michigan State University. Ann Arbor:

University Microfilms, 1965.

An analysis of the relationship between the personal
background of 33 entrepreneurs and the nature of the
organizational patterns of the firms they founded.
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1-12 Smith, N., "The Entrepreneur and His Firm," unpublished PhD
,.. dissertation, Michigan State University, 1965.

An explanatory study to examine the relationship
between entrepreneurial types and the 1,,itiation,
maintenance and aggrandizement of their companies.

1-13 Aitken, Hugh G., Ed. EXPLORATIONS IN ENTERPRISE. Cambridge:

Harvard University Press, 1965.

Cross Reference: 4, 6, 8

This collection of articles by the former editor of
EXPLORATIONS IN ENTREPRENEURIAL HISTORY, approaches
the subject from an historical basis. Divided into
four groups, the first presents examples of better-
known approaches to entrepreneurship, the second is
articles on social and cultural factors in entrepre-
neurial behavior, and the third some portraits of
individual entrepreneurs, and the fourth group attempts
to define entrepreneurial types. All these essays
are introduced by brief editorial statements.

1-14 Schrage, H. "R+D Entrepreneur; profile of success."
HARVARD BUSINESS REVIEW, November, 1965. 43: 56-69.
Cross Reference: 7, 16

This new study reports that the R + D entrepreneur
exhibits much achievement motivation, a high degree
of awareness of himself and others, but little power-
motivated behavior.

1-15 Litzinger, Wm. D. "The Motel Entrepreneur and the Motel
Manager." ACADEMY OF MANAGEMENT JOURNAL, December,
1965, Volume 8, Number 4. pp. 268-281.

The author using two paper and pencil tests of Biographical
history compared "Mom and Pop" Motel Entrepreneur to
Chain' Motel Managers. A statistical and verbal analysis
of his findings are reported.

1-16 Soslow, N.G. "A Comparison of the Origins and Orientations of
True Entrepreneurs, Other Owners, and Business Hierarchs."
Unpublished doctoral dissertation, Michigan State University,

1966.

Cross Reference: 7
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1-17 Delano, Myles S., Johnson, Dudley, W., Woodworth, Robert T.
ENTREPRENEURIAL REPORT, University of Washington,
March, 1966.

1-18 Roberts, Edward B. and Wainer, Herbert A. SOME CHARACTERISTICS

OF TECHNICAL ENTREPRENEURS. Cambridge: Research Program
on the Management of Science and Technology, M.I.T.,
May, 1966. pp. 32.

Cross Reference: 8, 16

A study of 69 technical entrepreneurs to find
characteristics in family background, education and
motivation. Results showed that entrepreneurial
fathers are likely to produce entrepreneurial sons, and
a relationship was found between the father's occupa-
tional status and the son's educational achievement.

1-19 Dubno, P. and Weintraub, W. "The Entrepreneurial Spirit:

Who Nurtures it?" BUSINESS TOPICS, Summer, 1966,
14: 38-44.
Cross Reference: 7

A consideration of the recent attack upon collegiate
undergraduate schools of business and the implications
upon the development of entrepreneurs.

1-20 Smith, Norman R. THE ENTREPRENEUR AND HIS FIRM: THE RELATIONSHIP
BETWEEN TYPE OF MAN AND TYPE OF COMPANY. East Lansing,
Michigan, Michigan State University Press, 1967. pp. 102
Cross Reference: 7

This is a case study with the aim to identify types
of entrepreneurs and types of firms, to examine how the
two fit together, and to hypothesize on more standard
study of entrepreneurial types. The author constructs
models of craftsman-entrepreneur and opportunistic-
entrepreneur, and then considers deviations from the
ideal and the dynamics of man and his firm relationships.

1-21 "Science Entrepreneur" INDUSTRIAL RESEARCH, February, 1967.
pp. 23-24.
Cross Reference: 16
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1-22 "Entrepreneurs; luck and pluck -- and a strong succession,"
FORBES, September 15, 1967. 100: 200+

A look at the companies which have climbed onto the
FORTUNE Top 100 list since 1917 - and a look at the
extraordinary men who built them.

1-23 Roberts, E., "What it takes to be an Entrepreneur--and to Hang
On to One," M.I.T., 19L9.

1-24 "Hippie Capitalists Are Making it Happen." BUSINESS WEEK,
January 27, 1968. pp. 84-85.

1-25 "Entrepreneur" AMERICAN ECONOMIC REVIEW: PAPERS AND
PROCEEDINGS. May, 1968, pp. 60-98.

A collection of several articles, plus discussion, on
entrepreneurs. See items 1-26, 1-27, 6-17, 17-14.

1-26 Cole, A.H. "The Entrepreneurs;" introductory remarks.
AMERICAN ECONOMIC REVIEW, May, 1968. 58:60-63.

Introductory remarks to a session concerning the
entrepreneur at the American Economic Association annual
meeting. Mr. Cole, the Director of the Research Center
for Entrepreneurial History at Harvard, offers six
propositions concerning the entrepreneur.

1-27 Baumol, W.J. "Entrepreneurship in Economic Theory."
AMERICAN ECONOMIC REVIEW, May, 1968. 58: 64-71.

The paper examines the grounds on which entrepreneurship
should concern economists, seeks to explain why economic
theory has failed to develop an illuminating formal
analysis of entrepreneurship, and argues that theory can
say a great deal that is highly relevant to the subject
of entrepreneurship.

1-28 Dubno, Peter, "Nurture of the Entrepreneurial Spirit."
SCIENCE, August 2, 1968. p. 419.
Cross Reference: 7
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1-29 Giesbrecht, M.G. "Entrepreneurship vs. Modern Management, a
co-aim for business." MSU BUSINESS TOPICS, Winter, 1968
16: 23-31

Cross Reference: 4, 17

From a study of Taiwan, the author concludes that (I)
entrepreneurs do not develop into corporate managers,
and (2) economic development does not come about
through entrepreneurship.

1-30 Glough, J.W. THE RISE OF THE ENTREPRENEUR. New York,

Schocken Books, 1969

1-31 Louis, A.M. "Gallery of Business Wonders." FORTUNE,
January 1969, 79: 80-83
Cross Reference: 5

i -32 Gilman, Glenn "Managers and Entrepreneurs: some similarities
and differences." AMERICAN INDUSTRIAL DEVELOPMENT
COUNCIL, April, 1969 4:17-31

Cross Reference: 18

1-33 "Brother Act Stars and Loew's: L. and R. Tisch." BUSINESS

WEEK April 12, 1969 pp. 126-127
Cross Reference: 5

1-34 "Oracle Follows His Own Advice: Consultant J. -lebold."
BUSINESS WEEK April 12, 1969 pp. 60-62+
Cross Reference: 5

1-35 Snell, 0., "All-Pro Miniconglomerate." LIFE, May 23, 1969

66:85-86
Cross Reference: 5
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1-36 "Entreprenborship." An Innovation Group Transcript, Article
Seminar Number One, New York, June, 1969

An edited discussion with Richard S. Morse, president of
National Research Corporation, and several men who
regularly write for INNOVATION and other invited
businessmen.

1-37 "What Makes Entrepreneurs Tick?" STEEL, September I, 1969

165: 29-30

An interview with Dr. John Komives and Mr. Karl Bostrom
concerning the creation of the Center for Venture
Management, which has the goals to find out what makes
the entrepreneur tick, to encourage new business formation
and to help entrepreneurs solve their special problems
through basic research.

1-38 "Young Tigers of Business," NATION'S BUSINESS, October, 1969
pp. 28-34

1-39 Collins, Orvis and Moore, David G. THE ORGANIZATION MAKERS,
a New York, Appleton-Century-Crofts, 1970 pp. 232
Cross Reference: 7

This Is a revision of THE ENTERPRISING MAN. (See Item 7-9)
In four parts, this book considers the school for
entrepreneurs, projectors and projections, creators
and the enterprise, and a new part comparing Independent
and administrative entrepreneurs.

1-40 Winkler, J. "Last Stronghold of the Old-Style Entrepreneur,"
THE DIRECTOR, February, 1970.
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1-41 Broehl, Wayne G., Jr. "A Less Developed Entrepreneur?"
COLUMBIA JOURNAL OF WORLD BUSINESS, March-April, 1970
5: 1-19

Cross Reference: 4, 17

The quality of entrepreneurship is not constant, but
entrepreneurs are found in all societies. This article
considers whether there is a less developed entrepreneur?
The aim is to investigate the types and actions of
entrepreneurs in less developed countries.

1-42 "Should You Start Your Own Business?" INDUSTRY WEEK,

June 29, 1970, 166: 22-28
Cross Reference: 7

The entrepreneur typically fills a highly personal need
to create ongoing enterprise from nothing but his own
determination. The article looks at the type of people
who become entrepreneurs and some of the considerations
that must be faced to start your own business.

1-43 Bendit, Robert L. "Working With the Entrepreneur," PERIODIC
REPORT of the Vernon Psychological Laboratory, August, 1970
Number 47.

A short article discussing the entrepreneur, his actions
in starting a new business, and the adjustments he might
make once the business is functioning. Provides insights
into unique qualities and difficulties of the entrepreneur.

1-44 "Young Lions." ELECTRONIC NEWS, September 1970 15:1+

1-45 Mitton, Daryl "The Peter Principle Catches the Noveau
Entrepreneur," THE MANAGERS KEY May, 1971 Vol. XIVI,
No. 1 pp. 6-10
Cross Reference: 18

1-46 Roberts, Edmund and Wainer, Herbert. "Sane Characteristics of
Selected Entrepreneurs," IEEE TRANSACTIONS ON ENGINEERING
MANAGEMENT, August 1974, Vol. 18 No. 3
Cross Reference: 7, 8
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1-47 "Can tha Individualist Still Beat the Odds?" INSTITUTIONS/
VOLUME FEEDING MANAGEMENT, August 15, 1971 68: 35-45
Cross Reference: 9

1-48 "Entrepreneurs Teach Others How to Do It, Project Enterprise,
UCLA," BUSINESS WEEK, November 13, 1971 p. 124

1-49 Sinclair, D.L. and Fells, A.G. "Management Challenges to the
Entrepreneur," THE BUSINESS QUARTERLY Spring, 1972
Vol. 37, No. 1

Cross Reference: 13

Two members of Chartorhouse Canada Limited, a venture
capital company, discuss some of the basic personal
traits which they have learned to look for as investors.

1-50 Jones, Gardiner, b. "The Revolutionaries of Business," EAST-
WEST CENTER MAGAZINE, Summer, 1972, pp. 1-3
Cross Reference: 8

1-51 Komives, John L. "Characteristics of Entrepreneurs," THE
BUSINESS QUARTERLY, Summer, 1972, Vol. 37, No. 2
Cross Reference: 7

What are the ingredients that make a successful entrepreneur?
Dr. Komives, director of the Center for Venture Management
discusses his findings.

1-52 Mancuso, Joseph, FUN AND GUTS - THE ENTREPRENEUR'S PHILOSOPHY
Massachusetts: Addeson-Wesley Publishing Co. 1973

An eminently readable and practical guide to entrepreneurship.

1-53 Swayne, Charles and Tucker, William, THE EFFECTIVE ENTREPRENEUR
Morristown, New Jersey: General Learning Press, 1973 173 pp.
Cross Reference: 13
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1-54 "Entrepreneurship Workshop II," THE EAST-WEST CENTER, Honclulu,
Hawaii, January 6-26, 1973
Cross Reference: 4, 17

This report contains materials and discussion on
Entrepreneurial training and developrert in Indonesia,
Korea, Malaysia, the Philippines, China, Trust

Territories, Thailand, in addition to various areas
in the United States.

1-55 Kahn, S.A. "Entrepreneurship Revisited." APPRAISAL JOURNAL,
January, 1973 41:113-118

1-56 Komives, John L. "Analyzing the Entrepreneur," NATIONAL
ASSOCIATION OF SMALL BUSINESS INVESTMENT COMPANIES 1972
Annual Meeting, February, 1973 pp. 65-95

1-57 Pickle, Hal B. and Rungeling, Brian "Empirical Investigation
of Entrepreneurial Goals and Customer Satisfaction,"
THE JOURNAL OF BUSINESS Apr11, 1973 Vol. 46 No. 2
pp. 268-273
Cross Reference: 7

1-58 "Chips Of Big Blocks," INDUSTRY WEEK, June 18, 1973 Vol. 177
pp. 44-46
Cross Reference: 10

1-59 Komives, John L. "Are You One of Them?" MBA June/July 1973
Vol. 7, No. 6 p. 5

A short quiz to see if background, personality traits
and ideas match those of the entrepreneurial archetype.
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1-60 Roscow, James P. "Can Entrepreneurship Be Taught?" MBA
June/July, 1973 Vol. 7 No. 6 pp. 12, 16, 50-51.
Cress Reference: 20

MBA, wanting to start their own businesses, find that
nothing in the graduate curriculum prepared them. Now
some schools are trying to do something about it.

1-61 Hershman, Arlene "The Unhappy Entrepreneurs." DUN'S
September, 1973. pp. 72-73, 142-143.
Cross Reference: 7, 10



THE FEMALE ENTREPRENEUR

2-I Vaxwell, G. Schmitt, D.P., and Slotola, R. "Sex Differences in
A Cooperative Task," BUSINESS SCIENCE, 1970 Vol. 15

pp. 184-186
Cross Reference: 7

The results of a study of sex differences in cooperative
behavior, finding a definite tendency for males to
cooperate more than females.

2-2 Hartmann, Heinz "The Enterprising Woman: A German Model,"
COLUMBIA JOURNAL OF WORLD BUSINESS, March-April, 1970
Vol. 5 No. 2 pp. 61-66
Cross Reference: I, 4

Report of an investigation of 55 women entrepreneuses
in Germany. The numbers are rising and overcoming
prejudice and role conflict.

2-3 "Fortunes from Fat," TIME, February 21, 1972, pp. 71-72
Cross Reference: 9

2-4 Jessup, Claudia and Chipps, Genie. SUPERG1RLS, New York:
Harper and Row, 1972
Cross Reference: 9, 10

A lighthearted narrative of the trial and error of two
college trained young women (late 20's) as they started
and operated their own small businesses in New York City.
Covers four years of their particular experiences. Some

good check lists are incorporated in the text.

2-5 Foster, Lillian F. "Feminist Consultants: Sifting Out the
Instant Experts," MBA, March, 1973 Vol. I No. 3
pp. 9, 32
Cross Reference: 15
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2-6 Davis, Susan "How to Start Your Own Business," MS July, 1973
Vol. I, No. 12 pp. 69-73, 98
Cross Reference: 9
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THE MINORITY ENTREPRENEUR

3 -I Jones, Thomas B. HOW THE NEGRO CAN START HIS OWN BUSINESS
Brooklyn, New York Pilot Books, 1968

3-2 Cauthorn, Robert C. "Programming for Entrepreneurship Among
American Indians," ARIZONA May, 1968 17: 11-15

3-3 McKersie, R.B. "Vitalize Black Enterprise." HARVARD" BUSINESS

REVIEW, September, 1968. 46: 88-89

This article examines the condition of black entrepreneur-
ship, describes what is being done ro improve it, and shows
how white business and white businessmen can help to
alleviate this largely ignored problem in our large cities.

3-4 "Where It's At: Black Capitalism," BUSINESS AND SOCIETY
December 17, 1968 1: 1-8

Report on the development of black-owned enterprises in
the United States.

3-5 Haddad, William F. and Pugh, G. Douglas, Editors. BLACK
ECONOMIC DEVELOPMENT Englewood Cliffs, N.J. Prentice-

.Hall, Inc. 1969

Cross Reference: 17

The papers in this volume were first used as background
reading for the 35th American Assembly which met April 24-27,
1969 to discuss Black Economic Development. Taking into
consideration the statistics of black exclusion trom
business, these authorities analyze effective programs for
black enterprise, ways to build a black managerial class,
the problems of black/white partnerships and the social
utility of ghetto economic development.
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3-6 Cross, Theodore L. BLACK CAPITALISM: STRATEGY FOR BUSINESS IN
THE GHETTO. New York: Athereum, 1969

The author believes that the ghetto economy operates at
the threshold of anarchy, and it must be reshaped and
stabilized. The book urges adoption of a thirteen-point
system of attack on each of the wealth-repressive forces
In the ghetto economy. Black capitalism is not only
grounded on credit and skills from the white economy, but
also on programs to assist the training of black
entrepreneurs.

3 -7 Coles, Flournoy A., Jr. AN ANALYSIS OF BLACK ENTREPRENEURSHIP IN
SEVEN URBAN AREAS. Wushington D.C.: the National Business
League under the sponsorship of the Booker T. Washington
Foundation, 1969 128 pp.

A survey of 564 enterprises in seven cities to determine
what resources and assistance are necessary to make these
enterprises and Black enterprises in general - productive
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37:2

In Quebec opportunities are plentiful, old barriers are about
to crumble and the new taboos have not crystallized. The
entrepreneurs are in the center of the stage but they are
still in Act I.
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Enterprise" THE BUSINESS QUARTERLY, Summer, 1972 37:2

Cross Reference: 16

This article provides data about the factors which advance
arA obstruct technological entrepreneurship in Canada. Its

aim is to determine the advancing role government might play.

4 -9 A. Charles "Promoting Entrepreneurship in Canada." THE
BUSINESS QUARTERLY, Summer, 1972 37:2

Cross Reference: 9, 13

In this article, the Vice-President and Director of Capital
Dynamics Management Ltd, who Is responsible for management
of the All Canadian Mutual Funds, and CaOtal Dynamics Ltd.
discusses the complexities of promoting Canadian entrepreneurship.

4-90 "Britain: U.S. Entrepreneurs Find a Home." BUSINESS WEEK
September 9, 1972 p 50+

4-91 Cortes, Jaime M. "Entrepreneurship Trainkg and Development."
Lasi-West Center, December 13, I9'i
Cross Reference: 17
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Cox, J.G. "Scientific and Engineering Manpower and Research in
Small Firms."

Davis, J.R. and Kelly. M. "Small Firms In the Manufacturing
Sector."

Lee, Dennis, "Financial Facilities for Small Firms."
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Freeman, C. "The Role of Small Firms in Innovation in the
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Golby, C.W. and Johns, G. "Attitude and Motivation."

Hall, Margaret "The Small Unit in the Distributive Trades."

Hillebrandt, Patricia M. "Smail Firms in the Construction Industry.!'

Hebden, J. and Robinson, R.V.F. "Small Firms in the Motor Vehicle
Distribution and Repair Industry."

Lund, P. and Miner, D. "Three. Studies on Small Firms."

Merrett Cyriax Associates, "Dynamics of Small Firms."'

Moos, S. "Aspects of Monopoly and Restrictive Practices Legislation
in Relation to Small Firms."

Pickering, J.F. Greenwood, J.A. and Hunt, Diana "The Small Firm
in the Hotel and Catering Industry,"

Smith, A.D. "Small Retailers: Prospects and Policies."
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-Tamar', M. "A. Postal Questionnaire Survey of Small Firms: An
Analysis of Financial Data."

Tamar!, M. "A Postal Questionnaire Survey of Small Firms: Non-
Financial Data."

Todd, Douglas "The Relative Efficiency of Small and Large Firms."

4-93 Boswell, Jonathan THE RISE AND DECLINE OF SMALL FIRMS, Metheum
Publishing Company, Ontario, Canada, 1973 272 pp.
Cross Reference: 9, 14

This book is based on a careful survey of 64 small businesses
in Britain, from which it attempts to draw conclusions about
the nature of entrepreneurs and whether they can be encouraged.

4-94 Finney, Ben R. BIG MEN AND BUSINESS The University Press of
Hawaii, 1973

Entrepreneurship and economic growth in the New Guinea
Highlands.

4-95 Dresang, Dennis, L. "Entrepreneurialism and Development Administration."
ADMINISTRATIVE SCIENCE %ARTERLY, March, 1973 18:1

pp. 76-85
Cross Reference: 8

4-96 Robidoux, Jean and Cloutier, Andre Guy PROFILE OF SELECTED
ENTREPRENEURS PROMOTING THE SUCCESS OF THEIR ENTERPRISES IN
QUEBEC, University of Shebrooke, Quebec, May, 1973
Cross Reference: 1

This Is an important behavioral study of entrepreneurs in
French speaking Quebec. The study was based primarily on
extensive depth interviews, and supports the general
findings of other such studies of operating entrepreneurs.

Available in French only, but an English translation is in
process.
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4-97 Olson, Dean F., and Goedeke, Ralph M. "The Role of the Alaskan
Native Enterprise Manager: A Focal Point for Individual
Stress and Community Conflict." ACADEMY OF MANAGEMENT
JOURNAL, June, 1973 16 #2 pp. 347-351

4-98 Parish, William L. Jr. "Internal Migration and Modernization:
The European Case." ECONOMIC DEVELOPMENT AND CULTURAL
CHANGE, July, 1973 Vol. 21, #4 pp. 591-609

This article is a valuable aid to the scholar examining the
effect of migration on the rate of new business formation.
Contains valuable bibliographical citations.
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5-1 "A One-Man Operation in an Organized World." BUSINESS WEEK
September 10, 1960 p. 110-112

Cross Reference: 6

Erwin S. Wolfson has made a fortune in real estate operating
like a 19th century entrepreneur.

5-2 Getty J. Paul, HOW TO £3E RICH, Chicago: Playboy Press, 1961

5-5 Hanicke, Jack, 'Industry In-Fighter." WALL STREET JOURNAL
May 21, 1962 159:1+

Edward D. Lamb caps his career in corporate takeovers with
win at Seiberling (rubber company); he hopes to avoid
repetition of slump that hit after he won Air-Way (electric
appliance corporation) control; portrait of an empire builder.

5-4 Scheiber, H.N. "Entrepreneurship and Western Development: The Case
of Micajah T. Williams." BUSINESS HISTORY REVIEW 1963

37:345 -68 No. 4

Williams, who played a key role in western transport and
banking from 1820 to 1843, was precursor of an entrepreneurial
type usually associated with a iaterperiod of American
development.

5-5 Brown, S.H. "Frawley Phenomenon." FORTUNE, Feburary, 1966

73:136-9+

Business empire, based on razor blades, color film, and
electric appliances.
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5-6 Uris, Auren THE EXECUTIVE BREAKTHROUGH. Garden City, New York
Doubleday and Company, Inc. 1967 421 pp.
Cross Reference: 7, 18

The stories of twenty-one people who made it to the top
of the business organizations. Also included are chapters
on entrepreneur versus organization man, big companies versus
small companies, and involvement and motivation.

5-7. Reynolds, Milton "If You Hesitate, You're Lost." FORBES
October I, 1967 100:68

5 -3 "An interview with Laser Inventor Dr. Theodore H. Maiman."
FORBES, September 1, 1968 102:42-46
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Involved in the business world.

5-9 Cline, Ned "The Man and the Challenge." CAMPUS, November, 1968.
Voi. 4 pp. 18-23

5-10 Barmash, Isadore THE SELF-MADE MAN; SUCCESS AND STRESS, AMERICAN
STYLE. New York: The MacMillan Co. 1969 367 pp.

Profile of the first tycoons, and of present day
innovators including chapters on the careers of eight
New Yorkers.

5-11 "With Your Money and My Brains: The Management Style of Richard
S. Morse." INNOVATIONS, May, 1969 No. I pp. 56-65
Cross Reference: 12

5-12 "Idea Man Extraordinary,' INTERNATIONAL MANAGEMENT June, 1969
24:65-68

An article about one of the most creative businessmen in
the U.S. - Sherman Fairchild.
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5-13 "Conglomerate Chief on a Fast Track." BUSINESS WEEK, June 7, 1969

pp. 154-156

A short biography of Tinkham Veal, who has built up Alco
Standard through the acquisition of smaller, successful
companies Veal then lets the entrepreneurs of the small
companies continue their work, and Alco Standard handles the
larger corporate problems.

5-14 Homan, Charles, and Wolff, Michael "The Management Style of
Denis M. Robinson." INNOVATION, June, 1969 No. 2 10-19

The study of the co-founder and president of High Voltage
Engineering. With John Trump and Robert Van de Graff,
Robinson helped start the firm after World War II. Through
his leadership, High Voltage Engineering is now still
independent and heads the industry.

5-15 "Incurables." FORBES July I, 1969 104:21-23+

Cross Reference: 7

Forbes interviewed nine men who love being entrepreneurs.
Even great wealth cannot cure these men of functioning as
entrepreneurs.

5-16 "John D. Mac Arthur's Very Private Empire." FORBES

November 15, 1969 104:57-8+

5-17 Cox William Drought "What Will He Think of Next? G.S. Brown."

SPORTS ILLUSTRATED May 4, 1970 23:38-42+
Cross Reference: 1

5-18 Secrest, Larry (Interviewer). ENTREPRENEURSHIP IN OIL, MR. PAUL
R. HOOS AND THE PRODO OIL AND GAS COMPANY. The University
of Texas at Austin, February, 1971

Cross Reference: 1, ,6, II

Transcribed interviews with the four principal owners and
operators of the PRODO Oil and Gas Company. The interviews

concentrate on the entrepreneurial activity involved, the
data and decisions that lead to business success.

41



5-19 Meyer, Larry (Interviewer) PIONEER IN TEXAS LEATHER GOODS, C.C.
WELHAUSEN OF TEX-TAN WELHAUSEN, The University of Texas at
Austin, February, 1971

Cross Reference: I, 6, 9

An interview with the president and founder to Tex-Tan
Welhausen and an examination of the factors, data, and
decisions which led to the formation and successful
operation of the company.

5-20 Beasley, William Howard III (interviewer) INNOVATOR IN INDUSTRY
AND BANKING, INTERVIEW WITH MR. BEN F. LOVE, The University
of Texas at Austin, February, 1971
Cross Reference: 1, 7

An interview with Ben F. Love, the founder of is own
company who later turned his attention to the banking
industry. Includes an examination in his motives, goals
and the decisions which affected his success.
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Performances." PUBLISHERS WEEKLY April, 19, 1971

199:26-8
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5-23 Travers, N. "How Maxwell Joseph Came in from the Cold." DIRECTOR
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5-28 Armour, Lawrence A. THE YOUNG MILLIONAIRES. Chicago: The
Playboy Press, 1973.

5-29 Davidson, Barbara "Two Guys Who Made It With Their Umbroller,"
NEW YORK TIMES MAGAZINE, January 7, 1973.

Cross Reference: I

5-30 Bylinsky, G. "Visionary on a Golden Shoestring," FORTUNE, June, 1973
Vol. 87 pp. 150-153+
Cross Reference: 16

5-31 Lessing L. "Salt of the Earth Joins the War on Pollution,"
FORTUNE, July, 1973 Vol. 88 pp. 138-142+
Cross Reference: 16
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September, 1973 pp. 12-24 16

5-34 Burck, Charles G. "Optel's ( "lis)Adventures in Liquid! Cryst,ils,
FORTUNE, October, 1973 pp. 193-202.
Cross Reference: 16

5-35 Bylinsky, Gene. "How Intel Y.On Its Het on Mer,ory
FORTUNE, November, 1975, pp. 142-147, 14-16.
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6 -I Schumpeter, Joseph A. CAPITALISM, SOCIALISM AND DEMOCRACY
3rd Edition New York: Harper and Row, 1950
Cross Reference: 18

6-2 Love, Frederic C. and Riemersma, Jelie ENTERPRISE AND SECULAR
CHANGE, Readings in Economic History, Homewood, Illinois:
Richard D. Irwin, 1953 546 pp.
Cross Reference: 17

6-3 Redlich, Fritz "The Business Leader as a 'Diamonic Figure' II"
AMERICAN JOURNAL OF ECONOMICS AND SOCIOLOGY, April, 1953
Vol. 12, pp. 289-299
Cross Reference: 18

6-4 Cole, Arthur H. ENTREPRENEURSHIP AND ENTREPRENEURIAL HISTORY:
THE INSTITI ill. SETTING, Harvard Uliversity Press,

Cambridge, Jchumitts, 1959

6-5 Evans, G. Heberton, Jr. "Business Entrepreneurs, Their Major
Functions and Related Tenets." JOURNAL OF ECONOM'C
HISTORY June, 1959 19:250-70

6-6 Dale, Ernest THE GREAT ORGANIZERS, New York, McGraw-Hill, 1960

Cross Reference: I, 18

The author traces the entrepreneurial history of four
company founders and their management idealogy which results
in the emergent o of four major U.S. companies.
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6-7 Chamberlain, John THE ENTERPRISING AMEPICANS: A Eq1SINES,': HP.;TORY

OF THE UNITED STATES, New York: Harper 8 Row, Putlishers
1961 2 pp.

This book gives a history of business from the revolution
to the present. The heroes are entrepreneurs who undertouk
risk ventures and combined the units of production into
creative enterprises. The history covers both periods
and industries, from textile mill and railroad to automotive
industry and computer corporation. Leaders of early industry
are not presented as robber barons, but as builders, creators,
innovators and enterprisers.

6-8 Miller, William MEN IN BUSINESS: ESSAYS IN THE HISTORICAL ROLE.
OF THE ENTREPRENEUR. New York: Harper and Row, 1962
Cross Reference: I

6-9 Kahan, A. "Entrepreneurship in the early development of Iron
Manufacturing in Russia." ECONOMIC DEVELOPMENT AND
CULTURAL CHANGE, July 1962 10:365:422

Cross Reference: i7

This short review of the origins and nature of entrepreneurship
in early iron manufacturing in Russia considers (I) government
attitudos; (2) social origins of entrepreneurs and sources
of capital; (3) changes in geographic distribution; (4)
attitudes of government toward private entrepreneurs, and
(5) labor problems and plant operations.

6-10 Aldcroft, D.H. "The Fntrepreneur and the British Economy, 1870-
1914," ECONOMIC HISTORY REVIEW, August 1964. 17:113-134

Cross Reference: 4

This article puts forward the hypothesis that Britain's
relatively poor economic performance from 1870-1914 can be
attributed to the failure of the British entrepreneur' to
respond to the challenge of changed conditions.
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C- I I Odle, T. "Entrepreneurial Cooperation on the Great Lakes: Oriains
of the Methods of American Grain Marketing." BUSINESS
HISTORY REVIEW Winter, 1964 38:439-55

6-12 Andreano, Ralph L. (ed) NEW VIEWS ON AMERICA ECONOMIC DEVELOPMENT
Cambridge, Massachusetts: Scherkman Publishing Co., 1965
434 pp.

6-13 Sachs, William S. and Hoogenboom, Ari. THE ENTERPRISING COLONIALS
Chicago, Argonaut, Inc. 1965 228 pp.

A history.of the American society on the eve of the
revolution, seen through the eyes of colonial businessmen.
With an economic viewpoint, the book gives an account of the
laying of the foundations for today's businesses.

6-14 Mason, B. "Entrepreneurial Activity in New York During the
American Revolution," BUSINESS HISTORY REVIEW, Summer, 1966
Vol. 40 pp. 190-212.

6-15 Gras, Ethel C. "Business History of the United States: About
1650 to 1950's" Lincoln Uucational Foundation, 1967

A condensation of Norman Gras' three-volume manuscript.

6-16 Parris, Addison W. THE SMALL BUSINESS ADMINISTRATION. Frederic
A. Praeger, New York, 1968
Cross Reference: 19

This book part of the Praeger series on Government
Departments and Agencies details the history, growth and work
flow of the SBA.

6-17 Soltow, J.H. "The Entrepreneur in Economic History." AMERICAN
ECONOMIC REVIEW, May, 1968 58:84-92

A brief but comprehensive and useful survey of entrepreneurial
research In economic history.
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6-18 Giacalone, Josoph A. "Entrepreneurial Theory and American
Business History: A Survey." REVIEW OF SOCIAL ECONOMY
September, 1968 26:156-67

Examination of the economic literature on the businessman,

6-19 Gough, J.W. THE RISE OF THE ENTREPRENEUR. New York Schocken
Books, 1969 290 pp.
Cross Reference: 4

Beginning during the sixteenth century in England, new
processes and industries were begun after the oconomically
backward medieval period. This history attributes the rise
in the economy to the entrepreneur, who organized the increasing
capital resources. After discussing the making of the
entrepreneur, the author considers the British industries
that grew with the rise of the entrepreneur..

6-20 Gattlnean, R. "EntrepreneUr in a Democratic Society." MANAGEMENT
INTERNATIONAL REVIEW, 1969 9 No. 2-3:19-26
Cross Reference: 4

The author argues, from various perspectives, that the
entrepreneur today in a democratic society is even more
important than the entrepreneurs of 100 years ago. This
is presen44.0 with examples from West Germany.

6-21 May, Dail, W. "The Small Businessman In American History."
THE FINANCING OF SMALL BUSINESS, k!!'w York: The MacMillan

Company, 1969.
Cross Reference: 11

6-22 Jacobs, Jane THE ECONOMY OF CITIES, Random House, New York,
1969

Cross Reference: 17

A significant contribution to the literature of economic
development and theory of the firm. Taken In historical
context, It sheds very favorable light on the rote and
function of entrepreneurs (and Innovators).
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6-23 Cochran, Thomas and Chandler, Alfred D.
Cross Reference: 9, 17

Ihe serious student of enterprise formation, development
and history, must be fully familiar with the total literature
of these two scholar-writers. The origins of large business
in America, the role of new enterprise, the system of
economic development in America, the entire range is explored
in the varicus books, publications, etc. of these to
giants. For example, THE AGE OF ENTERPRISE by Cochran,
and THE RAILROADS by Chandler.

6-24 EXPLORATIONS IN ENTREPRENEURIAL HISTORY.
Cross Reference: 1, 4, 5, 6, 7, 8, 9, 17

Published at the Harvard Center for ten years. Upon
cessation of the Harvard Center, the publication was
resumed at Kent State University In Ohio, under the title
of EEH II. Microfilm tapes of both series are available.
The publication is now edited by Dr. Gary Walton, Department
of Economics, Indiana University and has the title of
EXPLORATIONS IN ECONOMIC HISTORY (since 1970). Articles in
this series might be of particular interest to students
interested in the following categories: I, 4, 5, 6, 7, 8,
9, and 17.
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PSYCHOLOGICAL

7 -I McClelland, )avid C. THL ALHIEVI% Frincetcr:

D. Van-Nostrand Company, in( . 1961 pb.

Cross Reference: 17

This book shows how one hur-an rotive, the reed for
achievement, appears with ,real regularity in the
imaginative thinking of men and nations before periods of

rapid economic growth. The way in which stronL4 need

for achievement promotes successful entrepreneurs is 1so
explored. It is suggested that economic growth can be
accelerated by increasing the motivation needed for success.

7 -2 Mayer, H.,Walker, W.,and Citwin, C. "Motive Patterns and Risk
Preferences Associated with Entrepreneurstip," JCJRNAL
OF ABNORMAL AND SOCIAL PSYCHOLOGY, 1961, 63 pp. 570-74

7-3 Mayer, Kurt B. and Goldstein, Sidney THE FIRST IWO YEARS:
PROBLEMS OF SMALL FIRM GROWTH AND SURVIVAL. Washington:
Small Business Administrciiion, 1961 253 pp.

Cross Reference: 8, 14

This study is based on the detailed study of 81 small
retail and service firms over a two year period. It attempts
to distinguish small business surviving the first two years
from those which closed during the founding period. The
study was begun without rigid hypotheses, and Lovers areas
of motivation, location, financing, development, termination,
and survivals.

7-4 Bradburn, N.M. and Berlew, D.E. "Need for Achievement and
English Industrial Growth." ECONOMIC DEVELOPMENT AND
CULTURAL CHANGE, October, 1961 10:8-20

Cross Reference: 4, 8

Report on a study which attempted to 1ink the need for
achievement with the development of early Protestant Europe.
The study arose from Max Weber's contentions in Protestant
Ethnic and the Spirit of Capitalism.
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7-5 Filley, Alan C. A THEORY OF SMALL BUSINESS AND DIVISIONAL GROWTH
Ph. D. Thesis, Ohio State University, Ann Arbor; University

Microfilms, 1962.
Cross Reference: 10

A depth analysis of five different companies experiencing
moderate to significant growth. Highlights the relationship
of financial, production, and sales efforts to personality
of key executives as well as abilities of the entrepreneur
to grow with his growing firm.

7-6 Argyris, Chris. INTERPERSONAL COMPETENCE AND ORGANIZATIONAL
EFFECTIVENESS. Homewood, Illinois: Irwin, 1962 292 pp.

A concept for developing succesful change in the behavior
top executives. A working model of maturity based on

theory and a laboratory program, relates interpersonal
competence with the values of formal organization.

7-7 McClelland, D.C. "Business Drive and National Achievement."
HARVARD BUSINESS REVIEW." July-August, 1962

40:99-112
Cross Reference: 17

An explanation of the achievement motive in business, and
the role It serves and results it brings. Also considered is
how a nation's achievement Is closely related to the
achievement motive of its businessmen.

7-8 Gellman, Saul, W. MOTIVATION AND PRODUCTIVITY, New York:

American. Management Association, 1963

This book reports on the significant achlev6ments In the
study of motivation during the past 30 years and shows
how the results can be applied to increase individual

productivity,
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7-9 Collins, 0.F.; Moore, D.G.; and Unwalla, D.B. THE ENTERPRISING
MAN. East Lansing: The Michigan State University Graduate
School of Business Administration, 1964 254 pp.

Cross Reference: I

This book is about the enterprising man or entrepreneur.
It is based on research into the origins, motivations, and
patterns of behavior of men who tried to establish businesses
on their own and succeeded. The concern is with what
motivates the entrepreneur to strike out on his own and set
up a new business enterprise. The book has three parts:
1) Background of the Study; 2) The Man and the Firm; and
3) Enterprising Man and Administrative Man.

7-10 Fisk, George, ed. THE FRONTIERS OF MANAGEMENT PSYCHOLOGY.
New York: Harper and Row, Publishers, 1964 301 pp.

A collection of articles to show actual managers the
possible use of management psychology. Of particular
interest is the article "Entrepreneurial Psychology of Facing
Conflict in Organizations." (pp. 50-67)

7-11 "Psychoanalyzing the Small Businessman." BUSINESS WEEK
September 19, 1964. p 90+
Cross Reference: II

7-12 Rischin, M. ed. THE AMERICAN GOSPEL OF SUCCESS: INDIVIDUALISM
AND BEYOND. Chicago, Quadrangle Books, 1965

A book of readings, generally from the behavioral sciences
dealing with topics noted In the title.

7-13 McClelland, D.C. "Achievement and Entrepreneurship: A
Longitudinal Study." JOURNAL OF PERSONALITY AND SOCIAL
PSYCHOLOGY, 1965, 1, 389-92 (a).
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7-14 Wagner, Sheldon R. "A Comparison of Personality Factors of
Small Owner-Managers with those of Graduate Teacher:
A Pilot Study." MARQUETTE BUSINESS REVIEW. Fall, 1965
Vol. 9, No. 3

Various comparisons are made for 25 small retail owners
utilizing standard paper and pencil personality tests.
The tests do not seem to discriminate the non-owner group. A

thorough review of previous testing programs with this
group is given.

7-15 McClelland, David C. "Achievement Motivation Can be Developed."
HARVARD BUSINESS REVIEW, November/December, 1965 43:6-178

The article challenges the programs in underdeveloped and
depressed areas which assume that increasing the opportunities
available to the people is enough. Instead, the author
believes it is necessary to increase the aspirations for
achievement among the leaders of such areas.

7-16 Atkinson, J.W. "Motivational Determinants of Risk-Taking
Behavior," A THEORY OF ACHIEVEMENT MOTIVATION. New York:
John Wiley and Sons, Inc. 1966 pp. 11-29

7-17 Morris, J.L. "Prosperity for Risk Taking as a Determinant of
Vocational Choice." JOURNAL OF PERSONALITY AND SOCIAL
PSYCHOLOGY, 1966. 3, pp. 328-35
Cross Reference: 8

7-18 McClelland, D.C. "That Urge to Achieve." THINK November/
December, 1966 32:19-23

In recent years psychologists have found a distinct
achievement motive that can be isolated. The author reports
on his findings.
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7-19 Bliss, P. MARKETING AND THE BEHAVIORAL SCIENCES, Boston:

Allyn and Bacon, Inc. 1967 pp. 34
Cross Reference: 17

7-20 McClelland, David C. BUSINESS LEADERSHIP TRAINING IN URBAN
AND RURAL AMERICA, Sterling Institute, Behavioral Science
Center, 1967.

The report of a 20-month project for the Economic Development
Administration in which a Business Leadership Training
Project was conducted in two ecoromically depressed
communities. The aim of the project was to increase the
job-creating and income-generating capacity of the
communities by training entrepreneurs and potential
entrepreneurs.

7-21 Mihalasky, J. "Extrasensory Perception in Management."
ADVANCED MANAGEMENT JOURNAL July, 1967 32:50-54
Cross Reference: 18

Results to date indicate that one area of utility for
extrasensory perception is in the area of better understanding
the intuitive decision making process and to do a better
job of selecting superior decision makers and people with
superior creative abilities.

7-22 Rindt, Kenneth E. "Personal Characteristics and Goals of
Growers and Non-Growers." JOURNAL OF SMALL BUSINESS
MANAGEMENT, January, 1968 pp. 3-6
Cross Reference: 8

7-23 Vernon. L.N. "The Entrepreneur." PERIODIC REPORT of the
Vernon Psychological Laboratory, October, 1968 No. 41 pp. 2-3
Cross Reference: I

A brief article about the history, psychology, qualifications,
and character of the entrepreneurs.
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7-24 Halleck, Seymour "Why They'd Rather Do Their Own Thing."
THINK, September/October, 1968 Vol. 34 No. 5 pp. 3-7
Cross Reference: 1

7-25 "You Don't Have to be Powerless." TIME MAGAZINE, October 18, 1968

94:46-47

The article refers to "Doers" both within organization and
withnut as entrepreneurs..

7-26 Byrd, R.E. "Redressing the Balance with Creative Risk Taking
Training." ADULT LEADERSHIP, November, 1968 pp. 250-252

Creative Risk Taking Training was born out of the need
for people to gain increased self direction and self motivation
independent of incentives and external pressures.

7-27 Schoonmaker, Alan N. "Individualism in Management." CALIFORNIA
MANAGEMENT REVIEW, Winter, 1968. Vol 11, No. 2 pp. 9-22

The author explores the white collar need for independence
and finds it wanting in large scale organizations. He

concludes that by its nature large scale organization will
not change and thus the need for independence needs to be
requited under more costly conditions.

7-28 Nair, Kusum THE LONELY FURROW Ann Arbor: University of
Michigan Press, 1969 309 pp.
Cross Reference: 4, 8, 14

Farming in the United States, Japan and India. An insightful
and personal exploration into the nature of success and
failure among small scale independent farmers.
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7-29 Bould L.J. "Conformity and Marginality: Two Faces of
Alienation." JOURNAL OF SOCIAL ISSUES, 1969 25:39-63
Cross Reference: 8

The purpose of the study is to assess the influence of
alienation in a well-defined interpersonal situation relevant
to the conformity domain. The investigation focuses on the
relationship between alienation and responsiveness to peer
group pressure.

7-30 McClelland, David C. and Winter,.David G. MOTIVATING ECONOMIC
ACHIEVEMENT, New York: The Free Press, 1969 395 pp.
Cross Reference: 4, 17

The report of an original attempt to apply achievement
motivation training in the field. The theory was tested,
and a period of exposure to psychological inputs did increase
the achievement motivation of businessmen and entrepreneurs
in India and the United States. The authors conclude that
economic achievement can be stimulated by psychological
education.

7-31 Wainer, H.A. and Rubin, I.M. "Motivation of Research and
Development Entrepreneurs: Determinants of Company Success."
JOURNAL OF APPLIED PSYCHOLOGY, 1969. 53: 178-184
Cross Reference: 16

Fifty-one technical entrepreneurs were studied, focusing
upon the relationships between their motivation and company
performance.

7-32 Ferdinand, Theodore N. -"Personality and Career Aspirations
Among Technologists," HUMAN RELATIONS, April, 1969 pp. 121-136

7-33 "Entrepreneurs Are Made, Not Born." FORBES, June I, 1969

103:53-57
Cross Reference: 1

A short inPrview in which David McClelland says he not only
knows how to spot the entrepreneurial type, but thinks he
can ft:1p create them.

56



7-34 Shivers. Allan "Motivations and Risks of Private Business."
MICHIGAN STATE UNIVERSITY BUSINESS TOPICS, Winter, 1969
17 pp. 7-10

7-35 Packerd, V. "First. Last or Middle Child - The Surprisinci
Difference," READERS DIGEST, :;ecember, 1969

7-36 Brown. Doucios THE PREDICTION OF ENTPEPRENEUPIL
University of Maryland, 1970, Unpublished Master's Thesis
.Cross Reference: I

7-37 Fiornaday, John A., and Bunker, Charles S. "The Nature of the

Entrepreneur." PERSONNEL PSYCHOLOGY, September, 1970

Vo.. 23 pp. 47-54
Cross Reference: I

Report of a pilot study of 16 white Lnd 4 black entrepreneurs
utilizing structured biographical items in an interview
Guidesheet plus three paper and pencil tests. Results tended
to confirm findings in ENTERPRISING MAN and r-Llelland et al,

MOTIVATING ECONOMIC ACHIEVEMENT.

7-38 Dart, John "The Development of a Classification System for
Entrepreneurial Types with a Special Investigation of the
Potential of Achievement Motivation and its Correlates to
Discriminate these Types." Unpublished Ph.D. Thesis,
University of Colorado, 1971

Cross Reference: I.

The study of entrepreneurial types and their motivations
revealed that distinct types of entrepreneurs do exist and
that achievement motivation is a useful concept in
explaining the behavior of successful entrepreneurs

7 -39 Palmer, Michael "Application of Psychological Testino to
Entrepreneurial Potential," CALIFORNIA MANAGEMENT RESEARCH,
Spring 1971 13:32 -3R

7-40 Berger, Philip K. and Ivancevich, John M. "Birth nrder and Managerial
Achievement." ACADEMY OF MANAGEMENT JOURNAL, 16, September,
1973, pp. 515-519.
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SOCIOLOGICAL

8-1 Lipset, Seymour, and Bendix, Reinhard, "Social Mobility and
Occupational Career Patterns," AMERICAN JOURNAL OF
SOCIOLOGY, January F.' March, 1952 pp. 366-74 & 494-504

8-2 Mayer, Kurt B. "Business Enterprise: Traditional Symbol of
Opportunity." AMERICAN JOURNAL OF SOCIOLOGY June, 1953
pp. 160-80

8-3 Cole, A.H. BUSINESS ENTERPRISE IN ITS SOCIAL SETTING Harvard
University Press, 1959
Cross Reference: 4, 6, 9

Arthur Cole, the founder of the Center for Entrepreneurial
History, wrote this as a personal summary of his ;en years
of learning and directing the center.

8-4 Hartmann, H. "Managers and EntrepreneLrs: A Useful Distinction?"
ADMINISTRATIVE SCIENCE QUARTERLY March, 1959 3:429-51

Cross Reference: 18

Rationalization of industrial management has limited the role
of innovation and encouraged the substitution of the concept
of manager for that of entrepreneur. The distinction is
useful If it Is In terms of formal authorities, Weber's
concept and not Schumpeter, entrepreneurship viewed as the
source of formal authority.

8-5 Hoselitz, Bert F. SOCIOLOGICAL ASPECTS OF ECONOMIC GROWTH
Free Press of Glencoe, IL 1960 250 pp.
Cross Reference: 17
4. -.1111.

This book covers many aspects of the phenomenon of economic
growth. The sixth chapter on Entrepreneurship and Economic
Growth discuss various problems the developing nations might
face in establishing the right groups of entrepreneurs.
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8- Campbell, Robert E. "The Prestige of Industries," JOURNAL OF
APPLIED PSYCHOLOGY. February, 1960 Vol. 44 No. I pp. 1-5
Cross Reference: 7

The repeat of a famous study to determine prestige
hierarchy of Industries and the background of respondents as
they rank industries. The Scholar interested in occupational
mobility and entrepreneurial choices will want to refer to
this study.

8-7 Baumhart, R. "Ethics and Catholic Businessmen," AMERICA
January 6, - February 3, 1962 pp. 436-438, 589-591

8-8 Taylor, Grady, W. "An Analysis of Certain Social and Psychological
Factors Differentiating Successful from Unsuccessful Farm
Families." RURAL SOCIOLOGY September, 1962 Vol. 21, No. 3
pp. 303-315
Cross Reference: 7, 14

A report of the author's Ph.D research. Analysis of Family
Characteristics (Caucasian and Negro) shows family
tradition and values are better indicators than race or even
Socio-Economic Status.

8-9 Pt41, Ithiel de Sole "The Head of the Compny: Conception of Role
and Identity." BEHAVIORAL SCIENCE. April, 1964 Vol. 9, No. 2
pp. 147-155

A Sociologist reports on role of company head, many of whom
are small businessmen, many are former entmpreneurs and in
family held firms.

8-10 Blau, P.M. and Duncan, 0.D. THE AMERICAN OCCUPATIONAL STRUCTURE,
New York: John Wiley and Sons 1967.

The most extensive empirical investigation of occupational
mobility. It dee.is with factors affecting the distribution
of people along the occupational status hierarchy.
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8-11 Sadler, P.J. larry, B.A. "Orcanizatioral Characteristics of
Growing Jnies." TrE JOURNAL OF MANAGEMENT STUDIES
May, 19u, ol. 4 No. 2 pp. 204-2I9
Cross Reference: II

A report of two Social Scientists investigating carefully
the behavior and patterns of a small sample of expandinq
small firms principally in the Pristine Industry.

8-12 Bruce, G.D.; Bonjean, C.M.; and Williams, J. Allen Jr. "Job
Satisfaction kmong Independent Business Men: A Corrective
Study." SOCIOLOGY AND SOCIAL RESEARCH April, 1968
Vol. 52 pp. 195-204

8-13 Sadler, P.J. and Barry, B.A. "'Action Reserach in a Small Firm."
THE JOURNAL OF MANAGEMENT STUDIES. October, 1968 Vol. 5
No. 3 pp. 316-337
Cross Reference: 10

An extensive report of a lengthy (three years) involvement
of two Social Scientists involved in working in close
association with Senior Management of a printing firm.
An analysis of organization and communications in a small
but expanding company. This project was initiated by previous
work published in this Journal in 1967 and is an outgrowth
of the TavistOck Institute Program.

8-14 Gould Leroy C. "Ju.,enile Entrepreneurs," AMERICAN JOURNAL OF
SOCIOLOGY May, 1969 Vol. 74 p. 710.

8-15 Pollack, Irwin W. et al. "Social Class and tha Subjective Sense
of Time." ARCHIVES OF GENERAL PSYCHIATRY. July, 1969

21:1-14
Cross Reference: 7

Results of a stQdy finding a clear relationship between
socioeconomic class and subjective time sense.. The potential
of these findings have broad implications in relation to
"interclass conflict," and by derivation how entrepreneurs
perceive time in relation to their organization.
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8-16 Sranzoni, John H. OPPORTUNITY AND THE FAMILY. New York: Free Press
(MacMillan), 1970
Cross Reference: 7

The author examines the theory that the strength of cohesion
derives 'n part frDm occupational attainments. Nine hundred
households surveyed and report as achievement values,
authority relations, etc., reported. Contains a useful
bibilography for Sociologists in this area of study.

8-17 Mindenhart, David "The Entrepreneur's Use of Language."
SOCIOLINGUISTICS IN CROSS-CULTURAL ANALYSIS Georgetown
University 1972 pp. 57-66

8-18 lanni, Francis A.J. A FAMILY BUSINESS. New York: Russell Sage
Foundation, 1972, 198 pp.

A comprehensive picture of an Italian- American crime faml!-I-

its business and social organization, roles and relationships,
rules of conduct, and social control.

8-19 WORK IN AMERICA Cambridge, Massachusetts: the MIT Press, 1973
Cross Reference: 11

Report of a Special Task Force to the Secretary of Health,
Education, and Welfare. A discussion of the fundamental
role work plays in the life of American adults, the problems
currently being experienced in this country with dissatisfied
workers. The report discusses work related problems and
makes recommendations for large solig reforms to alter the
current situation.

61



SMALL BUSINESS START-UP

9-1 Lasser Institute 'The J.K.) HOW TO START AND BUILD k SUCCP-.SFA
BUSINESS. Larchmont, New York: American Research Council,
1961 92 pp.

A guide for finding the righ-I- path to ease the probler,,
in startinc J new business enterprise. Topics covereJ Are:
chousino the best form of business, obtAining finante and
credit, record keeping, and buying a business.

9-2 Ota, Leslie, and Rodgers, Nancy M. ed. "How to Establish and
Operate Your Own Small Business: Thirty-Nine Varieties."

business literature, April-June, 1962 pp. 35-40
'Cross Reference: 10-21

This is an extensive annotated bibliography listing books
treating the details of .starting and operating 39 different
types of small businesses.

Available from The Busines's Library, 34 Commerce Street,
Newark, New Jersey 07102. 60 cents.

9-3 Winter, Elmer L. YOUR FUTURE IN YOUR OWN BUSINESS, New York:

Richards Rosen Press, 1966 188 pp,

9-4 Mapes, Glynn "Profs and Profits." WALL STREET JOURNAL
March 13, 1967 169:1+

More professors put campus lab theories to work in their_
own firms.
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Allen, Louis L. STARTING AND SUCCEEDING IN YOUR OWN SMALL :3TLINESS
York: Grosset & Dunlap, 1968 156 pp.

Cross Reference: 10, 13

This book iS written as a serious handbook for an individual
who wishes to start his own small business. The chapters
cover howetD raise money, how to get customers, how to
select products, how to manage, and the philosophy of a
venture capi,alist. .

9-6 Roberts, E.B. and Wainer, H.A. "New Enterprises on Route 128."
SCIENCE JOURNAL December, 19684 4:78-83
Cross Reference: 16

A study of the young, technologically based companies in the
area surrounding Boston. This MIT study concerned those
companies begun by former MIT employees as well as those
started by "technological entrepreneurs" from local research
centers.

9-7 Bernstein, Louis M. "Does Franchising Create a Secure Outlet for
the Small Aspiring Entrepreneur?" JOURNAL OF RETAILING
Winter, 196a-69 Vol. 44 pp. 21-38

9-8 THE FRANCHISE GUIDE: AN ENCYCLOPEDIA OF FRANCHISE OPPORTUNITIES
Princeton,, New Jersey: Resource Publications, Inc. 1969
458 pp.
Cross Reference: 21

This guide offers comprehensive and timely descriptions
over 400 current franchise opportunities. The purpose is to
present the broadest possible spectrum of franchise enterprises
to prospective franchises, the business-minded public and
students of the franchise method of distribution.
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9-9 Metz, Robert FRANCHISING: HOW TO SELECT A BUSINESS OF YOUR OWN.
New York: Hawthorne Books, Inc. 1969 344 pp.

Franchising, the kind of busiress arrangement that is
sweeping the country, is treated in depth.in this volume.
The entire spectrum of franchisina and ways to enter this
field are laid out step by step. r.:.eioned primarily for

aspiring entrepreneurs investigating franchising as a
means of business entry.

9-10 Lamont, Lawrence M. "Technology Transfer, Innovation, and
Marketing in Science Oriented Spin-Off Firms: A Conceptual
Model," Ph. D. dissertation, University of Michigan, 1969
Cross Reference: I, 16, 18

A study of technical company frrmation (between 1954 and
1967) in the Ann Arbor area with particular emphasis on the
nature of the entrepreneur himself and the resultant
marketing effort and style, and related organizational
efforts.

9-11 Stefflre, Volnew THE SMALL NEW BUSINESS. C PB 187 565.
Available from Clearinghouse for Federal Scientific and
Technical Information. Springfield, Virginia 1969

Result of an CEO Grant to the author (in 1969) for "The
development of some techniques, for the facilitations of %,

small business success." Some review of behavioral
characteristics, considerable emphasis on finance, and the
problems of getting started. Includes 85 Item Bibliography.

9-12 Hoefler, D.C. "Checklist for Start-Ups," ELECTRONIC NEWS,

December 22, 1969.

9-13 "Figure in the Puzzle." NEWSWEEK December 29, 1969
74:51
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9-14 Serif, Med. BUSINESS 1CLAS FOP FRANCHISES AND SMALL
BUSINESS. New York: Pilo' Industries, Inc. 1970 48 pp.

This book st tds how to issue successful news releases to
the community press, how to cope with the constant problems
of charity giving, and how to make friends for your business
in the community.

9-15 Goodman, Steven L. )1J1:)E 7: 150 SO(JRCES OF FRANCHISING

INFORMATION. Lunnellen, New Jersey: Franchise Information
Institute, Education and Training Associates, P.O. Box 304-W7
1970, 39 pp.

Cross Reference: 21

This guide is of value to anyone seeking information about
the field of franchising. The listings and sources
include free and inexpensive books, maqazines, directories
and pamphlets; consulting and advisory services; associations,
and workshops and seminars in the franchising fields.

1-16 David, William NOT QUITE READY TO r FIRE, New York: Collier
Books, 1970.
Cross Reference: 2, 10

The second part of this book contains ideas for new
businesses which might be started by retired people.

9-17 Cooper, Arnold C. "incubator Organizations, Spin-Offs, and
Technical Entrepreneurship." INDIANA ACADEMY OF THE
SOCIAL SCIENCES PROCEEDINGS, 1969. April 1970
Third Series Vol. IV; 26-33
Cross Reference: 18

This paper discusses the factors influencing the birth of
new, technologically-based firms. Especially considered
is the incubator organization, from which individuals leave
to begin a new firm. The research was based in*Palo Alto,
California, and involved intensive interviews with 30
technical entrepreneurs and studies of about 250 new firms.

9-18 "Improving on 4he General: Data Science Ventures, Inc."
FORBES April 15, 1970 105:78+

Cross Reference: 13
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9-19 "How to SlJrt and Operate a Small Business," Mz.asachusetts
Institute of Technology Seminar for Young Alumni, May 19, 1970
Pa;o Alto, California
Cross Reference: IC

9-20 Cooper, Arnold C. "The Palo Alto Experience," INDUSTRIAL
RESEARCH May, 1970 12:58-60
Cross Reference: 16

Concerned with the founding of new technologically based
firms that are begun by entrepreneurs who leave existing
firms in the Palo Alto area. Important are the established,
or incubator organizations, and the roles they play in the
beginning of smaller companies.

9-21 Barry, James "Should You Start Your Own Business?" INDUSTRY WEEK
June 29, 1970 pp. 22-28

A hard hitting article by a knowledgeable consultant
exploring human and business alternatives to starting one's
own buriiness.

9-22 Cooper, A.C. "Entrepreneurial Environment,' INDUSTRIAL RESEARCH
MAGAZINE, September 1970. 12:74-76
Cross Reference: 16

9-23 Bennet, K.W., "Dropouts Turn on New Profits." IRON AGE
December 3, 1970

9-24 Dibie, Donald M.. UP YOUR OWN ORGAWATION. Entrepreneur Press
Santa Clara, California, 1971
Cross Reference: I, 10

A handbook for the employed, the unemployed, and the
self - employed on how +a start and finance a new business.
Includes an extensive t'bliography and sources of miditional
information.
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9-25 Delman, M. "Pitfalls to Avoid in Starting Your Own Business,"
AMERICAN LEGION MAGAZINE, February, 1971 90 No. 2

9-2b Weinberg, "New Business Boom: Requiscat in Pace," DATAMATiON
May 15, 1971 17:50-2

9-27 Kramer, L. "Grass and Hash BL7,;ness at Syracuse University,"

FORTUNE September, 1971 84:102-3

9-28 BUSINESSMAN'S INFORMATION GUIDE, New York: American Institute
of Certified-Pdblic Accountants, 1972 103 pp.

9-29 Grindley, Andrew, "How Wiuld Y: .J Like A Computer as a Partner."
THE BUSINESS QUARTERLY, Spring, 1972 Vol. 37 No. I

pp. 82-85
Cross Reference: 14

The computer service industry as a field for entrepreneurs
has been changing in Canada. The author explores the
development and nelsons for failure and success.

9-30 "Competing With the Big Boys," INDUSTRY WEEK, July 24, 1972

pp. 46-48
Cross Reference: 15

An old-fashioned millionaire promoter, Herbert J. Miller,
offers some guidelines for making it on your own.

9-31 Nicholas, Ted HOW TO FORM YOUR OWN CORPORATION WITHOUT A LAWYER
FOR UNDER $50." Wilmington, Delaware: Enterprise PublishIng
Co., 1973 103 pp.
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9-7? Baumback, Clifford: Kelley, Pearce; and Lawyer, Kenneth HaA TO
ORGANIZE AND ORFATE A WALL BUSINESS 5th edition Englewood.
Cliffs, New Jersey: Prentice-Hall, Inc. 1973, b72 pp.

This book is designed to show a person h:q he can become an
enterpriser. The book follows a sequence, from the first
choice between entroprehe.ship and employment, to the
later considerations of enterprise, operating policy,
management and personal factors.

9-33 Weaver, Peter, YOU, INC. New York: Doubleday and Co. 1973

Cross Reference: II

9-34 "How to Start and Finance a New Business," A cassette tape
program, Santa Clara, California: The Entrepreneur Press,
1973

Cross Reerence: 12, 16

9-35 Putt, Wiliam (ed) STARTING A NEW BUSINESS - A DO-IT-YOURSELF
GUIDE. (Tentative title( .Cambridge: MIT Press
Expected 1974

9-36 Watkins, David S. FOUNDING YOUR OWN BUSINESS, England:
Manchester Business School, 1973.
Cross Reference: 4
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SMALL BUSINESS MANAGEMENT

10-1 Christensen, C. Roland MANAGEMENT SUCCESSION IN SMALL AND GROWING
ENTERPRISES, Boston: Harvard University, 1953 217 pp.
Cross Reference: 14

10-2 Donham, Paul and Day, John S. NEW ENTERPRISES AND SMALL BUSINESS
MANAGEMENT. Homewood, Illinois: Richard D. Irwin, Inc.

1959 832 pp.

A book of selected case studies covering I) starting a
new enterprise 2) acquisition of an established enterprise
3) new enterprise financing; and 4) managing the small
business.

10-3 Jennings, Eugene E. AN ANATOMY OF LEADERSHIP. PRINCES, HEROE:,
AND SUPERMEN. New York: Harper, 1960 256 pp.

Prince (power seeker) hero (dedicated to noble causes)
supermen (iconoclas' and value-creator). An examination of
leadership styles.

10-4 Thurston, Davld B. MANUAL FOR THE PRESIDENT. OF A GROWING COMPANY
Englewood Cliffs, New Jersey: Pren4.1ce-Hall, Inc. 1962

437 pp.

10-5 Haynes, W.W. PRICING DECISIONS IN SMALL BUSINESS Lexington:

University of Kentucky Press, 1962 14u pp.

The author shows now the problems of pricing in small
business demand a variety of practices seldom used in
larger operations. The book reports the results of
intensive interviews with the managers of eighty-eight small
businesses.
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10-6 Preston, L&e E., ed. MANAGING THE INDEPENDENT BUSINESS.
Englewood Cliffs, New rsey: Prentice-Hall, Inc. 1962

323 pp.

A collection of art -..overing many phases of man3o!ng

a business. Subject , records and accounting, financing,
taxation, personnel, marketing, forebasting, and management
responsibilities.

10-7 Lawyer, Kenneth. SMALL BUSINESS SUCCESS: - OPERATING AND EXECUTIVE
CHARACTERISTICS. Cleveland: Western.Reserve University
1963, 183 pp.

Under a grant from the Small Business Administration,
a study of 110 metalwOrking plants in Ohio was made. This
study reports on organization, a...punting practices, marketing
....)anagement, personnel management, and characteristics of

executives.

10-8 Taylor, H.C. "What the individual Firm Can Do to Stabilize
its Business," MICHIGAN BUSINESS REVIEW January, 1963
Vol. 15

The report finds ii imperative to minimize fluctuations
in business, and this can be accomplished with general good
management, business creativity, and long-range planning
programs.

10-9 Dearden, John "Profit-Planning Accounting for Small Firm,"
HARVARD BUSINESS REVIEW, March-April, 1963

Tradition cost accounting techniques, which are expensive
and inefficient for small businesses, can be replaced by
this new syslcm to prov:Je sounder decisions.
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10-10 Roethie, J.D. "A Formula for SucceSs for the Small Business."
BUSINESS NEWS MAGAZINE, October-November 1963. pp. 16-19

Small businesses must become more efficient to survive.
The answer rests in education and the intelligent use of
outside assistance.

10-11 Liebers, Arthur THE KEY TO A SUC

Key Publishing Co. 1964

FUL BUSINESS New York:

10-12 Golde, R.A. "Practical Planning for Small Business," HARVARD

BUSINESS REVIEW, September, 1964

10-13 Allen, L.L. "Executive Self Selection in Small Businesses."
MANAGEMENT OF PERSONNEL QUARTERLY, Summer, 1965 4:3-6
Cross Reference: 9

When a person is thinking about starting his own business,
he is really selecting himself to be a top executive. The

article lists some key points to consider from the experiences
and observations of a former entrepreneur and now voted
venture capitalist.

10-14 Hosmer, A. Arnold; Tucker, Frank L.; and Cooper, Arnold C.
SMALL BUSINESS MANAGEMENT Richard D. Irwin, Homewood,

Illinois, 1966. 605 pp.

An excellent collection, of 33 cases in small business
analysis ana management. Used mainl%! in case study type
schools (e.g. Harvard), but useful in other settings too,
for smallIbusiness managers, etc. Final ill pages

include a general summary of items for students interested
in small business, plus bibliography.
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10-15 Wisnewsky, E. "Postscript: The Future of the Manufacturing
Function." THE MANUFACTURING MAN AND HIS JOB, American

Management Association, Inc. 1966 453-466 pp.

In identifying factors which differentiate the manufacturing
strategy of the present, the author sees the need for an
extension of the entrepreneuria! f,.inclion to everyone in
an organization.

10-16 Davis, Ross D. "Small Business in the Next Decade." ADVANCED

MANAGEMENT JOURNAL January, 1966 pp. 5+

Cross Reference: II, 14, 15, 18

10-17 Imberman, A.A. "Two Ideas on Executive Development in Smaller
Business," ADVANCED MANAGEMENT JOURNAL, January, 1966

PP. 9+
Cross Reference: II, 14, 15, 18

10-18 Bostrom, Karl A. "The Role of Small Business in a Dynamic Society."
ADVANCED MANAGEMENT JOURNAL, January, 1966 pp. 16+

Crosb Reference: II, 14, 15, 18

10-19 Worthy, James C. "Who Fails, and Why?"' ADVANCED MANAGEMENT
JOURNAL, January, 1966 pp. 21+
Cross Reference: II, 14, 15, 18

10-20 Fillion, Edward P., Jr. "A Way Out for Small Business."
ADVANCED MANAGEMENT JOURNAL, January, .1966 pp. 27+

Cross Reference: II, 14, 15, 18

10-21 White, Wilford L. "Can the Small Smalls Be Saved?" ADVANCED

MANAGEMENT JOURNAL, January, 1966 pp. 34+

Cross Reference: II, 14, 15, 18
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10-22 Wilson, J. Watson The Growth of a Company - A Psychological
Case Study," ADVANCED flANAGEMENT JOURNAL, January, 1966
pp. 42+
Cross Reference: II, 14, 15, 18

10-23 Winter, Elmer L. "Toward the Total Executive," ADVANCED MANAGEMENT
JOURNAL January, 1966 pp. 47+
Cross Reference: II, 14, 15, 18

10-24 Winick, Charles "The Television Station Manager," ADVANCED
MANAGEMENT JOURNAL, January, 1966 pp. 53+
Cross Reference: II, 14, 15, 18

10-25 Wolfe, Albert L. "The Technical Program Plan," ADVANCED
MANAGEMENT JOURNAL January, 1966 pp. 61+

Cross Reference: II, 14, 15, 18

10-26 Ruhnke, Henry O. "Vertical Integration! Trend for the Future?"
ADVANCED MANAGEMENT JOURNAL January, 1966 pp. 69+
Cross Reference: II, 14, 15, 18

10-27 Reiter, S. "A System for Managing Job-Shop Production."
JOURNAL OF BUSINESS, July, 1966 39:371-393

This paper describes a system for planning, scheduling,
and controlling production and related activities in a job-
shop manufacturing facility producing to customer's orders.

10-28 Rotch, William MANAGEMENT OF SMALL ENTERPRISES, Second Edition
Charlottesville: University Press of.Virginia, 1967 262 pp.

A book of case studies and readings on the management
of small enterprises. Area covered are: the challenge
of small enterprises, financing small businesses, cases on
new businesses and cases on growing enterprises.
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10-29 Buchele, Robert B. BUSINESS POLICY IN GROWING 11R'IS. Sc:n

Francisco: Chandler Publishing Company, 1967 215 pp.

Cross Reference: 12

The book is a manual for evaluating a business firm by the
owner/manager. Subjects covered include: the starting crisis,
the cash crisis, the leadership crisis, the finance crisis,
and the management- succession crisis.

10-30 "Eye Top Man in Measuring Small Firm's Potential." STEEL:

METALWORKING WEEK, May 29, 1967 p. 13

10-31 Quist, G. "Some Hints on Small Company Success," IRON AGE,

June, 1967

10-32 Howard, D.D. "Why Small Firms Need a Training Program"
ADMINISTRATIVE MANAGEMENT, July, 1967

10-33 Danco, Leon C. "What's Wrong With Closely-Held and Family-
Owned Companies," CONSTRUCTION EQUIPMENT NEWS, August, 1967

pp. 15-19

Cross Reference: 8

The author, a long-time student of family-held,
independent firms discusses some real problem of small
companies in dealing with larger competitors, family
members and succession.

10-34 "Recruiting in the Smaller Company," PERSONNEL (AMA)
September, 1967

10-35 Steiner, George A. "Approaches to Long Range Planning for Small
Business," CALIFORNIA MANAGEMENT REVIEW. Fall, 1967

Vol. 10, No. I pp. 3-16

A very practical approach for the more sophisticated
owner/manager to do one and two years forward placing.
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10-36 Arbruster, Gordon H., "Business and the Courtship of the Educated,"
PER September-October, 1967

Here is an article involved with recrui.ting in the small
business. The author points cut what he feels is most
important when hiring educated personnel.

10-37 Wood, W.E. "SCORE: Experienced Management Aid for Small Retailers,"
MERCHANDISING WEEK, October 9, 1967

10-38 Steinmetz, L.L. Kline, J.B. and Stegall, D.P. MANAGING THE SMALL
BUSINESS. Homewood,illinois: Richard D. Irwjn, Inc. 1968

648 pp.

Written as a textbook, this book can also serve as a useful
operating manual for the small businessman. The book
takes a careful look at small business, covering both the
business and legal angles. The last chapters are concerned
with all the specific areas that a small businessman must
become knowledgeable in.

10-39 Matthews, Tony and Mayers, Colin. DEVELOPING A SMALL FIRM.
London: British Broadcasting Corporation, 1968 150 pp.
Cross Reference: 4, 9

A short guide for developing a small business, especially
applied to England. Included are: Planning the market,
reaching the market, budgeting, managing the factory, and
making growth decisions.

10-40 "They've Invented a New Way for Small Companies to Work Together
Without Giving Up Independende." 'TEXTILE SERVICES MANAGEMENT
February, 1968 pp. 18-21 and March, 1968 pp. 18-22

Report of a cost bureau created by a group of Iowa Illinois
plants that is now a full-fledged profit-seeking
organization.
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10-41 Bothmer, Clyde "Subcontracting ,c1nd SmalI Business." DLFENSF
INDUSTRY BULLETIN, July, 196'6

10-42 Bothmer, Clyde "Prime Contracting Program of Small Business
Administration." DEFENSE INDUSTRY BULLETIN, August, 1968

10-43 Friedlander, F. and H. Pickle, "Components of Effectiveness
in Small Organizations," ADMINISTRATIVE SCIENCE QUARTERLY

September, 1968

Cross Reference:

This article reports on a study of 97 small buSiness
organizations and their success in fulfilling the needs and
demands of their employees, their owners, and the society
with which it transacts.

10-44 Hexter, "How to Sell Your Company," HARVARD BUSINESS REVIEW
September/October, 1968

10-45 Rockwell, W.F. "How to Acquire a Company," HARVARD BUSINESS
REVIEW September/October, 1968

10-46 Lange, E.M. "Small Business Venture Abroad." COLUMBIA JOURNAL
OF WORLD BUSINESS November-December, 1968 pp. 87-91

Small and medidm-sized business is for the most part
domestic. The author discusses his work in facilitating
licensing and joint venture agreements to help such firms
move into overseas markets.

10-47 Benks, Russell, ed MANAGING THI SMALLER COMPANY New York:
American Management Association, 1969 347 pp.

This book discusses how small business may best use
advantages and surmount its difficulties. Sixteen

authors, all company presidents or members of top-management
teams, attack the vital issues.



10-48 Steinmetz, L.L. "Critical Stages of Small alsiness Growth,"
BUSINESS HORIZONS. February, 1969, 12:29-36

A small business, if it is succeeding, is inescapably
committed to living through three critical phases of
growth. This article shows how these.critical phases
come with success but how failure to cope with them will
result in death of the business.

10-49 "Your Own Plant: Dream or Nightmare?" AMLR1CAN MACHINIST
June 30, 1969, 113:84-124

Cross Reference: 5

An article concerned with the risks and rewards of
operating your own machine shop.

10-50 Palmer, L. "Not Size But Enterprise." AGRICULTURAL MARKETING
August, 1969, pp. 13-15

This article lists several things more important to
success than size in farm operations Companies and farms
grow big because of the enterprise shown by their founder
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projections, with step-by-step explanations and 108 exhibits
of projections, cash-flows, pro-forma statements, and
related loan data.

98



12-49 Roberts, E. Wilson. HOW, WHEN AND WHERE TO GO PUBLIC WITH A SMALL
COMPANY. New York: Exposition Press. 1973 90 pp.

121-50 Konstans, Constantine "Financial Analysis for Small Businesses:
An Application of the Model," ATLANTA ECONOMIC REVIEW
May-June, 1973 Vol. 23 pp. 24-28
Cross Reference: 18

12-51 "Tax Guide for Small Business," Internal Revenue Service
Publication, #334 (Annual)

Includes a tax calendar of what you have to pay and when.
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VENTURE CAPITAL

13-1 Cahn, B.D. "Capital for Small Business: Sources anc !.'elhods,"

LAW AND CONTEMPORARY PROBLEMS, Vol. XXIV No. I

(School of Law, Duke University), 1959

13-2 Berkowitz, N.C. HOW TO PROTECT YOUR SMALL BUSINESS INVLSTMENT
San Francisco: Hesperian House, 1960

13-3 Shepard, W.H. "The Role of Venture Capital in the Microwave
Industry," MICROWAVE JOURNAL September, 1960

13-4 "Blue-Ribbon Venture Capital," BUSINESS WEEK, October 79, 1960

13-5 Flink, Salomon J. EQUITY FINANCING FOR SMALL BUSINESS New York:

Simmons-Boardman Publishing, 1962 266 pp.

This book deals with the peculiar problems of equity
financing in small firms. Special areas considered are
financial management, planning, and policy formulation.
With expansion or creation of small business, equity
financing remains one important source of funds.

13-6 "Raising Funds for Small Business, Section 1244 Companies,"
BUSINESS WEEK, April 21, 1962 pp. 78-80

13-7 "Venture Capital: Money in a Hurry," DUN'S REVIEW and MODERN
INDUSTRY, November, 1963
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13-8 "Venture. Capital - What is it Where it is How to get it,"
BUSINESS MANAGEMENT, 1964

13-9 Briskman, F.F. "Venture Capital: The Decision to Finance
Technically-Based Enterprises," Master's Thesis,
Massachusetts Institute of Technology, Sloan School of
Management, Cambridge, Massachusetts, June, 1966

.

13-10 Danilov, V.J. "Sources of Venture Capital," INDUSTRIAL RESEARCH
MAGAZINE, October, 1966

Dodge, J.W. "What's Stopping the Flow of Venture Capital." THE
COMMERCIAL AND FINANCIAL CHRONICLE January 26, 1967

pp. 16-17

Describes the differences in supplying venture capital,
the problems that are involved, and the greater benefits
to our economy if our tax laws were changed from negative to
positive incentives.

13-12 Loewen, Charles B. "The Role of Invesi-ment Dealerin.Venture
Financing," CANADIAN. CHARTERED ACCOUNTANT, May, 1968

13-13 Rotch, William "The Pattern of Success in Venture Capital,"
-11E FINANCIAL ANALYSTS JOURNAL, September-October, 1968

13-14 Winsbury, Rex. "Financing the Entrepreneur," MANAGEMENT, TODAY

October, 1968 pp. 74-77
Cross Reference: 12

The existence of venture capital firms in the United
States has aided the founding and growth of many new
corporations since 1945% Now the venture capital firms
are making progress in Europe, with firms arising in
London and Paris. This article examines how these venture
capitalists can assist the growth of European technological
entrepreneurs.
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I3 -I5 Lindgren, Nilo "Signposts on the Trail of Venture Capital.
INNOVATION, 1969 No. 4 pp. 44-53

An article about some of the noted and successful venture
capitalists. It concerns what they find important in a
potential entrepreneur, and how they judge which ideas
and people will receive their venture capital.

13-16 Allen, Louis L. "Venture Capital Financing An Innovation."
JOURNAL OF SMALL BUSINESS MANAGEMENT Janu-.ry, 1969

7:3-4+

The need for venture capital is great,. and will grow

as more individuals found small businesses. And the

growth of Black capitalism is demanding funds. In some

small.business financing an innovation is needed, where
an investor will supply all of the needed capital instead
of just some fraction of the total.

15-17 Morgello, C. "Wall Street: In On the Ground Floor,"
NEWSWEEK February 10, 1969 73:70

13-18 Geary, G.S. "How Private Venture Capital Companies Operate,"
THE BUSINESS LAWYER, April, 1969 V.24, No. 3 p. 943

13-19 Rubel, Stanley M. "What Venture Capital Financing Has Done
for Small Business," THE BUSINESS LAWYER April, 1969

Vol. 24, No. 3

13-20 Geary, G. Stanton "Venture Capital Financing for Small

Business A Symposium," (Reprinted from) THE

BUSINESS LAWYER April, 1969 Vol. 24 No. 3*p. 944
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13-21 Howard, John J. "What Counsel for A Venture Capitalist Look
for in Small Business Financing," THE BUSINESS LAWYER,

April, 1969 Vol. 24, No. 3

Cross Reference: 12

13-22 "New Kind Of Oil Boom: Oil Venture Funds." FORBES August I,

1969 104:19-20

13-23 "The Golden Equation\of Venture Capital." DUN'S REVIEW
September, 1969 94:43-45

The high risks of venture capital are well know, but
what makes it so attractive is the potential for
substantial profits. This article tells of some of the
venture capitalists who have succeeded, and some of the
points they feel important in operating in the field of
venture capital.

13-24 Martin, D. ."Can Edge Act Companies Have a Venture Capital
Strategy?" COLUMBIA JOURNAL OF WORLD BUSINESS,
November, 1969

13-25 Pandolfi, Francis P., Wolfgans, Sannwald, and DePasquale, John A.
"Venture Capital: Games. Without Rules?" MBA
December, 1969

13-26 Casey, William J. HOW TO RAISE MONEY TO MAKE MONEY New York;
Institute for Business Planning, 1970
Cross Reference: 12.

13-27 Chase, A., and Proctor, J. "Financial Aid and Venture Capital
Program's at SBA," BANKERS' MAGAZINE, 1970
'Cross Reference: 12

13-28 Norotny, Carl. H. and Searles, David S. Jr. VENTURE CAPITAL
IN THE UNITED STATES: 'AN ANALYSIS. Cambridge, Mass.
New Enterprise System, 1970
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13-29 Stewart, Milton D.; "Venture Capital: Legal and Business
Problems," PRACTISING LAW INSTITUTE, New York, N.Y.
1970

13-30 "Financing New Technological Enterprise," U.S. Department of
Commerce, Washington, D.C., 1970

Cross Reference: 12

Report of the Panel on Venture Capital to the Commerce
Technical Advisory Board.

13-31 Rubel, Stanley M. "Guide toVenture Capital Sources."'
Capital Publishing Corporation, 1970

For information write: Capital Publishing Corporation,
10 South LaSalle Street, Chicago, Illinois 60603

13-32 Welles, Chris "Venture Capital: The Biggest Mousetrap of the
1970's " THE INSTITUTIONAL INVESTOR, January, 1970.

13-33 "Smart Money Draws a Crowd." BUSINESS WEEK, February 28, 1970

pp.92-95

13-34 Snyder, A.F.F., "Venture Capital Process Sailing Uncharted
Waters,' BANKERS MONTHLY; May, 1970

13-35- Rubel, S.M. "Important Changes Occur. in Venture Capital
Industry,' BANKERS' MAGAZINE, May, 1970
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13-36 VENTURE CAPITAL AND MANAGEMENT Proceedings of the Second Annual
Boston College Management Seminar May 28-29, 1970
Cross Reference: 18

The second annual seminar at Boston College centered
about new trends in technology, entrepreneurial experience
of company presidents, government role in the development
of venture enterprises, sources and uses of venture
capital, and the emerging participation of large institutions
in venture capital and management.

1

13-37 "Vehture Capitalist with a Solid Intuition," BUSINESS WEEK
May 30, 1970 pp.-IO2-103

13-38 Has the Bear Market Killed Venture Capital?" FORBES, June 15,
1970 105:28-37

Venture capital is available,even in a bear market,
for those who can find it and qualify for it. The quality
of the entrepreneur himself may be the key element.

13-39 Davis, Thomas J., Jr. The New Environment for Venture Capital,"
WEMA PERSPECTIVE, Summer, 1970

13-40 Fells, A. George "Venture Capital in the Closely Held
Business," COST OF MANAGEMENT The Society of Industrial
Accountants of Canada, Hamilton, Ontario July-August, 1970.

.13-41 "Venture Capital, Corporation Style," FORBES August I, 1970
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13-42, "He Feeds Capital to the Computers: Data Science Ventures,"
BUSINESS WEEK, August 29, 1970 p 28
Cross Reference: 9

13-43 "TakeCharge Guy in Venture Capital," BUSINESS WEEK, October
24, 1970. p. 72

13-44 "Money is There," FORBES December I, 1970 106:45 -6

13-45. Sincleari Leroy W., VENTURE CAPITAL /1971 New York: Techni-
metrics, Inc. 1971

13-46 Rubel, Stanley M. _nd Novotny, Edward G. ed., HOW TO RAISE
AND INVEST VENTURE CAPITAL, New York: Presidents'
Publishing House, 1971.

13-47 Kelley, Albert J. Campanella, and McKrennan, NENTURE CAPITAL,
A GUIDEBOOK FOR NEW ENTERPRISES. Chestnut Hill,
Mass.: The Management Institute, Boston College 1971

The first 40 pages outline the 'specific steps of new
enterprise formation.

13-48 Goulden, Joseph C. THE MONEY GIVERS New'York: Random House,
1971 pp. 19-50

13-49 .Meyer, I. "Banking's Liaison Role with Venture Capital,
BURROUGHS CLEARING HOUSE, February, 1971
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13-50 Fdurett, F-:ussel " The dnaaernent of Venture Capital Investment
Companies," !!-ister's Thesis, Massachusetts Institute

of Technology, Cambridge, Mass. February, 1971
Cross Reference: IF

13-51 "The Hunt for Capital - 230 Sources of Venture Capital,"
GENERATION, April, 1971 Vol. 3, No. 5 35-46

The task of finding venture capital is not as difficult
today as it was in 1970, but the obstacles still exist.
Pointers on the ins and outs - and a list of more than
200 possible venture capital sources greatly improve the
potential batting averages.

13-5? "A View of the Venture Capital Industry," GENERATION April, 1971

Vol. 3, No. 5 pp. 47-51

An interview with Stanley M. Rubel on the present state
of venture capital, the people involved, and the directions
venture capital is aoing.

13-53 "Biggest Bank Bets More on High Risk," BUSINESS WEEK, May 22,
1971 pp. 80+

13-54 Smith, R.H. "Venture Capital for Minority Publishers?"
PUBLISHERS WEEKLY April 5, 1971 199:35
Cross Reference: 3

13-55 Smith, R.H. "Another Chance for Publishing," CURRENT, May,

1971 129:22-23
Cross Reference: 3

13-56 Hershman, A. "Dispassionate Venturer." DUNS June, 1971

97:64+
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13-57 Harris, Billy Jackson MANAGERIAL PROCESSES OF VENTURE CAPITAL
ORGANIZATION, Master Thesis, University of North
Carolina at Greensboro, June, 1971

Cross Reference: 18

This paper centers on the deve)opment of a better
understanding of the managerial processes of venture
capital sources, including the search for and identification
of innovations and entrepreneurs.

13-58 Kelley, Albert J. Campanella,. Frank B. McKi.erman, John SPECIAL
REPORT ON VENTURE CAPITAL FOR NEW AND GROWING BUSINESSES
Entrepreneur Press.

13-59 Stewart, Milton D. "Venture Capital in the 70's," PRACTISING
LAW INSTITUTE, 1972

13-60 "Risk Capitalist Bids a Golden Adieu," BUSINESS. WEEK, January

. 22, 1972 pp. 17-18

13-61 "France: More Willing to Venture Capital," BUSINESS WEEK,
February 26, 1972 pp. 41

Cross Reference: 4

1 3-62 "Venture Capital A Guidebood for New Enterprise," U.S.

Government Printing Office, March, 1972

A 134 page study by the Management Department at
Boston College. For information, write: U.S. Government
Printing Office, RE: Committee Print Number 75-292,
Washington, D.C. 20416
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13-68 Murray, T.J. "West Coast Swingers, DUNS May, 1972 99:37-40

13-64 Dodge, Richard H. "Venture Capital: A Model for Decision
Making," New York University, June, 1972 (Master's
Thesis)

13-65 Hoffman, Cary, "The Venture Capital Investment Process: A

Particular Aspect of Regional Economic Development."
Dissertation, University of Texas at Austin, August, 1972
Cross Reference: 17

The purpose of this dissertation was two-fold:
I) to exploit the venture capital investment process
particularly the way investments are identified, evaluated,
and structured; and 2) to examine the role of venture
capital investment in the economic growth of underdeveloped
regions.

13-66 "More Capital Than Venture Deals," BUSINESS WEEK, December 9,
1972 pp. 74-75

13-67 "Opening Avenues for Venture Capital," NATION'S BUSINESS
January, 1973 61:8

13-68 "Angels of Risk," TIME March 26, 1973 101:84

13-69 Meuller, R.K. "Venture Vogue: Boneyard or Bonanza?"
COLUMBIA JOURNAL OF WORLD BUSINESS, Spring, 1973 8:78-82
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13-70 "Adventure In Raising Venture Capital: Finding Dickers for
a Hew Magazine," BUSINESS WEEK, April 14, 197

pp. 92

13-71 Brittain, John A. "Intergenerational Determinants of Individual

Income," THE AMERICAN ECONOMIC REVIEW, M jy, 1973

pp. 335-345
Cross Reference:

Research on the transmission of material wealth.
The availability of venture capital affected by family
wealth is examined as a research direction when c-_msiuoring
wealth transmission. Examples and reference of how family
money is invested are included.

13-72 Rubel, S.M. "SEC at Fault: the Decline and Fall of U.S.
Depends on Venture Capital," COMMERCIAL AND FINANCIAL
CHRONICLE, May 10, 1973, Vol. 217 p. 1649

13-73 Adams, Sam "What a Venture Capitalist Looks For," MBA
June/July, 1973 Vol. 7 No. 6 pp.6-9

Two venture capitalists give some advice on how to get
a seed-money man to part with some up-front financing.

13-74 Geary, G. Stanton, "Why Seed Money is Scarce," MBA August-

September, 1973 Vol. 7 pp.33

13-75 Rubel, Stanley, GUIDE TO VENTURE CAPITAL SOURCES, 1972-1973,
Chicago: Capital Publishing Corporation, 1973.

An up-To-date list of 600 sources indexed by size
and preferences. Contains a bibliography and is
well iadexed.

13-76 "Raising Capital for Small Business," BUSINESS WEEK,

November 3, 1973, pp. 96-98.
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BUSINESS TERMINATIONS INCLUDING FAILURES

14-1 Chambers, Robert L. "How Not to Sell Your Company," HARVARD
BUSINESS REVIEW, May-June, 1961

Some specific suggestions as to how to avoid headaches
when trying to sell a business.

14-2 SMALL BUSINESS FAILURES: MANAGEMENT DEFECTS HELD LARGELY
RESPONSIBLE. Select Committee on Small Business,
United States Senate, 87th Congress, Second Session,
Jule 25-27, 1962

The transcript from the hearings concerning failures
in small business. Experts from both industry and
universities testified about various aspects of this
subject.

14-3 Etcheson, Warren W. A STUDY OF BUSINESS TERMINATION. Seattle:
University of Washington Bureau of Business Research,
December, 1962 26 pp.

This study is aimed at gaining a better understanding
of the businesses that have terminated business since
1957 in Washington State. The report finds what kinds
of businesses terminated operations, how long did they
live, what were their sales, and what were the reasons
for their termination of failure.

14-4 Rakstis, Ted J. "How to Fail in Business Without Really
Trying," THE KIWANIS MAGAZINE February 1966 51: 41-44+
Cross Feference: 10

she most common couses of business failure are not the
many external factors, but usually the interior problems
of poor management. This article summarizes some of the
studies into failures of small businesses.



14-5 "Changing Fortunes in Arizona Business Firms 1963-65: hn

AnalySis of Business Births, Deaths and Growth a.;
Trend Indicators of Arizon'a Economy," EMPLOYMENT
SECURITY COMMISSIONS OF ARIZONA. Phoenix 1968
Cross Reference: 17

A 67 page Statistical Analysis of considerable value to
scholars of business births and survival.

14-6 Davis, S. M. "Entrepreneurial Succession," ADMINISTRATIVE
SCIENCE December, 196E 13: pp. 402-416

This paper examines three patterns of entrepreneurial
succession in private enterprise in developing countries.

14-7 Blum, Marc Paul THE FAILING COMPANY DOCTRINE. An'unpublished
PhD Thesis at Columbia University, 1969

This study is an outgrowth of the anti-trust laws
regarding defense of mergers of competitors where one
company. in the merger is failing. This document is a
valuable addition to the very small body of literature
on enterprise failure. The bibliography is useful to
scholars in this field. The author has also developed
models for analyzing impeding failure.

14-8 Udell, J.G. "Social and Economic Consequences of the Merger
Movement in Wisconsin." Graduate School of Business,
University orf Wisconsin. Wisconsin Economy Studies
May, 1969 No. 3

A well done study of the social and economic consequences
of the acquisition of Wisconsin firms. by Wisconsin and
out -of -state corporations. The study is, to a major
extent, one of conglomerate acquisitions and indicates that
the State of WisConsin suffers from this activity.
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14-9 Burkhalter, Louis D. and Flaherty, Catherine L. IT'S ONLY
MONEY New York: Carltor Press, Inc. 1971

Cross Reference: 9, 13

The story of an SBIC it Cedar Rar,:ds, Iowa which
relates the ups and d,wns of Venture rIpitd1 organization
and its ultimate demise due to its failure in understanding
the nature of its clientele.

14-10 "The Failing Rate of Business," GENERATIC, April, 1971
Vol. 3 No. 4 30-35
Cross Reference: 9,

To teat a trend toward increased business failures,
sufficient capitalization, management expertise, and
honest answers to a set of business start-Lip questions
can elimate some of the possible hazards. Those pre-
cautions apply as much to the individual stepping into
a franchise operation as to the entrepreneur.

14-11 THE FAILURE RECORD THROUGH 1971 Published by Dun 8 Bradstreet,
Inc. N.Y. 1972

This is a comprehensive failure study by location,
industry, age, size, and cause. Almost all the data is
presented statistically, with various approaches
and methods.

14-12 Wayne, William HOW TO SUCCEED IN BUSINESS WHEN THE CHIPS
ARE DOWN McGraw-Hill, New York. 1971 178 pp.
Cross Reference: 18

This book deals with everyday recurring problems of
survival in business - relationships with banks,
trimming overhead, the use of credit, relocating a
company, choice of professional advisors, Insurance,
labor unZons, personnel, and taxes - showing how best
to avoid the pitfalls that lead to bankruptcy

14-13 Rutberg, Sidney TEN CENTS ON THE DOLLAR ON THE BANKRUPTCY
GAME New York: Simon and Schuster, 1973
Cross Reference: 12
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14-14 BUSINESS FAILURES, Dun and Bradstreet, Inc.

Weekly, wi h comment and analysis..

14-15 MONTHLY BUSINESS FAILURES Dun and Bradstreet, Inc.

Number and liabilities in 39 business' lines.

14-16 QUARTERLY ANALYSIS. OF FAILURES Dun and Bradstreet, Inc.

Detailed breakdown of failures by line.
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GOUNHL1NG THL SMALL bUSINES

15-1 Wisnewsky, E. "Factors in owner-Management Lvvelopment,"
ADVANCED MANAGEMENT January, 1960 25:4-

The owner-manager of a one-man managed firm must be
considered differently than the manager of a multi-man-
agement level organization. This article considers how
wealth is dependent on control, characteristics of the
independent manager, personal factors affecting control,
and the utilizing of previous owner-manager pnlicios.

15-2 Krentzmah, . , and Samares, J. "Can Small Pusiness Utilize
Cons.Atants7" HARVARD BUSINESS REVIEW, May-June, 1%0

15-3 Krentzman, Harvey C. "Pioneering in Strengthening Small
Business,' -1ARVARD BUSINESS SCHOOL BULLETIN, July-August,
1963 Vol. 39 No. 4 pp. 7-13

15-4 Higdon, Hal. "Doctors for Small Business." THE K1WANIS
MAGAZINE June, 1965 r40:39-40+

This article reports on the activities of SCORE
(Servicaurps of Retired Executives), where retired
executives counsel small businessmen on a voluntary
basis. This program has been developed by the Small
Business Administration.

15-5 White, L.T. "Management Assistance for Small Business,"
HARVARD BUSINESS REVIEW, August, 1965
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15-6 Moon, Grant C. AN EVALUATION OF SELECTED MANAGEMENT ASPECTS
OF THE SBA SCORE PROGRAM. Unpublished PhD Dissertation
George Washington University, 1967

.15-7 McCarol, JiM and Vozzara, Nicholas S. eds. ADVISING THE
SMALL BUSINESS SOURCE BOOK PRACTISING LAW INSTITUTE,
1970 489 pp.

Answers the question, how can counsel better perform
his function of representing the small business, and
discusses organization, governmental control, securities
regulation, financing, and internal problems which affect
the operation of a small business.

15-8 Liles, Dr. P.R. "The Role of Outside Management Assistance
in Small Companies," unpublished PhD thesis, Harvard
Business School, 1970

15-9 Deeks, J.S. "The Owner-Managers: Some Training Perspective,"
INDUSTRIAL AND. COMMERCIAL TRAINING, June-July-August, 1970
pp. 265-69 - 326-30 386-91

15-10 McCoy, Palmer WORKING WITH THE SMALL BUSINESSMAN Univertity
of Wisconsin Extension, Madison, 1972

A description of original research and later methods
and results in utilizing the University of Wisconsin
Extension process with small business in Columbia
County, Wisconsin over an 8-year.period.

15-11 Cavanough, Tom "Giving Small Business a Hand," SKY, (Delta
Air Lines) July, 1973 Vol. 2 No. 7 pp.12-I3

The new SBl (Small Business Institute) is described,
program entails college studehts working as consultants
in companies which have borrowed from SBA
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INNOVATION TECHNOLOGY R & D

NOTE: The scholar is invited to carefully review the sections on
technology, technology transfer, and technological change
in the Business Periodical Index for additional citations.
See item 21-34.

16-1 Burns,.Tom and Stalker; G.M. THE MANAGEMENT OF INNOVATION
London: Tavistotk Publicatibns 1961 266 pp.
Cross Reference: 18

Based on the studies of twenty-concerns, this book
is about the attempts of industry to exploit new
scientific information. The book attempts to relate
the outside innovation with the management that must
arise to organize a firm. A model is presented, showing
management organization .in such a dynamic situation.

16-2 Rogers, Everett M. DIFFUSION OF INNOVATIONS The Free Press
of Glencoe, New York, N.Y. 1962

16-3 Buddenhagen, F.L. "Internal Entrepreneurship as a Corporate
Strategy for New Product Development." Unpublished
Master's Thesis, M.I.T. Sloan School of Management
1962

16-4 Mansfield, Edwin "Entry, Gibrat's Law, Innovation, and the
Growth of Firms," AMERICAN ECONOMIC REVIEW December,
1962 52:1023-1051

A preliminary econometric study of some of the various
factors which influence the birth, growth, and death of
firms. Included are determinants of rates of entry and
exit, the process of firm growth, and the role of
innovation in the growth of firms.
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16-5 Henke, Russel W. EFFECTIVE RESEARCH' AND DEVELOPMENT FOR THE
SMALLER COMPANY: Houston, Texas, Gulf Publishing Co.
1963

16-6 Schon, D. "Champions for Radical New Ipvention, HARVARD BUSINESS
REVIEW March-April, 1963

Cross Reference: I

16-7 Smith, Spencer M., Jr., and Borke, Michael "Performance and
Potential of Small Business in R & D Industries in
Maryland and Metropolitan Washington, D.C."
Small Business Administration, University of Maryland
College Park, MD. May, 1963
Cross Reference: II

16-8 Gardner, John W.- SELF-RENEWAL: THE INDIVIDUAL AND THE
INNOVATIVE SOCIETY. New York: Harper & Row, 1964

16-9 Cooper, Arnold C. "R & D is More Efficient in Small Companies,"
HARVARD BUSINESS REVIEW May-June, 1964 42:75-83

From a study of the efficiency of research and development,
the author concludes that small companies get more results
per dollar of expenditure. Many possible variables are
considered, but the data shows that the environment
and organization of a small business gives it a natural
advantage for research and development.

16-10 Shapero, A. Howell, Richard P. and Tombaugh, James R.
AN EXPLORATORY STUDY OF THE STRUCTURE AND DYNAMICS
OF THE R & D INDUSTRY. Stanford Research Institute, Menlo
Park, California, June, 1964
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16-11 Platt, J.R. "Strong Inference." SCIENCE, October It, Igr4
146:347-53

With particular reference to the cciences, the author
suggests that certain systematic methods of scientific
thinking may .7roduce much more rapid progress than
others.

16-12 Kneiler, George F. AkT AND SCIENCE OF CRLATIVITY New York:
Holt, Rinehart and Winston, 1965 102 pp.

This book is intended as a short summary of the present
knowledge about creativity. The problem of how creativity
in education can be nourished is considered, as are the
authors personal viewpoints on the cultivation of creativity.

16-13 Wainer, Herbert A. "The Spin-Off of Technology from Government
Sponsored Research Laboratories," Master's Thesis,
Lincoln Laboratory, Massachusetts Institute of Technology
1965

16-14 Argyris, Chris ORGANIZATION AND INNOVATION Homewood,

Irwin and Dorsey, 1965 274 pp.

Cross Reference: 7

This book has two objectives: I) to present how varying
interpersonal competence affects a manager's and his
organintions's innovativeness, willingness, to take
risks, and effectiveness at problem solving; and 2)
present new categories with which to observe interpersonal
competence. Chapter VI offers a model of relationships
between interpersonal competence, internal organization,
environment and innovation.

16 -15 Teplitz, P. "Spin-Off Enterprises from a Large Government
Sponsored Laboratory," Master's Thesis, Massachusetts
Institute of Technology, 1965
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16-16 Bond, Floyd A., ed. TECHNOLOGICAL CHANGE AND ECONOMIC GROWTH.
Ann Arbor: University of Michigan, 1965 59 pp.

This volume presents the main papers given at the third
cenference on the industrial development of the Midwest,
sponsored by the Committee on Institutional Cooperation.
The aim of the papers was the management of research and
development, technological change, and innovation.

16-17 "Trade Secrets; The Technical Man in Legal Land." CHEMICAL
AND ENGINEERING NEWS, January 18, 1965 pp. 80-94

The confusion surrounding a chemical engineer who
accepts a new job offer, and has his former employer
sue the new employer concerning secret information that the
chemist can use in his new employment. An excellent
example of the moral, ethical, and legal confusion that
can resultWhen a technical man changes companies.

16-18 Mahar, James F. and Coddington, Dean C. "Academic Spinoffs,"
INDUSTRIAL RESEARCH, APRIL, 1965 7:62-71
Cross Reference: 9

Tnis.article attempts to identify the conditions that -

Thad scientists to spin-off from universities to form
fir=ms ,of their own. As universities gather key scientists
and perform complex research, they are quickly becoming
parent organizations which find new firms spinning-off
from them.

16-19 Roberts, Edward B. MARKET AG AND ENGINEERING STRATEGIES FOR
WINNING R & D CONTRACTS. Presented at the Fourth Annual
Management Confernce for Marketing in the Defense In-
dustries, May 37, 1965

Cross Referenc.,.:i.: 18

The awarg of R & D contracts is not just company
proposal and government proposal evaluation, but it. is
also a great deal of person-to-person technical and

exchangexchange and trust. This is shown by looking
at-both government and industry.
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16-20 Gray, H.M. "Technological Determinism as a Defense for Monopoly."
QUARTERLY REVIEW OF ECONOMICS AND BUSINESS, Fall, 1965

5:23-31

A paper presented before the Senate Subcommittee on
Antitrust and Monopoly arguing that the doctrine of
technological determinism must be rejected, since tech-
nological development is a social, institutional process
susceptible of variation to mee+ human needs and values.

16-21 THE STRUCTURE AND DYNAMICS OF THE DEFENSE R & D .INDUSTRY:
THE. LOS ANGELES AND ROSTON COMPLEXES. Stanford Research
Institute, Menlo Park, alifornia, November, 1965

16-22 Weiner, .Myron, ed. MODERNIZATION: THE DYNAMICS OF GROWTH
New York: Basic Books, Inc. 1966 347 pp.

This book represents the efforts of twenty-five scholars
to present their reflections on how modernization occurs
and how it can be accelerated. The articles include "The
Impulse to Modernization" by D.C. McClelland (p 28) and
"The Modernization of Entrepreneurship" by A. Gerschenkron
(p. 246)

16-23 Fitzgerald, C.T. ORGANIZING FOR NEW PRODUCT EVOLUTION IN SMALL,
TECHNICALLY-BASED MAN'JFACTURING COMPANIES. Cambridge:
MIT Press, 1966

16-24 Draheim, Kirk, Howell, Richard P., and Shapero, Albert THE
DEVELOPMENT OF A POTENTIAL DEFENSE R & D COMPLEX:
A study of Minneapolis-St. Paul. Menlo Park: Stanford
Research Institute, July, 1966 188 pp.
Cross Reference: 9

Completed under contract from the Department of Defense,
the study aimed to increase the knowledge of the structure
and dynamics of the defense R & D industry in the United
States. In considering the development of the Twin Cities
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Reynolds Foods, Inc., a wholly owned subsidiary) into
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Livingston Publishing Company, Wynnewood, PA. 1973

217 pp.
Cross Reference: '7
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18-47 Driver, Robert E. "Organizational Reacticn to Ervironmental
Change: A Partic41dr Aspect of Entrepreneurship," PhD,

The University of Texas at Austin, January, 1973
Cross Reference: II

A thesis to contribute to further understanding of
organizational response to environmental change.
Particularly the response of highly technical government
organizations to large funding cutbacks.

18-44 Vesper, Karl H. and Holmdahl, Thomas G. "How Venture
Management Fares in innovative Companies," The
International Journal of RESEARCH MANAGEMENT May,
1973 Vol. XVI No. 3 pp. 30-32

How widely is the new venture management approach used?
To what extent was the approach successful? What
organizational practices are used? What happens to the
new ventures? What of the future? Tt.rase are the

questions asked of 50 companies that introduce
prize-winning new products.

18-45 Susbauer, Jeffrey C. 1NTRACORPORATE ENTREPRENEURSHIP,
Programs in American Industry, Cleveland State
University, College of Business Administration,
June, 1973.

18-46 Schreier, James W. "Changing Attitudes Tooard Business,"
INVESTOR, Milwaukee: UnIdex Publish ng, September
1973, pp. 31, 38-39, 41.
Cross Reference: 11
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THE SMALL BUSINESS ADMINISTRATION

19-1 TECHNOLOGY AND YOUR NEW PRODUCTS, Small Business AJr-in-
istration, 1956
Cross Reference: 16

19-2 A HANDBOOK OF SMALL BUSINESS FINANCE, Small Business
Administration, 1960
Cross Reference: 12

19-3 EQUITY CAPITAL AND SMALL BUSINESS, Small Business
Administration, 1960
Cross Reference: 12

19-4 NEW PRODUCT DEVELOPMENT - REDUCING THE RISK Small Business
Administration, 1961

Cross Reference: 16

19-5 RESEARCH AND DEVELOPMENT, Washington, D.C.: Small Business
Administration, November, 1961 608 pp,

19-6 Pomeranz, J.M. and Prestivich, C.W. "Meeting the Problems of

Very Small Enterprises," SMALL BUSINESS MANAGEMENT
RESEARCH REPORTS, Washington D.C.: Small Business
Administration '962, 53 pp.

19-7 BUYING AND SELLING A SMALL BUSINESS Small Business

Administration, 1963

Cross Reference: 10
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19-8 INCOME TAX INFLUENCES ON LEGAL FORM OR ORGANIZATION OF SMALL
BUSINESS. Small Business Administration, 1963

Cross Reference: 12

19-9 LONG-RANGE PLANNING FOR SMALL BUSINESS. Small Business
Administration, 1964
Cross Reference: 10

19-10 Krentzman, H.C. MANAGING FOR PROFITS Washington: Small

Business Administration, 1968

Cross Reference: 10

This book offers both basic theory and day-to-day
business practices to assist the chief executive of
a small business firm.

19-11 "X Y Z Investment Company," Report by actual operators.
Washington D.C.: Small Business Administration, 1969
Cross Reference: 3

A prototype for big business involvement in assisting
minority enterprises on a profit-making basis. (Minority
Enterprise Small Business Investment Corporation, MESBiC)

19-12 SBA ECONOMIC REVIEW, Small Business Administration, Washington,
D.C. Annual Issue, 1970 Vol. 3 No. 2

Included in this annual publication are "Looking.
Toward the Year 2000" and "Economic Outlook for Small
Business, 1970-1976."

19-13 COST ACCOUNTING FOR SMALL MANUFACTURES, Washington, D.C.: Small

Business Administration, 1972 168 pp.

Cross Reference: 12
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19-14 Schabacker, Joseph, STRENGTHENING SMALL BUSINESS MANAGEMENT,

Small Business Administration, 1972
Cross Reference: 10

The edited papers or the late Mr. L. T. White, former

Vice President and Director of Research and Education

for Cities Service Petroleum Company. Very readable

und sensible advice about marketing and management
for the small business.

19 -1.5 VENTURE CAPITAL, Small Business Administration
Crosi; Reference: 13

The SBA publishes on a quarterly basis a complete
listing of SBIC's listing name, address, and size
category. Write: SBA Investment Divisions; 1441 L.

Street, N.W. Washington, D.C. 20416

19-16 SMALL BUSINESS BIBLIOGRAPHIES Small Business Administration
Cross Reference: 21

The Small Business Administration publishes a series
of small business bibliographies on particular areas,
such as retailing, pet shops, etc. Available from
local SBA offices.

19-17 'Management Research Summaries (MRS). Small Business
Administration, Washington, D.C. Please refer
to entry 2!--44 (pg. 172)

MRS are four page summaries of extensive studies.
They were generally conducted by universities under
SBA grants in the states mentioned in the title Of
the summaries. These summaries are no longer
available from the district offices of the Small
Business Administration. However, many libraries
and small businesses may maintain collections of
these summaries.

A set of the complete_ studies is available for
reference at each district SBA office and at the
various Depository Libraries in each state.
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SCii0OLS, CO! i I NU I NG PROGRAMS AND SOURCLS

":0-1 Vesper, K.H., "Venture Initiation Courses in U.S. Pusiness
S.,(7hools," ACADEMY OF MANAOLMEN1 JOURNAL, December, 1971

14:525-528
Cross Reference: 9

20 -? Success Motivation Institute, Waco, Texas

The story of this company's founder, Paul J. Meyer, is
certainly that of an entrepreneur, with the personality
and actions which typify this subject. In addition, the
company distributes several training anu individual
development programs which might be of interest to the
small businessman.

20-5 The Entrepreneur Press, Mission Station, Drawer 2759
Santa Clara, CA 95051

This organization, in addition to the book and tape
cassettes mentioned earlier in this guide, conducts
seminars throughout the country on starting and
financing your own business and is preparing an
extensive voldrde on 21 different ways to market
and/or distribute the products or services of new
enterprises.

20-4 Periodicals - Newspapers

These are numerous periodicals and newspapers, available at local
libraries, of particular interest to the entrepreneur and
small businessmen and there are several which regularly
run items of special interest to the entrepreneur. Some of
these which are of particular value are:

MIDWEST INDUSTRY

ARIZONA BUSINESS

INVESTOR

NEWSLETTER OF THE NATIONAL SMALL BUSINESS ASSOCIATION

SBANE NEWSLETTER

JOURNAL OF SMALL BUSINESS MANAGEMENT

THE SMALLER MANUFACTURER
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MANDATE - Fublication of the National Federation of
Independent 'z±,usinessmen. Alsr, A Cdrj.,:iJn

version published by CFI;.

BLACK ENTERPRISE DIGEST

BLACK ENTERPRISE

SMALL BUSINES3 NEWSLETTER - published by r..1cDonnell
Douglas

INTERCOM - published by Independent Businessman's
Association of Wisconsin

THE FINANCIAL POST - a weekly financial newspaper from
Canada that regularly publishes a column on
"Running Your Own Business."

WALL STREET JAJRNAL

TIME MAGAZINE - periodically publishes a column called
the "Entrepreneur".

20-5 Business Simulation Games

The following games are noted because of their relevance to
new and/or small business. Learning theory has not advanced
to the place where we can ciearly discern which are more or
less helpful, so each user of these games will need to
experiment with the methods and results to ascertain which
are better for his or her purpose. A ccmpendium of available
simulation games can be obtained from Gale Research. See item 21-14.

MANTRAP
Management Training Program
This small business simulation game was developed by a Small
Business Administration grant at the University of Houston:
Center for Research in Business and Economics, College of
Business Administration, 1961. It comes in two versions,
a computerized version and a hand scored version. Both have
been used by the compiler and found to be good and helpful,
especially with small business managers and participants.
Set-up of the game takes a little time, but extensive play
can be concluded in one long evening or taken over several
meetings.

LOW BIDDER
The Game of Stategy
This game induces the competing players to bid for a variety
of construction jobs . . . careful management strategists
are rewarded, non-planner lose. Available from ENTELEK, INC.
42 Pleasant, Newburg Port, MA 01950.



20-6 FILMS

VENTURE
This is a management skills and learning game and not
particularly a game for new enterprisers. It is hand
scored and can be played in a classroom setting. It is

a decision-making game calling for reflection and choice
among competing alternatives. Available from Procter
and Gamble Company, Public Relations Department, Post
Office Box 599, Cincinnati, OH 45201.

3M Company has an entire shelf of adult, business oriented
games with 3 variety of learning possibilities. A current
listing of available games can be obtained from 3M and the
games are available at most department and bookstores.

A very useful learning technique is the use of films and
audio-visual items and business simulation games.

There are very few films which are know to the compilers
as new venture oriented, and we've listed them below. We

do ask users of this guide to refer 'other' films (16, 8 or 35
mm.) to us for inclusion in future editions of this Guide.

THE PROMOTOR
A film staring Alec Guiness produced in 1952 by J. Arthur
Rank Organisation which portrays in a human and humorous
fashion the rise from humble beginnings the success story
of a Londoner, as he developes his own enterprises. This
film has been used in classes on venture initiation with
good results. Ninety minutes - and was formerly available
in 16 mm. for about $50.00 for showing in a non - profit setting.

MAINSTREET
Produced by Dun and Bradstreet mainly to sell their credit
reporting services, but in low key. Story line shows a
person who walks into various commercial enterprises in a
'typical' community and points out certain small business
management techniquesand relates them to success or failure.
A nice film to show to Service Clubs and High School classes
and, perhaps, beginning courses on business.

The above two films are currently unavailable, but efforts to
obtain a rentable copy are underway. Write to us for further
information after January /1974.

THE MAN IN THE GREY FLANNEL SUIT
This 1956 film by 20th Century Fox featured Gregory Peck
as a rising young executive. However, the setting took place
with an 'older'' person, the founder of the company, played by
Freredic March, who now seeks a replacement. Some major
point on entrepreneurship are well portrayed in this fiim.

Available from Films, inc. 4420 Oakton Street, Skokie, Ill. 60076.
(16 mm., 152 minutes) ($35.00)
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MANAGEMENT TPAINING FILMS

The following management training films pnc:IJced for the
Small Business Administration are now avai iaHe for sale
or rental from the: -

National Audiovisual Cnt-en
National Archives Bldg.
Nashington, P.C. 204 0

THE ADVERTISING QUESTION (13 min. 50 sec., -:,(1 , color,
16 mm.

Designed to correct some of the misco7,ceptions and
change some of the attitudes which many small
businessmen display toward advertising. It begins
with the introduction of a new small businessman Lout
to opn a drug store. He hopes to get by without much
advertising other than point-of-sale advertising, which
he does support. A newspaper owner raises the question,
"How are you ..,:;sine to get customers into the store ? ".

The values and techniques of advertising are developed
in a discussion between the druggist and the newspaper
owner, and some business examples are shown to emphasize
pertinent points.

ANYTHING IS POSSIBLE- -WITH TRAINING (13 1/2 min., sd., color,
16 mm.)

Examples of successful employee training in a telephone
answering service, a boat yard, and a newspaper office
convince a woman planning to open a restaurant that
employee training is essential to business success.

BURGLARY IS YOUR BUSINESS (15 min., sd., color, 16 mm.)

Through an investigation by a police department detective
following a burglary at a home furnishings/appliance
store and the detective's conversation with the store
owners, the film points out security measures which retailers
should take to prevent burglaries.

THE CALENDAR GAME (13 1/2 min., sd., color, 16 mm.)

Emphasizes the need for advertising planning and budget-
ing by small retail and service businesses. The film
begins in the office of the owner of a drycleaning shop.
The cleaning shop proprietor points out to a business
friend that he aims his promotions to reach, at specific
times, customers who are most likely to be ready for his
service and explains his method of choosing media and
directing his advertising. In a friendly give-and-take
discussion, the two touch upon budgeting, timing, choice
of media, and plans for specific promotions.
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THE FOLLOW UP (13 min., sd., color, 16 mm.)

Illustrates the value of following up on advertisements
and promotions. Action takes place in an appliance
sales/repair shop owned by two partners, Sam and Roger.
When the story opens, Sam isn't much impressed with
Roger's strong belief in a follow-up as a way to develop
additional business and as a guide to future promotions.
Further discussion between the two, together will.)
illustrations of following up on a radio commercial,
soliciting customers' reactions to store layouts and
point-of-sale ads, and getting business associates'
opinions of ads used or planned bring out man) of the
factors to consider in advertising/sales promction follow-up.

THE INSIDE STORY (15 min., sd., color, 16 mm.)

Through conversations and activities of Sam Mattison,
owner of a small manufacturing plant, and his security
man, Vince Clark, the film illustrates steps which can
be taken to limit or prevent pilferage by plant employees.
Though Sam is vehement about not wanting to suspect any
of his employees, facts reveal that an old, trusted
employee had been pilfering for years.

IT CAN HAPPEN TO YOU (15 min., sd., color, 16 mm.)

Oullines the experience of Jack Norton, a hardware store
owner, in cooperating with a police lieutenant to get
facts about a pilferage problem. The police lieutenant
points out situations and procedures which encourage
pilferage and shows how to remedy these matters.

IT'S YOUR MOVE (13 min., sd., color, 16 mm.)

Designed to intorm small business owners faced with
relocation problems because of urban renewal about
help available through SBA and Urban Renewal Offices
and to motivate them to take positive steps if they
wish to relocate.

THE LANGUAGE OF BUSINESS (14 min., 50 sec., sd, color, 16 mm.)

The story line is drawn from the dramatic situation of
a fairiy successful small businessman, Jack, who is
pondering a big decision: Should he play. it safe, going
along as he's now doing WiiA his radio/TV retail and service
shop, or should he take the risk of opening a second store
in a new shopping center. Faced with making this decision,
Jack looks to his records for help but finds them confusing.
His inability to interpret the facts and Information
frustrates him to the point of making a late-n4ght call for
;lel° to Tom, his accountant.



Together, they analyze the records. Tom points out problems
and areas of adjustment in Jack's operation. He draws upon
his experience with other businessmen to illustrate danger
areas. Bit by bit, a new respect for records develops in
Jack as he realizes their value in managing his business.

THE MAN OR WOMAN FOR THE JOB (14 min., sd., color, 16 mm.)

Points out the importance of effective employee recruitment
and selection procedures through the experiences of a small
print shop owner who learned the hard way that such procedures
are necessary. Brief vignettes of other types of business
reflect various sources of employees.

A STEP IN THE RIGHT DIRECTION (13 min., sd., color, 16 mm.)

Through discussions between Ralph Brown and Harry Newman
(two clothing store owners) and flashbacks to pertinent
problem situations, dramatizes the importance of merchandise
control in retail stores and illustrates some control
procedures and techniques.

20-7 Small Business Associations

There are several national organizations which have as
their main purpose to lobby for better legislation or changes
in administrative practices to improve the prospects cr
prosperity of small business.

NSB (National Small Business Association)
301 - 1225 19th Street, N.W., Washington, D.C. 20036
Mr. John E. Lewis, Executive VicePresident
This organization has about 40,000 members who pay dues.
There is an experienced Washington, O.C. staff which then lobbies
for small business bills, etc. The newsletter is particularly
good.

NFIB (National Federation of Independent Business)
150 West 20th Avenue, San Mateo, CA 94402
Mr. Wilson Johnson, President
This organization has almbsl 358,000 members throughout the
U.S.A. and probably is a good statistical representation of all
smaller business in the U.S. This organization publishes a
regular periodical called MANDATE which espouses some current
Federal problem or pending legislation. Attached is a coupon
f6:- members to respond and to vote on certain issues and return
the :;allots to NFIB headquarters. These are then tabulated and
repots sent to Congressmen based upon the voting pattern
for their particular district. The Federation also maintain a
Washington, D.C. office for lobbying and to ensure a follow-up
of the MANDATE voting results;
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JOINT.EFFORT
This is a newly formed confederation of the three regional
group mentioned above to foster better recognition' in
Washington, D.C. of small- business and its problems.
This organization makes an annual presentation to key
Congressmen and Senators and Administration officials during
Na'ional Small Business Week in May of each year. This
organization attempts to harnasS the independent businessman
himself to make the trip and make the presentation rather '

than send money to hire a professional lobbyist to do the
job for him.

Those interested in this Effort should write'to Mr. Lewis
Shattuck, Executive Director, SBANE (Smaller. Business
Associatibn of New England), 69 Hickory Drive, Waltham, MA 02154.

There are numerous Trade Assocations at the National '(and
State) level which perform various tasks of lobbying and supplying
witnesses for committee. hearings in Washington, D.C; There
probably is no business in America which would not find a
welcome to a trade association to represent his interests.
However, these Trade or Industry a'Slocations represent the
particular interests of a select group of companies and
industries rather than the more general interests noted in the
first Three.

In addition, there are.numerous organizations composed primarily
of independent owner/manager small businessmen. Most of
these organizations are local in character, but a'few of
them are regional or national in character. The following
in a list of organizations known to the compilers and who have
replied to questionnaires as to membership, costs, etc.
Those not responding to requests for information are presumed
as no longer in existence.

People interested in small business progress and how the
independent businessman learns to sharpen his management
skills, find that there are some common patterns among these
successful organizations. Basically these organizations are
viable because the independent businessmen counsel with each
other, especially those they trust and with whom they can
identify as a fellow entrepreneur. The members as a rule
do not respond well to profeSSional speakers, especially those
who have never owned and operated their own independent business,
especially professorial types.

Regional Groups:

INDEPENDENT BUSINESS ASSOCIATION OF WISCONSIN (IBA-W)
999 West Armour Avenue
Milwaukee, WI 53221
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COUNCIL OF SMALLER ENTERPRISES OF THE GREATER CLEVELAND
GROWTH ASSOCIATION (Mr. K. Michael Benz, Executive Director)

690 Union Commerce Bldg.
Cleveland, Ohio 44115

SMALLER MANUFACTURERS COUNCIL (SMC), (Mr. Leo McDonough, Executive Vice Pres.
Chamber of Commerce Bldg.
Pittsburgh, Pennsylvania 15219

SMALLER BUSINESS ASSOCIATION. OF NEW ENGLAND, INC. (SBANE)
(Mr. Lewis Shattuck, Executive Director)
69 Hickory Drive
Waltham, Massachusetts 02154

COUNCIL OF INDEPENDENT MANAGERS SOCIETY FOR THE ADVANCEMENT OF
MANAGEMENT, (CIM-SAM)

8147 JacksOn Park Blvd.
Milwaukee, Wisconsin 53213 .

Three chapters now organized Milwaukee (chapter number one in continuous
operation since 1959), and recently organized chapters in Minneapolis and
Madison, WI. For more information contact Mr. Wm. Tetzlaff, Executive
Secretary, 10855 West Potter Road, Milwaukee, WI 53226 or Vice President
for CiM chapters, Mr. Everett P. Hokanson, 4021 South'Kinnickinnic Avenue,
Milwaukee, WI \53207

The Executive Committee (TEC)
Mr. Robert Nourse, 1201 North Prospect Avenue, Milwaukee, WI 53202

This organization has TEC groups in Major cities in the U.S. The members,
usually growth oriented, 8-10 per group develop-close and intense relation-
ships, by meeting at each others plants and offices and bringing in specialized
technical and personal experts to counsel 'that' group. Some groups have
operated over ten years and have shown good growth patterns in their companies.

Young President's Organization (YPO)
375 Park Avenue, New York, New York 1002

YPO is composed of chief executive officers of companies with oyer a million
dollar of sales prior to his attaining 40 yearS of age. Members must terminate
membership-at-age 49 and a new organization is growing called 'The 49ers'.
About a third of the members are business firm founders, another:third
inherited their companies and another third began at the bottom of established
companies and rose. to chief offider by age 40. Similar patterns are shown for

____ithe.TEC above.

Meetings are of similar style, although more outside experts are utilized.
Much stimulation and planning for growth is exerted through these meeting
experiences. YPO is organized as .a federation of local chapters and is, in

many respects, a national organization.

Sons of Bosses (SOB)
53 East Main Street, Morestown, New Jersey 08057

This is a young organization composed of Sons of Bosses (owners and managers)
Who are either already working for their% fathers or are contemplating
doing so. Some have aspirations of. taking over the business and many do not.
Local groups are affiliated with a national organlzation.
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This RESOURCE GUIDE has been conpiled for a variety of purposes.
In addition to published literature and other learnina devices,
we know that interaction with known knowledgeable people can also
be very helpful. Therefore, we are publishirq the following list
of persons as an additional source of contact for potential
entrepreneurs or scholars.

The following list is a blending of names drawn from two flajor
sources,. These sources do not contain I) known entrepreneurs or
established small businessmen and yet, such persons are usually
very helpful, 2) lawyers, accountants, bankers, venture capitalists,
management consultants, small business officials and SCORE people,
trade association executives, all of whom are also very helpful to
new and small businessmen and scholars. Names of qualified people
under # 2 above can be obtained at any public or university library,
or State Office Building Information Center.

The two major organizations from which th.1 following names have been
gleaned are:

* The National Council for Small Business Management Development (NCSBMD)
600 West Kilbourn Avenue, Milwaukee, WI 53203

This organization draws many of its members from the teaching
community. Members specialize in working with individuals or
groups of existing small businessmen for the purpose of
'Management Development'. These people can be very helpful.

# The Society for Entrepreneurship Researh and Application (SERA)
811 East Wisconsin Avenue (Suite 945), Milwaukee, WI 53202

A newly formed organization of Researchers and Teachers of new
venture initiation and entrepreneurship. This group is primarily
interested in the starting processes of new 'growth' industries.

Obviously, this is not a complete list, and surely it is out-of-date
as of.the date this Guide was published. The Center will maintain a
current listing for both organizations. Anyone interested can contact
the Center.
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ALABP.V.A.

*. Anyan A. Gordon

University of Alabama
Drawer 2987
University, AL 35486

# Prof. Dalton E. McFarland.
School of Business
University of Alabama
Oni sr ^ity Station

Bil.ain6nam, AL 53294

ARIZONA

# Mr. Karl Odgers
Department of Mgmt.
College of Business &

Public Admin.
University of Arizona
Tucson, AZ 85721

* Edward E. Scannell
University Extension
Arizona State University
Tempe, AZ 85291

* Dr. Joseph C. Schabacker
College of Bus. Admin.
Arizona State University
Tempe, AZ 85281

CALIFORNIA

* Della R. Arms
2451 Lust Garvey
West Covina, CA 91791

* Thomas C. Ba 'er
Cont. Educ. In Mgmt.
Univ. of Cal. Extension
10995 LeConte Avenue
Los Angeles, CA 90024

* William D. Bradford
Graduate Sch. of Bus.
Stanford University
Stanford, CA 94305

# Dr. William L. Brockhaus
Dept. of Mgmt.
Grad. Sch. of Bus. Admin.
University of Southern California
University Park
Los Angeles, CA 90007

# Prof. Albert Bruno
Marketing Department
School of Business
University of Santa Clara
Santa Clara, CA 95053

* Joanna Bruno
EquiVest Associates
521 East Green St. #211
Pasadena, CA 91101

a Harrell R. Coffer
Harrell Cofir & Assoc.
2577 Larkin St., #203
San Francisco, CA 94109

# Lennard Davis, Jr. Chairman
Business Enterprise Devel.
& Entrepreneurship Program
Grad. Sch. of Bus. Admin.
University of Southern California
University Park
Los Anp.',Ies, CA 90007

# Mr. Donald K. Dible, Pres.
The Entrepreneur Press
48 Washington St. (Ste. 22)
Santa Clara, CA 95050

CALIFORNIA (cmIt'd)

* ,illian B. Dreyer
Calvin 6 Co., Inc,

. "451 California Street
San Fra "tisco, CA 94104

* Del Goetz

237 Mountain Vies:: Ave.

Mill Valley, CA 94941

# Dr. Merle Hilliard, Pres.
Sonnet

11916 S. Prairie Ave.
Hawthorne, CA 90250

P Prof. Grant :reson
Industrial Engineering
Stanford University
Stanford, CA 94305

# Mr. Herbert E. Kierulff,
Grad. Sch. of Bus. Admin.
University of Southern California
University Park

. Los Angeles, CA 90007

* Dr. C.F. Kunsemiller

Division of Business
Chico State College
Chico, CA 95926

# Arthur H. Kuriloff
Grad. Sch. of Mgmt.
University of California

Los Angeles
.Los Angeles, CA 90024

* Martin J. Logan
533 S. Burnside
Los Angeles, CA 90036

# Mr. David Menkin, Pres.
Mends Scientific Products, Inc.
11527 West Washington Blvd.
Los Angeles, CA 90066

# Prof. Daryl G. Mitton
Dept. of Mgmt.
Sch. of Bus. Admin.
California State University
San Diego

5402 Colleso Avenue
San Diego, CA 92115

* Prof. Ronald Stucky
Marketing Dept.
School of Business
University of Santa Clara
Santa Clara, CA 95053

# John J. Villareal
Sch. of Bus. E. Econ.

California State University
Hayward, CA 95452

COLORADO

* William Boub

University of Colorado Ext.
1100 14th Street
Denver, Colorado 80202

* Charles R. Goeldner
Business Res'. Division
University of Colorado
BoUlder, Colorado 80302

* Dr. John 1. Kline
Sch. of 13-iness
University of Colorado
Boulder, Colorado 80302
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COLORADO (Con't)

# Dr. Lawrence Lament
Grad. Sch. of Bus. Admin.
University of Colorado '-`\
Boulder, Colorado 80302

Norman Land
Colorado EconDev. Assoc.
735 Curtis Street
Denver, Colorado 80204

# Rex Paulsen
University of Denver
Denver, Co' ,rado 80210

# Mr. Joseph Stepanek
Consulting Engineer
1622 High Street
Boulder, Colorado 80302

CONNECTICUT

* John F. Lange

Economic Devel. Agt.
City of New Haven
161 Church Street
New Haven, Connecticut 06510

* Louis Silbert

University of New Haven
West Haven, Connecticut 06516

* Dr. A.M. Woodruff
University of Hartford
200 Bloomfield Avenue
West Hartford, Connecticv

06117

DELAWARE

# Mr. F.T. Pinner Assoc. Prof.
Dept. of Bus. Admin.

College of Bus. & Econ.
University of Delaware
Newark, Delaware 19711

# Dean Richard A. Norman
College of Bus. E Econ.
University of Delaware
Newark, Delaware 19711

FLORIDA

C

Irwin Cochrun
Dept. of Acctg. S Finance
Florida Atlantic University
Boca Raton, FL 33432

T.C. Committe

Faculty of Finance S Acctg.
University of West Florida
Pensacola, FL 32504

Allan B. Cowart
Res. Ctr. for Sm. Bus. Mgmt
University of West Florida
Box 1492

Eglin APB, FL 32542

William P.
S. Florida
University
Tampa, FL

Darenburg
Educ. Plan. Council
of South Florida
33620

R.E. Warn
Faculty of Marketing
University of West Florida
Pensacola, FL 32504



FLORIDA (ccnt'd)

Dr. Lawrence Klatt
College of Bus. S Pub. Admin.
L. rids At.lar,..ic Univ.

Boca Raton, FL 33432

e Mr. Jay T. Yriippen

Asst. Prof. Mgmt. Dept.
College of Bus. Admin.

University of. South Florida
'ism;, FL 31620

:oady
Faculty of Management
University of West Florida
Pensacola, FL .32504

* J.A. Service

rniversity Libraries
Lniversity of West Florida
Pensacola, FL 325u

Stone
--Resource Ctr.
University of
P.D. Pox 1492
Eglin APB., FL 32542

for Fm. Bus.
West Florida

# M. Reza Vaghefi, Ph.D.

As:,t. Prof. of Mgmt.

College of Business Administration
University of North Florida
St. John's Bluff Road
Jacksonville, FL 33216

GEORGIA

O W. Wray .'11.chanan

College of BuS. Admin.
University -of Georgia
Athens, GA 30602

* Jack. Davis

Collegsl of Ru.s. Admin.

University of Georgia
Athens, GA 30602

3' Mr. Merrill E. Douglass
Asst. Prof. of Bus. Admin.
Grad. Sch. of Bus. Admin.
Emory University .

Atlanta, GA 30322

# Mr. Ross W. Hammond, Chief

Industrial (level. Div.
Eng. Exp. 'Station

Georgia Institute of Tech.
Atlanta, GA 30332

Clio C, Norris

College of Bus. Admin.
Division of Research
University of Georgia
Athens, GA 30602

Mr. Ronald Lee Vaughn
Dept. of Mktg. 6.Dist.
College of Bus. Admin.
University of Georgia
Athens, GA 30601

0 William C.. Ward, Jr.

Engineering Exp. Station
Georgia 'fist. of 'tech.
Atlanta, GA 30332

# Dr, Ervin Williams

Management Department
Georgia State University
33 Gilmer St. SE
Atlanta, GA 30303

O Robert J. Yancy
Atlanta University
Atlanta, GA 3031,,

HAWAII

#* Dr. Robert B. Buchele
Prof. of Mgmt.

College of Bus. Admin.'
ULiversity of Hawaii
2404 Maile Way
Honolulu, Hawaii 96322

Dr. Ben Finney

The East-West Center
East-West Tech. b Bevel. Inst.
Honolulu, Hawaii 26622

# Mr. Richard Morse
Consultant
The East-West Center
University of Hawaii
2404 Maile Way
Honolulu, HaWal... 96822

IDAHO

# Mr. Lawrence J. Mark, Dir.
Center for Bus. Devel.
University of Idaho
Moscow, ID 36343

ILLINOIS

O R. Ralph Bedwell
Ctr. for Mgmt. Devel.

Southern Illinois University
Carbondale, IL 62901

O Everett H. Brink

Training Consultant
19 W. 100 22nd Street
Lombard, IL 60148

O Neil Cossman

Combined Opportunities
5050 N. Broadway
Chicago, IL 60640

O M.F. Crask

Loyola Univ. of Chicago
829 N. Michigan Avenue,
Chicago, IL W.'

#* Dr. Samuel I D..-
Grad. Sch. of Mgmt.

Northwestern' University
1937 Sheridan Road
Evanston, IL 60201

O Jerome Ellis

Roosevelt University
430 S. Michigan Ave.
Chicago, IL 60605

* Garland C, Guice

Chicago Econ. Devel. Co.
162 North State St. #600
Chicago, IL 60601

8 Charles W. Hofer, Asst. Prof
Grad. Soh. of Mgmt.

Northwestern University
Evanston, IL 60201

* Brenetta M. Howell
4942 W. Washington
Chicago, IL 60644

# Mr. Earl G. Johnson

-860 North Lake Shore Dr. (16E)
Chicago, IL 60011

# Prof. Joseph Eitbert.
Grad. Sch. of Bus.
University of Chicago
5836 Greenwood Avenue
Chicago, IL 60637
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ILLINOIS (cont'd)

* Michael F. Hassel
Der'aul University
25 East Jackson
Chicago, IL 60604

* Dr. Alvin D. Star
College of Bus. Admin.
University of Illinois
Chicago, IL 60690'

0 Sheldon Wagner

Roosevelt University
430 South Michigan Ave.
Chicago, IL 60605

* Dr. Hugh Wales
Roosevelt University
430 S. Michigan Ave.
Chicago, IL 60605.

O John L. Ward
Loyola University
820 N. Michigan Ave.
Chicago, IL 60611

o Joseph Weisenberg

University of Illinois
.

214 David Kinley Hall
Urbana; IL 61801

1NDI ANA

* James M. Berry
Dept. of Mgmt.

Indiana Univ. at Ft. Wayne
2101 Coliseum Blvd.
Ft. Wayne, IN 46805

# Robert D. Buchanan, Assoc. Prof.
Dept. of Inst. Mgmt.
Sch. of Home Econ.
Purdue University,
Lafayette, IN 47907

g Dr. Arnold Cooper
Grad, Sch. of Ind, Admin.
Purdue University
LaFayette, IN 47907

# Dr. Richard N. Farmer
Grad. Sch. of Bus.
Sch. of Bus. Bldg. 463
Indiana University
Bloomihgton,IN 47401

# Mr. Wm.-Haeberle
Grad. School of. Business
Sch. of Bus. Bldg. - Rm. 224
Iii"diana University
Bloomington, IN 47401

# Mr. Herbert H. and
Asst. Prof. of Bus.
Grad. Sch. of Bus.
Indiana University
Bloomington, IN 47401

# Dr. see C. Nehrt
'Prof. of Int'l. 134.
Grad. Sch. of :

Bloomington .IN 47401,

# Hr. James M. Patterson
Grad. Sch. of Pus.
Sch. of Bus. Bldg. Re. 570A
Indiana U:-,versity
Bloomington, IN 47401

# G. Richard Patton

Y.rannert Grad. Sch. of Ind. Admin
Rrannert Bldg.

West Lafayette, IN 47907



0..

:ND:ANA (Coh't)

g Arthse J. Riggs, di
Grad. Inst. in Ind. Mgmt.
Krannerl arad. Sch. of Ind. Admin.
Krannent lldg.
West Lafayette, IN 47907

g Mr. Leslie L. Waters
Grad. Sch. of Bus.
Sch. of Bus. Bldg. Rm. 560C
Indiana University
Bloomington, IN 47401

Dr. Francis YearAel.
University of Notre Dame
College ofThusiness Admin.
Notre Dame, Iii 46556'

IOWA

H'0 Drat. Clifford M. Baumback
Dept. of Mgmt.
College of Bus. Admin.
University of Iowa
-Iowa City, Iowa 52240

KANSAF

* Clifford D. Clark
Sch. of Bus.
Kansas University
202 Summerfield
Lawrence, Kansas 66044

g* L'Ecuyer
Assoc. Prof.
Sch. of Bus.
University of Kansas
307 Sumnerfield Hall
Lawrence, Kansas 66044

KENTUCKY

Dr. ib,rold

College of
University
Lexington,

K. Charlesworth;
Bus. a Econ.

of Kentucky
KY 40506

* Floyd Taylor
Kentucky Dept. of Commerce
Capital Plasa Tower
Frankfort, KY 40601

LOUISIANA

H Eicha.ad D. Hays
Grad. Sch. of Bus. Admin.
'tulane University
New Orleans, LA 70118

Robert J. Kerber
Northeast La. University
700 University Ave.
Monroe, LA 71201

if Kenneth J. Lacho
Asst. Prof, of Mktg.
Dept. of Mgmt.
Louisiana State University
New Orleans, LA 70122.

Ha James A. Webb, Jr.
Asst. Prof. of Bus.
College of Bus. Admin.
Louisiana Tech University
Box 6063 Tech Station
Ruston, LA 71240

Assoc. Deal

MARYLAND

if Stuart A. Lichtman
Principal-Consultant
Rockville Consulting Grou,,
P.O. Box 1164
Rockville, Maryland 20850

O Eugene G. Ritchie
Minority Bus. Enter. Project
'Mcrgan State College
2103 N. Charles St.
Baltimore, MD 21218

James D. Sif7ons.
Minority Bus Enter Project
Morgan State Collage
2108 North Charles St.
Baltimore, MD 2121.8

Harold 2. Steward
Loyola College
1605 Pittsfield Lane
Bowie, MD 20715

MASSACHUSETTS

* Edward L. Anthony
Harvard Business School
Alumni Center, Soldiers Field
Boston, MA 02163. t

if Mr. Robert S. Barton, Dir.
Program Devel.
.Massachusetts Science & Tech.

Foundation
10 Lakeside Office Park
'Wakefield, MA 01880

H Mr. David Berlew
Consultant
56 Bowden Street
Newton Highland, MA 02161

g Prof. A.' Richard Dooley
Grad. Sch. of'Bus. Admin.
Harvard University
Soldiers Field
Boston, MA 02163

* Joseph Guiltinad
Asst. Prof. - Marketing
School of Business Adm.
University of Mass,-huSetts
Amherst, MA 01002

if Mr. Brian Uaslett
Inst. For New Ent Devel.
375 Concord Ave.
Belmont, MA 02178

* James S. Hekimian
College of Business
Northeastern University
350 Huntington Avenue
Boston, MA 02115

* Harvey C. Krent=lan
Advanced Mgmt. Assoc._
30 Old Colony Road
Chestnut Hill, MA 02167

if Mr. Brian Haslett
Inst. f,r New Ent. Bevel.
375 Concord -Ave.
Behr It. MA 02179

if Y.T. Li
Aero Engineorinr, Dept.
Massachusetts It.,tt. of Tech.
77 Massachusett: Ave.
Cambridge, MA 02130
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MASSACHUSETTS (cont'd)

Dr. Pa'trick R. Lilc.

Grad. Sch. of Bus. Admin.
Harvard University
Soldiers Field
Boston, MA 02163

g Richard B. Maffei
Assoc, Dean for Academic De%el
Sch. of Mgmt
Boston College
Chestnut Hill, ;.IA 02167

*-Joseph Mancuso
Dept. of. Mgmt. Engin.

Worchester Pot technic Inst.
Worchester, MA OC,109

Mr. Richard S. Morse
Senior Lectarer
Alfred P. Sloan Seh. of Mgmt.
Massachusetts Inst. of Tech.
50 Memorial Drive
Cambridge, MA 02139

g Prof. Russell. W. Olive
Dept. of Management
College of Bus. Admin.
Northeastern University
260 Huntington Ave.
Boston. MA 02115

3 Dr. Edward B. .Rober.ts

Alfred P. Clean School of Mgmt.
Massachusetts Inst. of Tech.

50 Memorial Drive
. Cambridge, MA 02.139

it Prof. Jeffry Timmons
Dept. of Mgmt..

-JJ College of Bus. Admin.
Northeastern University
360 Huntington Ave.
Boston, MA 021.15

Max S. Wortman, Jr.
University of Massachusetts

Amherst, MA 01002

MICHIGAN

* Patricia L. Braden
'Bureau of Bus. Research
University of Michigan
Ann Arbor, MI 48104

* G.R. Butler
School of Bus. & Eng. Admin.
Michigan Tech.University
Houghton, MI 49981

Myles S. Delano
Michigan State University
East Lansing, MI 4882.3

H Professor Bruce DeSpelder
Dept. of Mgmt.
Sch. of Bus. Admin.
Wayne State University
Detroit, MI 48202

* Charles F. Hoitash
Eastern Michigan University
676 Leicester
Plymouth, MI 46170

I _C. LaRue Hosmer
Grad. Sch. of Bus.
University of Michigan
Ann Arbor, Iii 48104



Min1G?N

Pan F. Thomas
Sch. of Bus.
Ferris Star. College
PigPapids, Mt. 48307

MIN,'rSOTA

Todd X% Helmeke
Peat, Harwich, Mitchell F Co.
1700 IDS Center
Minneapolin, MN 55402

MSOUR1

# Prof. Willilm F. Glueck
Faculty Peseirch & Dept. of Mgmt.
Collage of ACmin. & Pub. Affairs

University of Missouri-Columbia
312 Middlebush
Columbus, Missouri 65201

John Litvan
University of Missouri
P.O. Box 1066
Hannibal, MO 63401

* Dr. Earl Lundgren
Dept. of Mgmt.
University of Missouri
239 Middlebush
Columbia, MO 65201

* Curtis R. McClinton, Jr.
Black Econ. Union
2502 Prospect
Kansas City, MO 64127

William P. McMahill
Industrial Referral Center.
University of Missouri
.1020 C Engineering
Columbia, MO 65201

* Martin Orr
University of Missouri, Ext.
8617 W. Utopia Dr. A 25
Raytown, MO 64138

Y Prof. John Walsh
Grad. Soh. of R x..

Washington University
St. Louis, MO 63130

NEBRASKA

B Mr. David X. Ambrose
Assoc. Prof. of Mktg.
University of Nebraska-Omaha
P.O. Box 638
Omaha, NB 63101

NEW HAMPSHIRE

# Mr. Wayne G.'Broehl, Jr.
Prof. of Bus. Admin.
Amo Tuck Sch. of Bus.
Dartmouth College
Hanover, N.H. 03755

* William E. Wetzel, Jr.
Whittemore School of Bus.
University of New Hampshire
Durham, New Hampshire 03824

NEW JERi

* Roger Dickinson
Rutgers State University
IS Washington Place
Newa-R, New Jersey 07102

#* Dr. Steven E. -Goodman, Ph.D.
Asst. Prof. of Mgmt.
College of Bus. Admin.
Fairleigh Dickinson University
Rutherford, N.J. 07070

Y Mr. Donald E. Mellon
25 Grand Avenue - Apt. 5H
Hackensack, N.J. 07601

Dr. George C. Sawyer
Dir. of Corp. Planning

. Hoffman-Laroche, Inc.
Nutley, N.J. 07110

* Morton Shenker
Dept. of Business
Trenton State College
Trenton, N.J. 08625

NEW MEXICO

* Lee B. Zink
Bureau of Bus. Res.
University of New Mexico

. Albuquerque, N.M. 87111

NEW YORK

# Mr. Charles G. Arcand, Jr.
Inst. for Innov. & Bevel.
338 Brandywine Avenue.-
Schenectady, N.Y.. 12307

* Dr. Joseph A. Buff
Business Division
Siena College
Loudonville, N.Y. 12211

Joseph J. Eron
Le Mcirne College
be Moyne Heights
Syrabuse, N.Y. 13214

* Janet Handelman
Minority Bus. Info. Inst.
295 Madison Avenue
New York, N.Y, 10017

iY Mr. R. Dean Meridith
61 Jane Street (18F)
New York, N.Y. 10014

if Mr. David G. Moore
Senior Vice Pres. Research
The Conerence Board
845 Third Avenue
New York, N.Y. 10022

NEVADA

* Hardld S. Sekiguchi
College of Bus. Admin.
University of Nevada
Reno, Nevada 89507
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NORTH. CAROLINA

James A. Ballard
Econ. Devel. Center
Western Carolina University
Cullowhee, N.C. 28732

Jack D. Ferner
Babcock Grad. Sch. Mgmt.
Wake Fc.:est University

?lox 7657

Winston-Salem, N.C. 27109

Prof, R.B. Keusch
School of Business
East Carolina University
Greenville, N.C. 27834

Y Dr. Jerome Kohl
Nuclear Eng. Ext. Specialist
North Carolina State Univ.
2105 Burlington Eng. Lab.
Box 5636
Raleigh, N.C. 27607

NORTH DAKOTA

* Earl D. Alberts
Mgmt. Dept. College of Bus.
University of North Dakota
Grand Forks, N.D. 58201

OHIO

John Chance
Urbana College
College Way
Urbana, OH 43078.

David Fuente
Case Western Reserve Univ.
Sch. of Mgmt.
Cleveland, OH 44122

1 Prof. Shiv K. Gupta
Dept. of Mktg.
Findlay Collegc
Main Street
Findlay, OH 45840

William E. Hurley
The Ohio State University
College of Adm.-Science
1775 S. College Road
Columbus, OH 43210

* Leonard J. Konopa
Kent State University
College of Bus. Admin.
233 FH
Kent, OH 44240

Y Mr. Wm. J. McCrea, Dir.
The Governor's Bus. & Emp. Council
8 East Long Street
Columbus, OH 43215

/ Dr. Robert Miljus,
College of Admin. Sci.
The Ohio State University
Columbus, OH 43210

# Mr. David T. Morgenthaler
Morgenthaler Associates
1414 Union Commerce Bldg.
P.O. Box 91052
Cleveland, OH 44101

* Dr..../ard C. Reilley
Sch. of Bus.

Joht.- Carroll University

University Heights, OH 44118



)

William E. Schlender
College of Bus. Admin.
Cleveland State University
uclid at 24th Street
Cleveland, OH 44115

A Dr. Jeffrey C. Susbauer
Prof. of Mgmt.

College of Bus. Admin.
Cleveland State University
Cleveland, OH 44115

A Dr. Thomas R. Webb

College of Business Admin.
Cleveland State University
Cleveland, OH 44115

0AHOMA

A Prof. Wilfield P. Betty
College of Bus. Admin.
Oklahoma State University
Stillwater, OK 74074

# icof. James A. Constantin
Dept. of Mktg.
College of Bus. Admin.
University of Oklahoma
307 West Brooks, Pm. 106
Norman, OK 74069

William Franklin
Urban League of Okla. City
215 North Walnut
Oklahoma City, OK 73104

James Hromas
Business Extension
Oklahoma State University
Stillwater, OK 74074

Dr. Clayton Millington
Business Extension 215 Business
Oklahoma Slate Univ.
Stillwater, OK 74074

OREGON

y Mr. Stephen H. Arer, Dean
Grad. Sch. of AdMini:
Wil.liamette University
Salem, Oregon 73019

Harvey A. Meier
Oregon State University
240 Extension Hall
Corvallis, Oregon 97331

y Prof. Leslie Scheegger
University of Oregon
Eugene, Oregon 97403

PENNSYLVANIA

A Prof. G. Jay Anyrn
Dept. of Mgmt.
Wharton Sch. of Finance 6, Comm.
University of Pennsylvania
Philadelphia, PA 19104

* Richard Barber

Ur-Lan...Talent Devel. Corp.
5604 Baum Blvd.

Pittsburgh, PA 15206

A Dwight Baumann

Mechanical Eng. Dept.
Carnegie - Mellon University
5000 Forbes Avenue
'ittsburgh, PA 15213

Bldg.

PENNS':X.VANIA TEXAS (cone d)

A Dean Roger D. Collons
Sch. of Bus. Admin.
Drexell lnsf. of Technology
Philadelphia,-PA 19104

* Satish Kohli
University of Scranton
Dept. of Bus. & Econ.
Scranton, PA 18510

# Ben Litt, Assoc. Prof.
Department of Mgmt.
College of Bus. 6 Econ.
Lehigh University
Bethlehem, PA 18015

A Prof. Edward B. Shits, Chrmn.
Mgmt. Department
Wharton Soh. - Dietrich Hall
University of Pennsylvania
Philadelphia, PA 19104

A Mr. John R. Thorne Lecturer
Grad. Sch. of Ind. Admin.
Carnegie-Mellon University
Pittsburgh, PA 15213

A tom',. Melvyn L. Woodward
Inst. for Regional Affairs
Bucknell University
Lewisburg, PA 17337

SOUTH CAROLINA

A Dr. A. Thomas Hollingsworth
Asst. Prof. of Management
College of Bus. Admin.
University of South-Carolina
Columbia, S.C. 29208

SOUTH DAKOTA

Robert Antonides
So. Dakota State University
University Station
Brookings, South Dakota 57007

TENNESSEE

* Linzy D. Albert
Regional Econ. Dev. Ctr.
Memphis State University
Memphis, TM 38111

* Gerald E. Hills
College of Bus. Admin.
University of Tennessee
Knoxville, TN .37916

* Joe E. Maxwell
Assoc. Mgmt. Services
P.O. Bo;: 50 - 282

Nashville, TM 37205

A James R. Rawls, Assoc. Prof,
Grad. Sch. of Mgmt.
Vanderbilt University
Nashville, TM 37203

TEXAS

* Pat Burr

University of Texas
4242 Piedras Drive "E"
San Antonio, TX 78284
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Richard M. Burr
:rani ty University

715 Stadium Drive
Saln Antonio, TX 78284

A Dr. William P. Glade
:nst. of LatinlAmer. Studies
University of Texas
Austir., TX 79712

A Mr. Cary Hoffman

Multi-Disciplinary Research, Inc.
1209 Rio Grande
Austin, 'TX 78701

# i Kenneth Knight
Prof. of Mgmt. BE? 52,
University of Texas
Austin, TX 78712

Justin G. Longnecker
Hankamer Sch. of Bus.
Baylor University
WaCo, TX 76706

# Dean John E. Pearson
College of Bus. Admin.
Texas A 6 M University
College Station, .77843

* William T. Ryan
College of ous. Admin.
Texas Tech University
Lubbock, TX 79409

A Dr. Larry Secrost
Dept. of Mgmt.
College of Bus. Admin.
The University of Texas Austin
Austin, TX 76712

A Mr. ..'bent Shapero
Prof. of Mgmt.
College of Bus. Admin.
The University of Texas - BEOB 500
Austin, TX 78712

A Prof. Richard F. Tozer
Sch. of Bus. Admin.
Southern Methodist University
Dallas, TX 75222

* Marcos A. Vann
Human Resources Dept.
'Gtr. San Antonio Chem. of Comm,
P.O. Gox 1628
San Antonio, TX 78296

* Percy J. Vaughn, Jr.
Texas Tech University
5710 - 37th
Lubbock TX 79415

R.L. Vogelsang
University of Dallas
9018 Pinewood
Dallas TX 75231

Dr. John A. Welsh,. Dir.
The Caruth Inst. of
Owner/Managed Bus.
Southern Methodist University
Dallas, TX 75222

A Mr, Jerry F. White
The Caruth Inst. of
Owner/Managed Bus.
School of Bus. Admin.
Southern Methodist University
Dallas, TX 75222



UTAH

* Roy T. Shaw
Dept. of Marketing
'University of Utah
Salt Lake City, UT 84112

Melvin C. S...aford

Busine:-Is Mgmt. Dept.
brigiam Young University

.

A 259 JKBA
Provo, UT 84601

VIRG:NIA

Prof. Ray M. Ayres

Virginia Commonwealth Univ.
901 W. Franklin Street
Richmond, VA 23220

Curtis C. Duke, CPA
Virginia State College
Petersburg, VA 23803

* Dr. Ole Johnson
Old Dominion University
P.O. Box 6173
Norfolk, VA 23508

P.R. Odell, Asst. Prof.
McIntire Sch. cf Commerce
University of Virginia
Rouss Hall.

Charlottesville, VA 22903

* George W. Rimier
Sch. of Bus.

Virginia Commonwealth Univ.
901 W. Franklin Street
Richmond, VA 23220

Y Dr. Thomas L. Wheelen
Assoc. Prof. of Mgmt.
McIntire School of Commerce
-University of Virginia
Rouse Hall
CharlottesvilL7, VA 22903

WASHINGTON

* John. Debbie

Asst. Prof. of Mgmt.
Pacific Lutheranliniversity
Tacoma, Washington 98447

* Dr: Thaddeus H. SprAlen
Sch. of Bus. Admin.
126 Mackenzie DJ-10
Seattle, Washington 98195

# Dr. Ka-1 Vesper
Grad. Sch. of Bus.
Dept, of Mech. Eng.
University of Washington
Seattle, Washington 90195

N. Mr. Robert T. Woodwol-'1.

University cf Washing-, '

Seattle, Washington 98,-95

WASHINGTON, D.C.

o Charlotte B. Adams
Inst. for Minority Bus. Ed.
HowaA University
P.O. Box 111
Washington, D.C. 20001

WASHINGTON, D.C.

W joji Arai, Manager
Japan Productivity Center
United Utates Office
1001 Connecticut Ave. N.W.
Washington, D.C. 20036.

* John C. Hagan
Peoples Development Corp.
1010 Vermont Ave. N.W. #612
WashiJzton, D.C. 20005

* Dr. Charles S. Holloway
Uptown Progress Comm. Inc.

. 1112 "N" St..N.W. #113 .

Washington, D.C. 20005

Arthur M. Roberts, Jr.
Inst. ac Minority Bus. Ed.
School of Bus.
Howard University
Washington, D,C. 20001

Warren K. Van Hook
Bus. S Econ. Research & bevel.
Howard University
Washington, D.C. 20001

WEST VIRGINIA

James Balser
Business Extension
West Virginia University
Morgantown, W. VA 26506

George E. Kirk
1.1, Virginia University

Morgantown W. VA 26506

Dr. John P. McCullough
School of Business
W. Liberty State College
West Liberty, W. VA 26074

Jack T. Turner
College of Business & Econ.
W. Virginia University
Morgantown, W.VA 26506

WISCONSIN

Ray A Alexander
Afro-Urban Inst. Inc.
2210 North Third Street
Milwaukee, WI 33212

Prof. Robert T. Aubey
Director
Ctr. for Int'l. Business Res.
Grad Sch. of Bus.
The University of Wisconsin
1155 Observatory Drive
Madison, WI 53706

Robert O. Bauer
UW - Extension
600 W. Kilbourn Avenue
Milwaukee, WI 53203

* Maurice Beckley
Afro-Urban Institute, Inc.
2210 North Third Street
Milwaukee, WI 53212

* Robert R. Davidson
- lnd. Bus. Agent

University of Wisconsin Ext.
9722 W. Watertown Plank Road
Wauatosa, WI 53226
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Arthur D. Garb
VTEA 3

1170 Lin^oln
Fennimore, WI 5380:-;

Jerry S. Huss, CIA
12545 W. Burleigh Rd.
Brookfield, WI 53005

Duane P. Johnson
REC - Bus. Oppor Corp.
315 Fifth Street
Racine, WI 53403

Russel A. Jones
UW - Whitewater

College of Bus. & Cron.
Whitewater, WI 53190

A Dr. Richard A.. Kaimann,

Department of City bevel.
734 North 9th Street
Milwaukee, WI 53233

et

et

Dr. John L. Komives, Dir.
Center for Venture Mgmt.
811 East Wisconsin Ave.
Milwaukee, WI 53202

Bruce Le Grand
N. Wis. Novel. Ctr.
University of Wisconsin
802-1/2. North First Street
Wausau, WI 54401

Orville ii. Palmer
University Extension
600 W. Kilbourn Ave.
Milwaukee, WI 53203

Adolph Rebensburg
UN Extension
600 W. Kilbourn Ave.
Milwaukee, WI 53203

# Prof. William A. Strang.
Bureau of Iius. Res. & Serv.
1155 Observatory Drive
University of Wisconsin
Madison, WI 53706

II Prof. David Schreiber

University of Wisconsin Ext.
1610 Langdon Street
Madison, WI 53706

* Gerald G. Udell
Dept. of Marketing
Univ. of Wis. Whitewater
Whitewater, WI 53190

O'

* Aart Vuyk

Southside Revitalization Corp.
720,.7,,17th Street
Racine, WI 53403

VIRGIN ISLANDS (U.S.)

*Corinne R. Blackett
Prof. Bevel. Inst.
P,O. Box 1763
St. Thomas, U.S.
Virgin Islands 00801

o Samuel F. Butler
Prof. Bevel. rist.

P.: Box 1763
St. Thomas, U.S.
Virgin Islands 00801

:,e. =1=iMloMtoI



AUETBIA

Mu. Louis Faoro
United-Nations
Ind. Bevel. Org.
'F.O. Box 707
A. -l: ;1 Vienna, Austria

BELGIUM

Rr. J. P. Poncet

hired:or General

Eurep. round. for Mgmt. Devel.
Rue de la Concorde 51
1U50 Bruiil601s, Belgium

Here Heinrich von Moltke
Chef de la Division de le

Planification Technologilue
EEC

Service Prom. Technologique
200, rue de la. Loi
1000 Brussels, Belgium

CANADA.

II Mr.. Edward L. Chambers

University of Alberta
Edmunton, Canada

Dr. John Dart
College of Commerce
University of Saskatchewan
Saskatoon, Saskatchewan
Canada

f, Henry H. Leonard
Faculty of Admin.
University of Sherbrooke
Sherbrooke, Quebec
Canaa

Mr. Newman S. Peery, Jr.
Instructor of Commerce
Simon Fraser University

.

Burnaby ?, B,C. Canada

Prof. Reginald Proulx
Res. 6 Productivity Ctr, Proj.
College du Vial:: Montreal
200 ouest rue Sherbrooke.
C.P. 000 Station N
Montreal 129
Quebec, Canada

Jean Robidotr
Faculty of Admin.

University of Sherbrooke
Sherbrooke, Quebec
Canada

ii Prof. Jacques Vallerand
Faculte des Sciences de

l'Adm.lnistration
University Laval
Bureau 320
Cite Universitaire
Quebec 10e, Canada

II Mr. Michael Zaleski
Executive Dir.
Canadian Centre for
Entrepreneurial Studies
285 Victoria Street
Toronto 2, Canada-

Ashr: :ci:ro
herafa;;;:.

Eqgiand

F. D. Bo;gis

Research Manager
Tayside Bevel. Auth.
15 Albert Square
Dundee :DI, England

Y Mr.-A. A. CEA)

Lecturer in Sm. Bus. Studies
Durham University Bus. Sch.
Small Business Centre
30 Old Elvet
Durham City, England

Mr. David Wat?.ins
Unit

Manchester Business School
Booth Street
West

Manchester, England

ETHIOPIA

ii Seifu Demissie
General Manager
Center for Entrepreneurship
and Management

P.O. Box 3206
Addis Araba, Ethiopia

FRANCE

07 V. F. Berry
Dean of the Faculty

The European Inst. of Bus. Admin.
Boulevard de Constance
r-77 Fontainebleau, France

N Dr. Arno Morenz

Dir. of Bus. bevel.
European Enterprises'
Development Co.

.38, Rue du.General-Foy
Para Be,. France

N Mr. O. J. Stevens.

The European Inst. of Bus. Adm.
(Institut European d'Administration
des Affaires)

Boulevard de Constance
77305 Fontainbleau
Seine e Marne, France

IRELAND

if Mr. Michael Comerford

Head of Business Advisory Service
Irish Productivity Centre
31 Waterloo Road
Dublin Ireland

II Mr. Neil Dean

Allied Irish Banks
Oldbroo',. House

Pembroke Road
Dublin B, Ireland

N Dr. L. Gorman
Execuive Dir. Research
Irish Mgmt. Inst.
186 Orwell Road
Dublin 14, Ireland
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ecutiv Dire,:or

.7.ah,:,gemeht inhtitute

At Orwell fond
Dublin 14, Ireland

INDYA

N Dr.. V. G.

C:ujaral Rat.. ,;n -l. uprp.
3rd Fl. Natraj Chamherh
.Ashram Road

Ahmedabad 9, Gujarat
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ADDITIONAL SOURCES

.21 -I SMALL BUSINESS BIBLIOGRAPHY Bureau of Business Research,
University of Pittsburgh, 2nd ed. 1958, 209 pp.

21-2 International Industrial Development Center, Stanford Research
Institute, Menlo Park, California.

The'development Center .ublishes several books on
International investment, small inc.,ustry, and inter-

national entrepreneurship. TWo particularly good works
publ'i'shed in 1958-1960 were: INDUSTRIAL ENTREPRENEUR-
SHIP IN MADRAS STATE, INDIA by James J. Berne (see item
4-6) and MANAGERS FOR SMALL INDUSTRY--AN INTERh',TIONAL
STUDY by Joseph E. Stepanek.

21-3 Goslin, Lewis N. ANNOTATED BIBLIOGRAPHY ON R & D MANAGEMENT
Indiana University: Indiana Business Information
Bulletin #56, 1966

An extensive bibliograOy of publications since 1956
in the area of research and development. It is divided into
twenty subject areas to organize the literature.

21-4 TECHNOLOGY TRANSFER AND INNOVATION: A GUIDE TO THE LITERATURE.
U.S. Department of Commerce, Washington, D.C., August,
1966

Cross Referente: 16

This guide contains a review section that highlights the
ideas contained in the literature, and a bibliography.
citing the literature on technology transfer and
innovation.
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21-5 U.S. Congress, Senate, HANDBOOK FOR SMALL EASINESS Senate
Select Committee on Small Business and -1-1--) House Select
Committee on Small Business, 91st. Conoress, 1st Session,
third edition 196Y.

Cross Reference: 9, 10, 12, 16'

This handbook gathers into one comprehensive volume
information on i,_,Jeral programs beneficial to small
busineSs. The major programs described range from
business development and financial assistance to research,
patents, technical information and technology.

A reference guide to special services and Federal
departments plus a detailed subject index are provided.

2!-6 Sovel, M. Terry, TECHNOLOGY TRANSFER A SELECTED BIBLIOGRAPHY
University of Denver for National Aeronautics and
Space Administration, June 1969
Cross Reference: 16

A comprehensive listing of technical information that
can be communicated from one person to a recipient wno
then considers and possibly appes this information.
This bibliography also is concerned with the barriers
and incentives to the transfer process.

21-7 VENTURE CAPITAL Technimetrics, New York, 1970

Cross Reference: 13

Published by Technimetrics, 527 Madison Avenue, New York
10022. Lists 204 companies willing to make capital
deals. -The .list has also categorized type of deals each
company prefers, most do not want "raw-risk" initial in-
puts.

21-8 CATALOG OF FEDERAL DOMESTIC ASSISTANCE, Washington, D.C. Office
of Economic Opportunigy (0E0) April, 1970 1035 pp.

A description of the Federal government's domestic
programs to assist the American people in furthering.
their social and economic progress.
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21-9 NEWSFRONT - -'5,000 LEADING CORPORATIONS, New York: Year, Inc .

1971 o93 pp.

This is the most comprehensive list of the largest
corporations arranged by SIC industry categories with
ranking by sales; separate lists include: billion dollar
U.S. corporations; 1000 leading U.S. manufacturers; 500
leading U.S. non-manufacturers; top performing U.S. corp-
orations.

21- 10 Chance, John K. SMALL BUSINESS BIBLIOGRAPHY, Urbana, Ohio:
Center for Small Business, Summer, 1972 63.pp.

A comprehensive collection of books, articles and research
studi,..; of substantive content and easily available
designed as an aid to research of the small business en-
terprise.

1

21-11 Hollander, Stanley C. and Flaster, Stephen R. MANAGEMENT
CONSULTANTS AND CLIENTS, East Lansing, Michigan, Michigan
State University, 1973 541 pp.
Cross Reference: 9, 15

21-12

A good roster of management consultants and.a bibliography
of information on .the consulting field. A search of the
literature concerned with the marketing of consultancy
services, the theme which is the relationship that
exists between clients and organizations that offer
managerial advice and research. A complete annotated
bibliography.

MANAGEMENT SOURCE PUBLICATION FOR SMALL BUSINESS, New York
Dun and Bradstreet, 1973
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21-13 TECHNOLOGY ASSESSMENT AND FORECAST, Initial Publication of the
Office of Technology Assessment and Forecast. Depart-.

ment of Commerce, Washington, D.C. April,. 1973
120 pp.

Cross Reference: 16

The primary purposes of this r lication is to introduce
some of the informational ser :es of the technology
assessment and forecast procr

21-14 Belch, Jean, CONTEMPORARY GAMES: DIRECTORY. 560 pages.
CONTEMPORARY GAMES: BIBIlOGRAPHY. 275 pages.
Detroit: Gale Research Company, 1973.

A directory and bibliography describing play situations
or simulations used for instruction and training by
schools, colleges and universities, government, business
and management.

21-15 COMMERCIAL ATLAS AND MARKETING GUIDE, Rand McNally (annual)

Marketing data, with.maps for each state. Data include
population, census statistics, for counties and SMA;
statistics for cities also.

21-16 DUN AND BRADSTREET, MIDDLE MARKET DIRECTORY

Lists approximately 33,000 U.S. companies with an
indicated worth of $500,000 to $999,999. Coverage
and information are similar to the above directories;
however, list of officers and directors is not included.

21-17 MANUFACTURERS' AGENTS GUIDE (Biennially)

Manufacturers' Agent Publishing Company. Lists some

12,500 manufacturers who distribute through representatives
and agents. Lists principal products, financial rating,
and sales executives and their titles.
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21-18 THE MARKETING INFORMATION GUIDE (Monthly)

An excellent continuing source for both lists, and
studies and statistics useful in marketing research. All

entries are annotated and a cumulative Index for previous
issues at back.

21-19 A GUIDE TO CONSUMER MARKETS

Statistics and graphs on the consumer and his behavior in
the marketplace. Population, employment,. incOme, ex-
penditures, production and distribution, and prices are
covered.

21-20 DUN AND BRADSTREET, MILLION DOLLAR DIRECTORY

Lists approximately 31,000 U.S. companies with an indicated
worth of $1 million or over. Gives officers, approximate
sales, number of employees, products if a company is a
manufacturer, and SIC. The yellow pages list companies
geographically and the blue pages by SIC industries. The
white pages are analphabetical listing of officers and
directors.

21-21 "Annual Directory Issue," FORBES May 15 issue each year

Lists 500 largest corporations ranked by revenue, as3ets,
market value, net profit.

21-22 "Directory of Largest Corporations." FORTUNE May, June, August
issues, beginning in 1970.

Part I lists 500 largest U.S. industrial. corporations;

. 50 largest banks, merchandising, transportation, life
insurance and utility companies. Part 2 lists the second
500 corporations and Part.3 ranks the 200 largest foreign
industrial corporations and 50 largest foreign banks.

21-23 Klein, Bernard ed. GUIDE TO AMERICAN DIRECTORIES

Known to many as the "Directory of Directories," it is
an excellent starting point, especially if a company
you are looking for is not listed in any of the above
di ectories.
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21-24 "Marketing Information Guide." INDUSTRIAL MARKETING (Annual)

Of particular interest to those who manufacture goods
for other industries..

21-25 NATIONAL ECONOMIC PROJECTION SERIES, National Planning
Association. Center for Economic Projections. (Report

No. 70-N-I) "Economic Projections to 1980: Growth
Patterns for the Coming Decade."

Detailed statistical tables including GNP components,
national income, population, labor force, income and
consumption, savings and investment.

21-26 REGISTER OF CORPORATIONS, DIRECTORS AND EXECUTIVES. Poor's

Alphabetical list of approximately 33,000 U.S. and
Canadian corporations, giving officers, products, SIC,
sales range, and number of employees. There is an index
of companies and a geographical index.

21-27 Regional and State Manufacturers Directories: (Usually
published by State Departments of Commerce) or (State
Manufacturers Association)

21-28 SALES MANAGEMENT "Survey of Buying Power Issue" (annual)
July 10th issue.

Estimates for population, effective buying income. retail
sales, for U.S. states, counties and cities; per capita and
per house-hold income. Estimates for SMSA include population
by age groups, income cash size, retail sales for nine retail
store groups.
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21-29 STANDARD RATE & DATA SERVICE

Some sections include "Market Data Summary" estimates
and SMSA rankings for population, households, consumer
spendable income, retail sales by store groups, etc.
State, county, and metropolitan area data at front of
sections for each state.

21-30 THOMAS REGISTER OF AMERICAN MANUFACTURERS. 10 volumes (annual)

Vols. 1-6 list manufacturers by specific products;
Vol. is an alphabetical list of companies, and includes
address, branch offices, subsidiaries, products, estimated
capitalization. Vol 8 is an index to product categories
and contains list of leading trading names. 'Vols. 9 and 10
are "Catalog of Companies."

21-31 VERIFIED DIRECTORY OF MANUFACTURERS' REPRESENTATIVES (Biennially)

Manufacturers' Agent Publishing Company. Presents a

geographic listing of about 15,000 manufacturers' re-
presentatkes (domestic and export) serving all industries,

except food products, for the U.S. and Canada. Gives

principal lines carried and trading area covered.

21-32 PRACTISING LAW INSTITUTE, BOOK CATALOG 1133 Avenue of the
Americas, New York, 10036

Very readable and useful to independent businessmen and
lawyers. Contains texts, sourcebooks, transcripts, and
course handbooks covering subjects including commercial
law and practice corporate law and practice, estate planning,
patents, trademarks tax law, real estate law, etc.

21-33 "Mergers and Acquisitions" THE JOURNAL OF CORPORATE VENTURES,
Washington,.D.C. (Bi-monthly)
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21-34 ENCYLOPED1A OF ASSOCIATION, Gale Research, Detroit, Michigan
(Updated periodically)

ENCYCLOPEDIA OF BUSINESS INFORMATION, Gale Research, Detroit,
Michigan (Updated periodically)

.21-36 BUSINESS PERIODICAL INDEX New York: H.W. Wilson Company.
(Annual edition plus monthly bulletins)

Includes key word listings for "entrepreneur," "venture
capital", "technology transfer," and "family corporations."
Students of small business are urged to also review the.
headings of corporation, family and close, and all items
under technology. There are various sub-headings
designed to help the researcher, however, the classifications
tend to run together for new and smaller business R 8 D
related topics.

21-37 PUBLIC AFFAIRS INFORMATION SERVICE BULLETIN, New York: Public
Affairs Information Service, Inc. (Annual edition plus
monthly Bulletin)

Includes a keyword listing for "entrepreneur."

21-38 READER'S GUIDE TO PERIODICALS, New York: H.W. Wilson
Company. (Annual edition plus monthly bulletin.)

Includes key word listing for "entrepreneur".

21-39 SMALL BUSINESS REPORTER, Bank of America

In the tradition of A.P. Gianninni, founder of the Bank
of America and former street fruit peddler and immigrant
to San Francisco, the world's largest bank publishes
regularity a series called Small Business Reporter.
Categories include special publication for people starting
particular types of small business e.g. liquor store, etc.
contains very helpful ideas, ratios, licensing needs, other
resources available, etc. Other categories include more
general overviews such as managing problems, securing
working capital, etc. An excellent series overall.
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21-40 Robert Morris Associates ANNUAL STATEMENT STUDIES
Cross Reference: 12

Operating ratios of all types and sizes of small and
large business. Useful comparisons for accountants,
bankers, lenders,'consultants, and small business managers.

21-41 BAROMETER OF SMALL BUSINESS, San Diego, California: Accounting
Corporation of America, (semi-annual)
Cross Reference: 12

Operating ratios of all types of small business. Useful

for accountants, bankers, lenders, and'small business
managers.

21-42 NASBIC (Annual Report of the National Assoc.i.ation of Small

Business Investment Companies.)
. Cross Reference: 12, 13

Proceedings of annual meetings of NASBIC which are
attended annually by 300 + venture capitalists. Gives
insight into industry, problems, trends and prospects.

fs-

'21-43 INNOVATION MAGAZINE

Published 40+ issues and is now absorbed with Business
And Society Review. Of Particular interest to technical
entrepreneurs.

21-44 MANAGEMENT RESEARCH SUMMARIES (MRS). Small Business
Administration, Washington, D.C.

r

The following items ,F--e four page summaries of extensive
studies. They were generally conducted by universities
under SBA grants in the states mentioned in the title
of the summaries. These summaries are no longer
available from the district offices of the Small Business
Administration. However, many libraries and shall
businesses may maintain collections of these summaries.
A set of the complete studies is available for reference
at each district SBA office and at the various Depository
Libraries in each state.
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1. How Urban Renewal Projects Affect Small Business
2. Profit Control in Automobile Retailing
3. Cost Control Problems of Small Manufacturers
4. Small Plant Turnover and Failure
5. Distribution and Warehousing in Alaska
6. Small Business and the Superhighway Era
7. The Squeeze-Out in Small Business Ownership
8. Problems and Practices of Tenn. Nurserymen
9. Problems of Small Retailers

10. Facts 4bout Small Business Financing
11. Hours of Operation in Retail Stores
12. Organization Patterns in Small Business
13. Vacation Business in Maine
14. Purchasing in the Small Manufacturing Plant in Ala.
15. Overlapping Sales Taxes and Small Business
16. The Transportation Function in Small Business
17. Small Store Opportunities in Shopping Centers
18. Problems and Needs of Small Manufacturers
19. Market Research and Planning for Small Mfrs.
20. Control Methods for Home 3uilders
21. Control Methods for Oil Jobbers
22. Small Business in the E. Okla. Lake Region
23. Forecasting in Small Business Planning
24. Economic Opportunities for the State of Maine-
25. Vertical Integration in Broiler-Growing
26. Small Business Wholesales in New Jersey
27. Control Methods for Men's Clothing Stores
28. Financing Small Business in South Dakota
29, Control Methods for Hardware Dealers
30. Use of External Assistance by Small Mfrs.
31. Local Investment in Puerto Rican Mfg.
32. New Hampshire Mineral Potential
33. Financial Analysis and Small Business
34. Small Manufacturing Firms in New Hampshire
35. The Pleasure Boating Industry in Tennessee
36. Education for Leadership in Small Business
37. Forestry and Forest Products in N.H.
38. Small Business and Pattern Bargaining
39. Construction Industries in Southern Florida
40. Control Methods for Household Appliance Dealers
41. Air Transportation in New Hampshire
42. Problems of Small Business
43. Selecting A Site for the Small Mfg. Plant
44. Pricing Decisions in Small Business
45. Case Studies of Small Retail Stores
46. Mgt. Staffing Needs in Ark. Sawmills
47. Providing Mgt. Talent for the Small Business
48. Small Suppliers and Large Buyers in Am. Ind.
49. The structure of Small Business in Alabama
50. Personal FaOtors in Choosing a Site

for the Small Manufacturing Plant
51. Building Success in Small Mfg. Industries
52. Finding New Products for Small Manufacturers
53. Business Enterprises of Negroes in Tennessee
54. Investment Decision Making in Small Businesses
55. Small Business Development in New Hampshire
56. Use of Outside Information.in SmallFirms
57. A Study of SBA Financial AssisrAce in Utah
58. Small Business Success and Failure Cases

59. The Pine Lumber Industry in Mississippi
60. Small Business and Union-Wide Bargaining
61. A study of Industry Fin. & Operating Ratios
62. Maine's Potential for Woods Particle Board Manufacture
63. Small Business Problem Studies
64. Problems of South Carolina Food Processors
65. Mississippi's Forect Resources
66. Accounting in Small Business Decisions
67. Equity Financing of Small Mfg. Firms in N. Jersey
68. Sources of Equity and Long-Term Financing

for Small Manufacturing Firms
69. Small Suppliers in a Changing Market
70. Advertising in Small Retail Stores
71. Export Trade and the Small Manufacturer
72. Insurance Management in Small Retail Firms
73. ProbleMs of Tennessee's Small Meatpackers
74. Employee Training Needs of Small Mont. Firms
75. Small Business Patterns in Arizona
76. Accounting Practices in Small Firms
77. Small Zinc-Lead Mining in Montana
78. Site Evaluation for Small Retailers
79. Financing Small Manufacturing Firms in Maine
80. Small business Use of Trade Assn. Programs
80. Small Business Use of Trade Assn. Programs
81. BuSiness Methods in Personal Service Firms
82. Motor Freight Movements in Oklahoma
83. Revenue Quality Control for Small Motor Carriers
84. Vacation Travel Businesses in New Hampshire
85. New Small Business Opportunities

in a Redevelopment Coal Area in W. Va.
86. Mgt. Problems in the Electronics Industry
87. Highways and Small Mfg. Plant Locitions
88. Developing Mississippi's Hardwood Resources
89. Assessing the Prospects for New Retail Businesses
90. Farm Equipment Retailing in Louisiana
91. Sources of Funds for Small Firms in Washington State
92. Unusual Small Businesses in Louisiana
93. Regulation of Retail Competition in Washington State
94. Attitudes of Bankers Toward Small Business Financing
95. Management Counsel for Small Business
96. Small Business Experiences in Seeking Credit
97. Operations Analysis in Small Mfg. Firms
98. Choosing a Form of Business Organization
99. N. Dak.'s Vacation and Recreation Industry

100. Inventory Control for Small Wholesales
101. Risk Management in a Catastrophe
102. A Study of Business Terminations
103. Mail Order Purchasing and the Small Retailer
104. Wholesales' Services to Food Retailers
105. Small Business Instability and Failure
106. Small Manufacturers and the Financial Gap
107. Factors in the Growth of Manufacturing Firms
108. Management Planning in Small Firms
109. Ten Small Retailers and Their Problems
110. Alaska's Tourist Business
111. Measurement of the Risk Attitudes of Banks
112. Deferred Compensation for Key Employees
113. Counseling Affiliated Food Retailers
114. Solving Small Retailers' Problems



115. Publications as Aids in Managing Small Firms
116. Product Tech. and Research in Small Firms
117. Small Business in the Hawaiian Economy
118. A Local Economy in Transition
119. Characteristics in Small Business Success
120. Buying and Selling a Small Business
121. Trends in Affiliated Wholesale-Retail Food Operations
122. Success Patterns in the Real Estate Business
123. Management Counseling of Small Business
124. Estate-Tax Valuation in Family-Owned Firms
125. Stability and Change in Market Shares
126. Simulation Training for Small Business Executives:

A Computerized Model
127. Methods of Counting Business Establishments
128. Training Program for Small Businessmen:

A Noncomputerized Business Game
129. Fed. Taxes and the legal Form of Sm. Firms
130. Small Firms in R & D Industries
131. Profitability and Size of Firm
132. Sources of Business InforMation in Colorado
133. Small Business in an Expanding Economy
134. Operating Controls in Small Mfg. Firms
135. Continuity Planning for Small Alabama Firms
136. Prospects in N. Mex. for Small Food Processors
137. Problems of West Ore.'s Small Lumber Firms
138. Mgt. Counseling of Small Mfg. Firms
139. Redistribution of Trade in Population Shifts
140. Profits and Competition in Retail Food Pricing
141. Operations Research in Small Business
142. U.S. Small Business & the Latin Am. Market
143. Marketing Maine Lumber for Bldg. Constr.
144. P. Rican Mfg. - Local & Nonlocal Ownership
145. Factors in Small Business Success or Failure
144. Small Food Processors' Co-op Arrangements
147, Outlook For Small Meatpackers in Montana
148. Use of Trash Fish Ought by Shrimp Boats
149. How Small Firms Handle Their Legal Problems
150. Credit Practices in Furniture

and Home Appliances Retailing
151. A Study of Retailer Survival
152. Effect of Tight Money on Sm. Bus. Financing
153. Budgeting for Small Department Stores
154, Small Manufacturers in South Florida
155. Communicating Info. to Small Businessmen
156. Small Business Problems in Vermont
157. Small Business Founders in Texas and Georgia
158. Marketing Through Food Brokers
159. Analyzing Food Brokers' Costs and Margins
160. Industrial Supply & Distribution in Puerto Rico
161. Bringing Mgt. Info. to Small Business
162 Improving Food Brokers' Office Procedures
163. Kentucky's Small Business Potential
164. Outlook for,Arkansas' Broiler Processors
165. Tourism's Effect on Hawaiian Small Business
166. Planning for Balanced Small Business Development

in the U.S. Virgin Islands
167. The Flow of Funds in Manufacturing Firms
168. Environments vs. Mgt. in Small Business Failure

.169. Potential Resources for Small Business in Ky.

170. Problems of La.'s Fruit and Veg. Processors
171. The Factor Markets for Small Firms
172. The Franchise System of Distribution
173. Louisiana's Retail Farm Supply Business
174. How Sm. Utah Firms Get & Keep Employee's
175. The Tourist Industry in the U.S. Virgin Islands
176 Problems of Louisiana's Small Feed Mills
177. The Credit Practices of Oklahoma Retailers
178. Money and Manpower for Ky.'s Sm. Business
179. The Tourist and Recreation Industry in Vt.
180. Ky. Small Business Mgt., Taxes, and OutlOok
181. Helping Small Firms Develop and Exploit New Products
182. Industrial Parks and Small Business
183. Food Brokers' Sales and Mdsing. Programs
185. Problems in Small Business Management'
186. Tax Compliance Costs in Small Firms
187. Financing Problems of Small Manufacturers
188. The Local Grain Elevator Business in Louisiana
189. Potential for Vegetable Canning in Nebraska
190. The Use of Consultants by Manufacturers
191. A Guide to Item Profitability for Retail Stores
192. Motel Industry: Small Business in Transition
193. Economic Prrblems of Arkansas Sawmills
194. Mail-Order Retailing by Small Enterprises
195. Analysis of Retail Potential in Metro. Areas
196. Small-Business Opportunities

in Foreign-Trade Zones and International Business
197. Success or Failure of New Small Manufacturers
198. A Guide to Community Resource Development
199. Effects of Displacement and Relocation on Small Firms
200. Techniques of Small-Business Counseling
201. How Small ManUfacturers Buy
202. North Dakota's Industrial Potential
203. Improving Food Brokers' Acctg. Procedures
204. Handbook for Small Mont. Mining Enterprises
205. Community Efforts to Develop Industry
206. Long-Range Planning for Small Businesses
207. Nonfinancial Controls in Small Businesses
208. Management Staffing in Small Business
209. The Outlook for New Mexico's Forest Industries
210. An Experiment in Advising Small Mfrs.
211. Acctg. & Fin. Data for Small Retailers
212. Changes in the Size Structure of Businesses
213. What Small Manufacturers Read and Why
214. Cost Reduction in'Small Manufacturing Plants
215. Merchandise Mgt. Acctg. for Small Retailers
216. The Enterprising Man
217. Maintaining the Mgt. Staff in Small Bus,
218. Mass-Counseling Clinics for Sm. Bus. Mgrs.
219. Pricing, Prod. & Mktg. Policies of Small Mfrs. ,
220. Environment & the Success of Small Retailers
221. Small Business and the St. Lawrence Seaway
222. Market for Entrepreneurial Talent in Maine
223. Nev.'s Economic Resources and Small Business
224. Mgt. Decision Making & Sm. Bus. Growth
225. Legal Aspects of Sm. Bus. Co-op Arrangements
226. Fiscal Control in Retail Food Stores
227. Developing Management Data for Small Mfrs.
228.' Mont. Statutes Regulating Retail Competition
229. Executive Development in Small Companies
230, A Guide to the Study of Management Ethics



AUTHOR INDEX

A

Adams, Sam 13-73

Adventure in Raising Venture Capital 13-76

Aitken, Hugh G 1-13

Alabama Flash, The 5-33

Aldcroft, D,H 6-10
Aldrich, Howard E 11-30

Alexander, Alec P. , 4-10
Ali, Mahfooz 4-53
Allen, Louis L 9-5,10-13,12-30,13-16

Allison, D. 16-37

Alponder, G G 4-44

Ammer,. D.S 18-28

Amy, Norman Lloyd 12-8

Anderson, Dan R. 3-27

Andre, Guy 4-96
Andreano, Ralph L. 6-12

Angels of Risk 13-68

Annual Directory Issue 21-21

Anyon, G. Jay ...18 -42

Arbruster, Gordon H. 10-36

Argyris, Chris 7-6,16-14
Armour, Lawrence A. 5-28
Armstrong, Winifred 4 27

Atkinson, J.W 7 -I6

Auster, Rich 11-32
Availability of Credit to WisconSin Small Business 12-23

Awad, Mohamed Hashim 4-77

Awad, S.A 12-46

B

Baillie, A. Charles 4-89
Banks, Russel 10-47

Barmash, Isadore 5-10
Barometer of Small Business 21-41

Barry, B.A 8-11,8-13
Barry, James 9-21

Barth, Fredrik 4-20
Baty, G. 12-11

Baumback C!ifford 9-32

Baumhart, R. 8-7
Baumol, W.J 1-27

Bayliss, Brian T. 4-18,4-92
Beasley, William Howard III 5 -20

175



Becker, Selwyn 11-23

Bednar, James M. 16-31

Belch, Jean 21-14
Belew, Richard C. 12-48

Bellush, Jewel 17 -10

Bendit, Robert L. 1-43

Bendix, Reinhard 8-1

Bennet, K,W 9-23.

Berg, Ivan E. 18-37

Berger, D.G 18-32

Berger, Philip K. 7-40
Berkowitz, N.0 13-2

Berlew, Q.E 7-4

Berman, Kurt 1.2-39

Berna, James J. 4-4,4-6

Bernstein, Louis M. 9-7

Betts, Peter V.V 11-47

Biggest Bank Bets More on High Risk 13-53

Bird, Monroe M. 10-85

Black, Guy 11-42

Blair, Calvin P. 4-26

Blair, Little 16-65

Blau, P.M 8-10

Bliss, P. 7-19
Blue- Ribbon Venture Capital 13-4

Blum,Marc Paul 14-7

Bond, Floyd A. 16-16

Bonjean, C.M 8-12
Bonne, A. 4-3
Booms, Bernard H. 3-12

Borke, Michael 16-7

Bostrom, Karl A. 10-18,11-10,11-16,17-5
Boswell, Jonathan 4-89,4-93
Bothmer, Clyde 10-41,10-42
Bould, L.J 7-29

Bower, Marvin 18-13

Bradburn, N.M 7-4

Brandenburg; Frank 4-18,4-25

Braun, R.R .4-39

Brimmer, Andrew F. 3-23

Brink, F. 12-17

Briskman, F.F 13-9

Britain: US Entrepreneurs Find a Home 4-90
Brittain, John A. 13-71

Broehl, Wayne G. 1-41

Broom, H.N 10-59

Brother Act Stars and Loew's 1-33

Brown', David i8-39

Brown, Douglas 7-36
Brown, James K 10-70

Brown, S.H 5-5

Brown, W.E 16-72

176



Brozen, Y.
Bruce, G.D
Bruno, Albert V.
Buchele, Robert B.
Buddenhagen, F L

11-31

8-12
16-73

10-29,17-19
16-3

Bunker, Charles S. 7-31

Bunzel, John H. 11-12

Burck, Charles G. 5-34

Burkhalter, Louis D. 14-9

Burns, Tom. 16-1

Business Failures 14-14

Business Periodical Index New York 2t -36

Business Simulation Games 20-5

Businessman's Information Guide 9-28

Buxton, Neil K. 4-70

Buying and Selling a Small Business 19-7

Bylinsky, Gene 5-35

Byrd, R.E 7-26

C

Cahn, B.D 13 -I

Campenella, Frank B. 13-47,13-58

Campbell, Robert E. 8-6

Can the Individualist Still Beat the Odds? 1-47

Caplan, B. 4-52

Carrell, John J.
Casey, Williim J
Catalog of Federal Domestic AssiStance
Cauthorn, Robert C.
Cavanough, Tom
Chamberlain, John
Chamberlain, Neil W.
Chambers, Robert L.
Chance, John K.
Chandler, Alfred D.
Changing Fortunes in Arizona Business-Firms
Charlesworth, H.K
Chase, A.
Chipps, Genie
Chips Off Big Blocks
Christensen, C. Roland
;Ghristensen, L.R
Clarke, P.
Cline', Ned
Cloutier, Andre Guy
Ccady, M.R
Coates, C B
Cochran, Thomas C.'
Coddington, Dean C.

1963-65

13-26

21-8
3-2

15-11

6-7

11-28
14-1

21-10
6-23

14-5
11-35

13-27

2-4

1-58

10-1

11-44

4-80
5-9

4-96
16-32

12-13

4-14,6-23,17-8
16-18

177



Cohn, Theodore 10-69

Cole, Arthur H
Coles, Flournoy A
College Students Help Small Firms in SBA-Backed 10-83

Consulting Program
Collins, 0.F 1-5,1-10,1'-39,7-9

Commercial Atlas and Marketing Guide 21-15

Competing With the Big Boys 9-30

Conglomerate Chief on a Fast Track 5-13

Cooper, Arnold C. 9-17,9-20,9-22,10-14
16-9,16-25,16-55,16-61

Cooper, Robert G. 16-65

Cortes, Jaime M. 4-91

CoruSore, Peter S. 10-72

Cost Accounting for Small Manufacturers 19-13

Cox, J.G 4-92

Cox, William-Drought 5-17

Crocombe, R.G 4-43

Cross, Theodore L. 3-6

Galley, Charles A. 18-30

Dale, Ernest 6-6

Danco, Leon t. 10-33,10-55
Daniel, Coldwell, Ill 11-38

Danilov, V.J 13-10

Dart, John 7-38

David, William 9-16
Davids, Lewis E 11-14

Davidson, Barbara' 5-29

Davis, J.R 4-92

Davis, Ross D. 10-16

Davis, S.M 14-6

Davis,, Susan 2-6
Davis, Thomas J., Jr. 13 -39

Day, John S. 10-2

Dean, Warren 4-41,4-57
Dearden, John 10-9

Deeks, J.S 15-9

Delano, Myles S. 1-17

Delman, M. 9-25

DePasquale, John A. 13-25

DeSimone, Daniel V. 16-28

Developmental Marketing: The. Rebirth of the Entrepreneur. 1-7

Dible, Donald M. 9-24

Dicke, E. 4-49

Directory of Largest Corporations. 21-22
Dixon, Michael 4-42

178



Doctors, S. 16-43,16-46,16-47
Dodge, J.W 13-11
Dodge, Richard H. 13-64
Donham, Paul 10-2
Donnelly, Robert G. 11 -1.7

Draheim, Kirk 12-29,16-24
Dresang, Dennis L. 4-95
Driver, Robert E. 18-43
Drucker, Peter F. 18-1,18-8,18-22,18-24,18-27
Dubno, Peter 1-19,1-28
'Duke, John 11-49
Dun and Bradstreet, Middle Market Directory 21-16,21-20
Duncan, 0 D 8-10
Dunning, John H. 4-92
Duran, Elizabeth C. 3-24

E

Educational and Occupational Histories of 4-75
Owner-Managers and Managers

Eel's, Richard 11-9,17-11
El Taher, Fuad

21 -34Encyclopedia of Association
Encyclopedia of Business Information 21-35
Engineers with Vision of Being Own Boss Face Hard Time 16-57.
Entrepreneur 1-25

Entrepreneur Press, The 20-3
EntrepreneurS Are Made, Not Born 7-33
Entrepreneurs; Luck and Pluck--and a Strong Succession 1-22

Entrepreneurs Teach Others How to Do It, Project 1-48
Enterprise, UCLA

Entrepreneurship 1-36
Entrepreneurship Workshop 11 1-54

Epstein, T.S 4-64
Equity Capital and Small Bus.iness 19-3
Etcheson, Warren W 14-3

Evans, G. Heberton, Jr. 6-5
Ewing, David W 18-6,18-9
Exploration of New Markets by Small and Medium Sized Firms 4-12
Explorations in Entrepreneurial History 6-24
Eye Top Man in Measuring Small. Firm's Potential 10-30

F

Failing Rate of Business, The 14-10
Failure Record Through 1971, The 14-11
Farmer,R.N 3-16,4-5,11-19
Faucett, Russel 13-50
Fells, A. George 1-49,1374C

179



Fenn, Dan H., Jr. 18-6
Ferdinand, Theodore N. 7-52
Fertig, Lawrence 11-57
Fifth Column Entrepreneurs in Your Managerial Midst
Figu're in the Puzzle 0-13
Fillet', Alan C. 7-5
Fillion, Edward P., Jr 10-20
Financing New Technological En.terpris,,.

Finney, Ben R. 4-5 4 -94

Finney, R.S. 4 -72

Fisk, George 710
Flaiherty, Catherine 14-9

FIOnki Salomon J. 13-5

Fortunes from Fat 2-3
Foster, Lillian 'F. 2-5'

Fram, Eugene H. 17 -19

France: More Willing to Venture- Capital 13-61

Franchise Guide, The 9-8 .

Franko, Lawrence G. 4-42
Freeman, C. 4-92

Friedlander,. F. 10-43
Frohman, Alan 18-38

Gainsbrugh, Martin R 11-6

Gandhi, Prem 4-47

Gardner, John N. 16-8

Gattinean, R.. 6-20
Gauld, Charles A. 4-24.

Geary, G. Stanton 13-18,13-20,13-74
Geiger, Theodore 4-27

Gellman, Saul W. 7-8

George Gray--Entrepreneur at the Crossroads 5-24

Getty, J. Paul 5-2

Giacalone, Joseph A. 6-18

Giesbrecht, M.G 1-29

Gilman, Glenn 1-32

Gilmore, F.F 11-22,11-65
Globe, Samuel 16-71

Glough, J.W 1-30

Goedeke, Ralph M. 4-97

Goertz, Clifford 4-21

Golay, Frank H. 4-9

Colby; C.W 4-92

Golde, R.A 10-12

Golden Equation of Venture Capital, The 13-23

Goldstein, Sidney 7-3

Goodenough, Ward H 4-19

Goodman, Steven E. 9-15

180



Gordon, Gerald 11-23
Gordon, Kenneth F. 12-3

Goslin, Lewis N. 21-3
Gough, J.W 6-19
Gould, Leroy C 8-14
Goulden, Joseph C. 13-48

Granick, David 1-6

Gras, Ethel C ,..6 -15

Gray, H.M 16-20

Greenwood, J.A 4-92
Greiner 12-15

Grieve, Alan 4-86
Griggs, Jack 12-41

Grindlay, Andrew 9-29
Gross, Harry 12-28

Grosset, Serge 4-60
Guide to Consumer Markets, A 21 -19

Guide to Locating U.S. Government Technical Information, 16-62

Technology, and Patents
Guth, William D. 18-12

Haddad, William F. 3-5
Haefele, John W. 18-7

Hagen, Everett, E. 1-2

Hairston, Richard 3-25
Hakansson, N.H 18-33

Hake, Bruno 10-77

Hall, Margaret 4-92
Halleck, Seymour 7-24
Hanan, Mark 18-18,18-41

Handbook for Small Business 21-5
Handbook of Small Business Finance, A 19-2

Hanicke, Jack 5-3

Harbinson, Frederick 17-2

Harger, Alan E. 16-59

Harris, Billy Jackson 13-57

Harris, John R. 4-40
Hartmann, Heinz 2-2,4-15,8-4
Has the Bear Market Killed Venture Capital? 13-38

Hausknecht, Murray 17-10

Havelock, R.G 16-50

Hayes, John J. 18-5

Haynes, E. 18-19

Haynes, W.W 10-5

Hazel, Arthur C. 10-79

Hazlehurst, Lefighton W. 4-37

He cuts the Risk for Minority Entrepreneurs 3-29

He Feeds Capital to the Computers: Data Science Ventures 13-42

181



Hebden, J. 4-92

Hemmes, Robert A. 16-26

Henke, Russel W. 16-5

Hershman, Arlene 1-61,10-53,13-56
Hexter 10-44

Higdon, Hal 15-4

Hillebrandt, Patricia M. 4-92
Hippie Capitalists Are Making It Happen 1-24

Hirschmeier, Johannes 4-28,4-67
Hlavacek, James D. 16-74

Hoad, William M. 11-21

Hodgins, J W 4-85

Hoefler, D.0 9-12,12-32
Hoffman, Cary 12-29,13-65,16-51,16-58
Hollander, Edward D. 11-25

Hollander, Stanley C. 21-11

Holloman, J. Herbert 16-59

Holmdahl, Thomas G 18-44

Hoogenboom, Ari 6-13
Hooker, Raymond W. 12-5

Homan, Charles 5-14

Hornaday, John A 7-37
Horwitz, B.N 4-51

Hoselitz, Bert F. 8-5,17-6
Hosmer, A. Arnold 10-14

How a Young Company Changes 10-52

How to Start and Finance, a New Business 9-34

Howard, D.D 10-32

Howard, John J. 13-21

Howell, Richard P. 12-29,16-24,16-26
Hund, James M. 3-15

Hunt, Diana 4-92
Hunt for Capital - 230 Sources of Venture Capital, The .. , 13-51

lanni, Francis A.J 8-18

Idea Man Extraordinary 5-12

Imberman, A.A 10-17

Improving on the General .. 9-18

Inaba, Noboru 4-73

Income Tax Influences on Legal Form of Organization 19-8

for Small Business
Incubating Industry in Mexico 4-45

Incurables 5-15

Innovation Magazine 21-43

Innovators, The 16-38

Interactions of Science and Technology in the Innovation Process 16-69

International Industrial Development Center 21-2
IntervieWwith Laser Inventor Dr. Theodore H. Maiman 5-8

Ivancevich, John M. 7-40

182



J

Jackson, Bert E. 3-17
Jacobs, Jane 6-22
Japan, The Government-Business Relationship 4-81
Jenkins, David 4-76
Jennings, Eugene E. 10-3
Jessup, Claudia 2-4
John D. MacArthur's Very Private Empire 5-16
Johns, G. 4-92
Johnson, Dudley W. 1-17
Johnson, Fred 12-42
Johnson, H.W 18-17
Johnson, Jimmy J. 16-63
Jones, Gardiner, B. 1-50
Jones, G.M 12-46
Jones, Thomas B. 3 -I

K

Kahan, A. 6-9
Kahn, S.A 1-55
Kamerschen, David i-18,11-29
Karger, D.W 18-36
Katzin, Margaret 4-29
Kay, B. 18-11
Ke.ley, Albert 13-47,13-58
Kelley, Pearce 9-32
Kelly, M. 4-92
Kerby, Joe Kent 18-46
Khumawala, Basheer M. 10-81
Kilby, Peter 17-18
Klatt, Lawrence 10-58
Klein, Bernard 21-23
Klein, Herbert S. 4-34
Kline, J.B 10-38
Knebel, John 11-45
Kneller, George F. 16-12
Knlesberg, Louis 4-22

Knight, Kenneth E. 16-30

Kokus, John, Jr. 3-19

Komives, John L. I-11,1-51,1-56,1-59,10-61,10-67,11-50

Konstans, Constantine 12-50

Kottas, John 10-81

Kottenstette, James P 16-70

Kramer, L. 9-27

Krentzman, H.0 11-46,1544,15-3,19-10

Kuhn, James W. 18-37

183



L

Lamont, Lawrence M.
.Lange, E.M
Lasser Institute
Lauterbach, Albert
Lawyer, Kenneth
Lebell, Frank
Lee, Dennis
Leibenstein, H.
Lessing, L.
Levinson, H.

Levitan, Sar A.
Levy, Girard W.
Lewis, G.F
Liebers, Arthur
Light, Ivan H.
Liles, Dr. P R
Lindberg, Roy A.
Lindgren, Nilo
Lipman, Aaron
Lipset, Seymour
Lilvak, I.A
Litzlnger, Wm. D.
Loewen, Charles B.
Logan, M.1
Loges, J.D
Long-Range Planning for Small Businesses
Longnecker, J.D
Lopes, J.L.

Louis, A.M
Louviere, V.
Love, Frederic C.
Lovett, Robert Eliot
Luckett, Dudley G.
Lund, P.

M

McBride, H.J
McCarol, Jim
McClelland, D.0
McCoy, Palmer
McDavid, John E,
McFeely, Wilbur M,
McGregor, Douglas
McKersie, R.B
McKierman, John
Mcleod, Ian H,
McMillan, Sterling .
Macapagal, Diosdado
MacDonald, Stephen

7- 1,7-7,7- 13,7 -15,7-

9-10,16-64
10-46

9-1

4-35
9- 32,10 -7

10-62

4-92
17-14

5-31

10-63

3-9,3-13
16-71

11-3

10-11

4-78
15-8

10-69

13-15
4-32,4-55

8 -I

4-84,4-88
1-15,12-9

13-12

17-16

12-12
19-9

10-59
16-36

1-31

5-26
6-2
17-9

12-12

4-92

10-57

15-7

18,7 - 20,7 -30

15-10

10-54,10-72
10-78

18-3,18-23
3-3

13-47,13-58
4-83
11-39

4-30
3-14

164



Macy, Bruce W. .16-31

Mahar, James F. 16-18

Maier, Norman R.F 18-5

Management Research Summaries (MRS). 19-17,21-44
Management Source Publication for Small Business 21-12
Management Training Films 20-6
Mancuso, Joseph 1-52

Mangum, Garth L. 3-13
Mansfield, Edwin 16-4

Mantrap 21-2
Manufacturers' Agents Guide 21-17

Mapes, Glynn 9-4
Marcum 12-10
Marketing Information Guide 21-18,21-24
Markstein, David L. 12-44

Marris, Robin 16-40
Martellaro, Joseph A. 11-26
Martin, D. 13-24

Marulanda, Carlos 4-42
Mason, B. 6-14
Matthews, Tony 10-39

Maule, C.J 4-84,4-88
Maxwell, G. 2-1

May, Dale W. 6-21

Mayer, H. 7-2

Mayer, Kurt B 7-3,8-2
Mayers, Ccdlin 10-39

Melloan, George 4-63

Mergers and Acquisitions 21-33

Merrett Cyriax Associates 4-92

Metz, Robert 9-9

Meuller, R.K 13-69

Meyer, 1. 13-49

Meyer, Larry 5-19

Mihalasky, J. 7-21

Miller, Ben 18-25

Miller, William 6-8

Mindenhart, David 8-17

Miner, 0. 4-92

Mitton, Daryl 1-45,5-25,10-64

Mofsky, James S. 11-40

Moll, Kendall O. 16-26

Money is There 13-44

Monsen, R. Joseph 11-33

Monthly Business Failures 14-15

Moon, Grant C. 15-6

Moore, A.D 16-39

Moore, D.G 1-4,1-5,1-10,1-39,7-9

Moos, S. 4-92
More Capital Than Venture Deals 13-66

More, Roger A. 16-65

Morgello, C. 13-17

1185



Morclenthaler, George 18 -26

Morris, J L 7-17

Morton, Norman H. 19-2

Murdich, R.G. 18-36

Murray, T.J 13-63

Myhra, David 3-18

Nair, Kusum 7-28

Nanjappor, K.L 4-36

National Association for Small Business Investment 21-42

Companies (NASBIC)
National Economic Projection Series 21-25

Nekvasil, Charles A. 10-75

Nell-Breuning, von, 0. 4-54

New Business: Innovative Technology, Management 16-44

and Capital
New High-Technology Firms Post 80 Percent Success Record 16-52

New Kind of 011 Boom: Oil Venture Funds 13-22

New Product Development - Reducing the Risk 19-4

Newcomer, Mabel 11-11

Newsfront - 25,000 Leading Corporations 21-9

Nicholas, Jack R. 10-80

Nicholas, Ted 9-31

Nordin, V.D 12-27

Novin, Thomas R. 10-68

Novotny, Edward G. 13-46

0

O'Connor, J.J 5-27

Odle, T. 6-11

Olken, H. 16-27

Olson, Dean F. 4-97

Omps, James Ray 11-8

One-Man Operation In an Organized World, A 5-1

Opening Avenues for Venture Capital 13-67

Oracle Follows His Own Advice: Consultant J. Diebold 1-34

Osborn, R.0 '11 -36

Ota, Leslie 9-2

Ounjian, D. 12-2)0

Overall Economic Development Program, The 17-4

Owner-Employees May Not Withdraw Voluntary Contributions 12-47

from Keogh Plans
Owner-Manager and Managers of Small Firms 4-69

A Descriptive Survey



P

Packard, V. 7-35

Palmer, L. 10-50

Palmer, Michael 7-39

Pandolfi, Francis P. 10-84,13-25

Papanek, G.F 4-17

Paquet, Gilles 4-87

Parish, William L., Jr. 4-97

Parris, Addison W. 6-16

Perham, J. 4-38

Periodicals - Newspapers 20-4

Peters, Donald H. 16-45

Peterson, R.A 18-32

Peterson, R.W 18-16

Petrov, John V. 3-10,10-54,10-72

Pfeffer, Irving 12-21

Phillips, J.D 11-1

Pickering, J F 4-92

Pickle, H.8 1-57,10-43,10-82

Pittsburgh Small Manufacturers to Share Know-How 10-76

with Others
Platt, J.R 16-11

Poinsett, A. 3-22

Pollack, Irwin W. 8-15

Pomeranz, J.M 19-6

Pool, lthiel de Sola 8-9

'Poor, Riva 10-51

Practking Law Institute, Book Catalog 21-32

Prakash, Om 4-2

Presley, W. Dewey 12-16

Prestivich, C.W 19-6

Preston, Lee E. 10-6

Private Entrepreneur in Italian Society, The 4-88

Proctor, J. 13-27

Promotion of Small and Medium. Sized Firms in Developing 17-13

Countries Through Collective Action
Proxmire, William 11-15

Psychoanalyzing the Small Businessman 7-11

Public Affairs Information Service Bulletin 21-37

Pugh, G. Douglas 3-5

Pugh, Olin S. 12-4

Putt, William 9-35

Q

Quarterly Analysis of Failures I4 -I6

Quist, G. 10-31



R

Raising Capital for Small Business 13-76
Raising Funds for Small Business 13 -b

Rakstis, Ted J. 14-4

Reader's Guide to Periodicals 21-38
Recruiting in the Smaller Company 10-34
Redlich, Fritz 4-1,6-3,17-7
Regional and State Manufacturers Directories 21-2'
Register of Corporations, Directors and Executives 21-6
Reid, A.S. 10-79
Reina, Ruben E. 4-14
Reiter, S. 10-27
Research and Development 19-5
Reynolds, Milton -5-7

Riemersma, Jelle 6-2
Riggs, Arthur J. II 16-67
Rindt, Kenneth E. 7-22
Rischin, M. 7-12
Risk Capitalist Bids a Golden Adieu 13-60
Robert Morris Associates 21-40
Roberts, Edmund 1-46
Roberts, Edward B. 1-18,1-23,9-6,12-49,16-19

16-31,16-33,16-34,16-45
Robidoux, Jean 4-96
Robinson, R.V F 4-92
Robinson, Roland 12-24
Rockwell, W.F 10-45
Rodgers, Nancy 9-2
Roethle, J.D 10-10
Rogers, Everett M. 16-2,16-54
Roscow, James P. 1-60
Rosenbloom, Richard S. 16-40,16-49
Rosenbluth, Gideon 11-2
Rosovsky, Henry 4-66
Ross, 1. 5-22
Rossi, Anthony P. 12-31
Rotch, William 10-28,13-13
Rowe, Mary P. 4-40
Rubel, Stanley M. 13-19,13-31,13-35,13-46,13-72,13-75
Rubin, I.M 7-31
Ruhnke, Henry 0. 10-26
Rungeling, Brian 1-57
Running Your Own Business 10-61
Ruskin, A.M 16-35
Rusnak, Jerome J. 16-70
Russia's Private Sector 4-13
Rutberg, Sidney 14-13

Sachs, William S. 6-13

188



Sadler, P.J S-11,8-15
Sager, Leon E. 11-20

Sales Management - Survey of Bu Ina Power Issue 2! -28

Samares, J. 15 2

Sanchagrin, T. i2 -26

Sannwald, Wolfgang 10-84
Sawyer, J.E. I-1

Sayigh, Yusif A. 4-7,4-16
SBA Economic Review 19-12

SBIC's: best Hope for Small Business 12 -36

Sf3IC's: Get the Pruning Treatment 12-22
SBIC's: Venturing Into New Fields 12-33

Scanzoni, John H. 8-16
Schalbacker, Joseph 19-14
Schaw, Louis C. 4-50
Scheiber, H.N. 5-4

Schmidt, Benno C.. 12-40
Schmitt, D.P.
Schneider, Raymond K. 10-71

Schcn, 0. 16-6

Schoonmaker, Alan N. 7-27
Schorr, E. 3 -II

Schrage, H. 1-14

Schreier, James W. 18-46
Schumpeter, Joseph A. 6-1,17-1,17-3
Schwartz, Charles tl 16-71

Science Entrepreneur 1-21

Sears, G.A 12-25
Secrest, Larry 5-18,18-29
Seldin, Moury S. 3-19
Serif, Med. 9-14
Shapero, Albert 11-43,12-29,16-10,16-24,16-26

16-51,16-56,16-58,17-17
Shelton, William A. 12-43
Shepard, H.A 18-14
Shepard,"W.H 13-3
Shetty, M.0 1-8

Shimbum, Nihan Keizai 16-68
Shivers, Allan 7-34
Should You Start Your Own Business? 1-42

Sibson, Robert E. 10-60
Silver, Morris 11-32
Sinclair, D.L 1-49
Sinclear, Leroy W. 13-45
Skeirik, Kale& C. 17-20
Skinner, G.S 10-57
Skipper, W.E 16-66
Slocum, Donald H 18-35
Slotola, R. 2-1

Small Business Associations 20-7
Small Business Bibliographies 19-16

189



Small Business Bibliography 21 -I

Small Business Failures: Management Defects Held 14-2

Largely Responsible
Small Business Reporter 21-39

Small Businesses Given Exemption from Phase II 11-48

Wage and Price Controls
Small Companies Pool Their Smarts 10-74

Small Firms: Ailments, Remedies 4-58

Smart Money Draws a Crowd 13-33

Smith, A.D 4-92

Smith, H.R 4-46

Smith, Harold T. 12-2

Smith, Norman R. 1-12,1-20

Smith, R.H 13- 54,13 -55.

Smith, Spencer M., Jr 16 -7

Snell, D. 1-35

Snyder, A.F F 12-35,13-34

Social Inventions 16-60

Sofer, Cyril 18-4

Soltow, J.H 6-17

Soslow, N.G 1-16

Sovel, M. Terry 21-6

Spencer, Daniel L. 17-12

Stalker, G.M 16 -I

Standard Rate 8 Data Service 21-29

Stefflre, Volney 9-11

Stegall, D.P 10-38

Steiner, Gary A. 18-10

Steiner, George A. 10-35

Steinmetz, L.L 10-38,10-48
Stevenson, Harold W. 12-7

Stewart, Milton D. 13-29,13-59

Strang, William A. 3-25,3-26
Structure and Dynamics of the Defense R 8 D Industry 16-21

The Los Angeles and Boston Complexes
Sturdivant, Frederick D. 3-8

Success Motivation Institute 20-2

Summers, George W. 12-6

Susbauer, Jeffrey 16-41,18-45

Swayne, Charles 1-53

Taggert, Robert III 3-9,3-13

Taguiri, Renato 18-12

Take Charge Guy in Venture Capital 13-43

Tamari, M. 4-92

Tamarkin, Robert 18-34

Tax Guide for Small Business 12-51

Taylor, Grady W. 8-8

Taylor, H.0 10-8

190



Taylor, Norman 4-8
Teaching Business Success 4-59
Technology and Your New Products 19-1

Technology Assessment and Forecast 21-13
Technology Transfer and Innovation: A Guide to the 21-4

Literature
Teplitz, '1° 16-15
Thomas Register of American Manufacturers 21-30
Thompson, Victor A. 16-42,16-74
3M: Little Drops of Water, Little Grains of Sand 18-21

Thurston, David E. 10-4
Timmons, J.A 3-21

Todd, Douglas 4-92
Todd, R. LaPorte 16-48
Toffler, Alvin 11-34
Tombaugh, James R. 16-10

Toward Economic Development for Native American 17-15
Communities

Trade Secrets: The Technical Man in Legal Land 16-17

Travers, N. 5-23
Trying to Package Entrepreneurs 18-15
Tucker, Frank L. 10-14
Tucker, William 1-53
Turner, Graham 4-74
Turner, Henry 3-25

U

Udell, J.G 14-8

Unwalla, Darab 1-10
Uris, Auren 5-6
Ury, Robert I. 12-18

V

Van Der Kroef, Justus M. 4-11

Venture Capital 19-15,21-7
Venture Capita!, Corporation Style 13-41

Venture Capital: A Guidebook for New Enterprise 13-47
Venture Capital: Money in a Hurry 13-7

Venture Capital and Management 13-36
Venture Capital: What it is - Where it is - How to get it 13-8

Venture Capitalist with a Solid Intuition i3 -37

Verified Directory of Manufacturers? Representatives 21-31
Vernon, L.N 7-23
Vesper, Karl H. 18- 44,20 -I

Vicker, Ray 4-33
View of the Venture Capital Industry, A 13-52
Vozzara, Nicholas S. 15-7

191



Wagner, Sheldon R. 7-14
Wainer, Herbert A. 1-18,1-46,7-31,9-6,16-13
Walker, W. 7-2
Walton, Clarence C 11-9,11-24,17-11
Wantanabe, S. 4-71

Ward, James E 3-12
Warren, William Lloyd 18-2

Watkins, David S. 9-4,9-36
Watson, 0.M 3-20
Wayne, William 14-12
Weaver, Peter 9-33
Weaver, Robert A. Jr 12-1

Weep Not for Horatio 11-41

Weinberg, B. 9 -26

Weiner, Myron 16-22
Weintraub, W. 1-19

Welles, Chris 13-32
Westfall, Steven L 4-48,18-20
What Do You Do With $81 Million? 12-37
What" Little Business Thinks About Mergers 11-27

What Makes Entrepreneurs Tick? 1-37

Wheeler, Kenneth E 10-56
Wheelwright, S.0 10-66
Where Do You Get the Money? 12-38
Where It's At: Black Capitalism 3-4
White, J...T 15-5
White, Wilford L. 10-21

White Man, Come Back 4-62
Why Men Take Risks 1-9

Whyte, W.F .4-39

Wilking, S.V 5-21

Williams, J. Allen, Jr 8 -12

Williams, Norman 4-82
Wilson, George W. 16-53

Wilson, J. Watson 10-22

Winick, Charles 10-24
Winkler, J. 1-40

Winsbury, Rex 13-14

Winter, Elmer L. 9-3,10-23,12-45
Wishewsky, Edward 10-5,11-4,11-5,15-1
With Your Money and) My Brains: The Management 5-11

Style of Richard S. Morse
Woddell, Jack 0. 3-20
Wolek, Francis C. 16-49

Wolfe, Albert L. 10-25

Wolff, Michael 5-14
Wolfgahs, Sannwald 13-25

Wood, James )6-48
Wood, W.E 10-37

Woodworth, Robert T 1-17

Work in America 8-19



Woroniak, Alexander 17 -!2

Worthy, James C. 10-19
Wright, R.A 16-29

X

X Y Z Investment Company 19-11

Yamamura, Kozo 4-66
Young Lions 1-44
Young Tigers of Business 1-38
You Don't Have to be Powerless 7-25
Your Own Plant: Dream or Nightmare? 10-49
You're Never Too Little to Grow 10-73

Zeidman, Philip F. 12-34
Zeigler, Harmon 11-7
Zinker, Maurice 1-3
Zwick, Jack 12-14

193



CENTER PUBLICATIONS

CONSULTING FOR BLACK ENTERPRISE . . . Volume I A Challenge to the
Business Establishment.

CONSULTING FOR BLACK ENTERPRISE . . . Volume II Experiences During.
the Second Year

These two volumes report of efforts of an MBA Program at the
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THE FOUNDING OF TECHNOLOGICALLY-BASED FIRMS.

A detailed report of the study conducted by Dr. Arnold Cooper
in 1970 and 1971 of ten years of enterprise formation in and
near Palo Alto, California. Contains descriptions of
entrepreneur backgrounds and sources of ideas and information
for starting a business. There is information about rates of
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